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INTRODUCTION 

The dependence on creativity and culture in cities was strongly manifested during the 

21st century in industrial production generating new ideas, innovations and knowledge. The 

creative and innovative potential and its targeted exploitation in cities is becoming a key 

criterion for deciding on the establishment of new businesses producing higher value added, 

the formation of clusters and industrial parks, attracting tourists, and locating foreign 

investment. Moreover, changes in culture, which are mostly affected by demographical, 

technological, international, and political changes, as well as changes in managing cultural 

areas are also directly linked with perception of creativity.  

The issue of creative and cultural potential and its exploitation in the local sustainable 

development was the main subject of reasearch for the project APVV SK – FR- 2017-0001 

Creative potential in the cities and its exploitation in sustainable development. The project 

strengthens and develops continually the long-term cooperation between the project partners – 

the University of Reims Champagne-Ardenne (Faculty of Law and Political Science) and 

University of Matej Bel (Faculty of Economics). 

The main project idea was to identify the role of creative potential, including the culture 

and historical heritage, and its exploitation in economic and social sustainable development of 

cities. The project consisted of comparative analysis of theoretical and practical approaches to 

mapping the creative potential, its exploitation and measuring its impacts on the development 

of cities. 

The monograph is the most comprehensive output of the project. The first chapter of the 

book characterises the connection among creative industries, culture and local development. 

The second chapter explains the research methodology which was implemented in six selected 

cities, three from Slovak Republic – Košice, Banská Bystrica, Banská Štiavnica and three from 

France – Reims, Troyes and Sedan. The secondary research oriented towards the characteristion 

of this research field in the cities was supported also by primary research in a form of study 

visits of each city by the project team. The research findings on creative and cultural potential 

in these cities and towns are presented in the form of case studies in the next six chapters. This 

book concludes by identifying the main research findings and adds some inspirative examples 

from France as well as defines the challenges for the further research in this area. 

Our research confirms the notion of high added values of creative industries, as well as 

the uniqueness of the cultural and historical heritage as being an important part of creative 

potential and as an unrecognized source for innovation and smart growth. 
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The research findings summarized in the book extend the knowledge and understanding 

of mapping and exploiting the creative potential from the theoretical, methodological and 

pratical point of view. We highlight the fact that even if there are some ideal strategies of local 

development based on culture and creative industries, the practice shows that it is necessary to 

respect the specifics of each city and just having one “ideal” strategy is not enough. In each 

case study, it is possible to identify the specific approach to identification and exploitation of 

the creative potential that can be used as a guideline for mapping and exploiting the creative 

potential of townships with similar features.  

This case studies presented in this book are a perfect source of inspiration for all local 

municipalities rich in creative potential and are looking for a suitable way to put it to use. It will 

be used also for educational purposes, mainly for the university courses in English as a part of 

Slovak-French master study program Territorial Studies with a double diploma. 
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1. CREATIVE POTENTIAL AND ITS EXPLOITATION IN THE 

LOCAL DEVELOPMENT 
 

The development of a creative sector can mean a new dimension and potential for 

territorial development that brings new forms of innovations, creativity, partnerships and 

networking. The cultural and creative industries, which flourish at local and regional levels, are 

in a strategic position to link creativity and innovation. They can help to boost local economies, 

stimulate new activities, and create new (and, in some cases, sustainable) jobs, that have 

important spill over effects on other industries and enhance the attractiveness of regions and 

cities. Creative industries are therefore a catalyst for a structural change in many industrial 

zones and rural areas with the potential to revive their economies and contribute to a change in 

the regions’ public image. They should be integrated into spatial development strategies, 

including in small and middle-size cities, in order to ensure an effective partnership between 

civil society, businesses and public authorities at the regional, national and European levels 

(Communication from the EC to the EP, 2010).  

1.1. Creative potential as a source of spatial development 

Development of an area based on exploitation of creative potential is a part of 

endogenous development, organized and managed by identifying and mobilizing local potential 

and resources, including the promotion of cooperation between various actors of public, private, 

voluntary or community sector. The local - endogenous - potential is a very important 

component of the territory progress and is usually divided into the following categories: 

economic and technical (e g. hard and soft infrastructure, industry and sector structure of the 

local economy); socio-demographic and cultural (e g. demographic indicators, social structure, 

and culture); natural and geographical (e g. environmental quality, water, soil, minerals); urban. 

Local potential can be considered a catalyst for development and its various components 

represent important localization factors for new businesses or residents (Výrostová, 2010). 

Moreover, in the last decades, the local potential has extended from the traditional to the so-

called creative or innovative ones. The creative potential of a territory combines the elements 

of hard and soft infrastructure and adds to them the more intangible components such as 

creativity, symbolic value, diversity, authenticity, symbolic value, image, and atmosphere 

(Romein, Trip, 2008) representing the result of knowledge and use of local potential and 

specifics. This change has led to the creation of a new instrument supporting the development 

of the territory – the creative city.  To gain a relatively strong socio-economic position in an 
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open spatial system, cities or regions have to find the right way to exploit all indigenous 

potential (Borseková, et al. 2018). 

The perception of creativity as a new, essentially unlimited, production factor which can 

be found basically everywhere, has changed during the past decades. A number of authors and 

organizations (Landry, Bianchini, 1995; Florida, 2004; KEA, 2006; Luknič, 2008; Kloudová, 

2010; Mikuláštík, 2010; UNCTAD, 2010; Franková, 2011; Martinkovičová, Knapková et. al., 

2019) consider creativity the factor complementary to traditional labor, land and capital. 

Furthermore, since the 1990’s creativity is considered the new source of territorial development. 

The creative economy at the local and regional level follows from the fact that cities and 

urban areas have always been places where human creativity flourished. It is here, that not only 

has the world’s great art and fundamental advances in human thought originated, but also the 

great technological breakthroughs that created new industries and even entire new models of 

production. Ever since cities became large and complex enough to present problems of urban 

management, they also became urban laboratories, the places that developed the solutions – 

technological, organisational, legal and social – to their own problems of growth (Hall, 2009).  

Howkins (2007) claims that creativity is able to generate certain products or ideas that have 

economic consequences. This definition of creativity is connected with the importance of 

creative industry integration to the local economy since it has a positive impact on economic 

indicators.  

A range of studies have dealt with the factors that play a significant role in the 

geographical location of the Creative Industry and the Creative Class. Three different views 

have been found on the subject of the problem. The first one argues that universities play a key 

role in the creation of initial advantages associated with the development of human capital, 

which then “snowballs” (grows and grows). (Glaesar and Coll, 2005). The second theory 

emphasises that cultural facilities (i.e., infrastructure) play a significant role in attracting 

attention and keeping highly-educated and talented people in the regions. (Glaeser et al. 2001, 

Shapiro et al., 2006). The third draws attention to the importance of openness and tolerance to 

differences within the societies. (Florida, 2002).  

Several authors (Florida 2005; Clifton, Cooke 2009; Chantelot, Peres Virol 2011; 

Gordon 2013) confirm the important role of an attractive environment (quality of place) to 

attract and retain new, high-quality, educated human capital from the external environment, 

thus contributing to further development of a certain territory, for example to create new jobs 

and attracting more such individuals. Furthermore, by Faggian, Comunian and Li (2014) the 

places with the rich and diverse cultural scenes signal an environment that attracts other types 



11 

 

of talented or high human capital individuals. Peck (2005) and Storper and Scott (2009) point 

out labour market opportunities as a factor of territory attractiveness for the creative class. 

Moreover, the creative and cultural industries are based on unique creative and cultural 

potential which is specific for every region and state and its value is unrepeatable. The 

development of the creative and cultural sector, which is based on internal resources of the 

territory, can ensure a competitive advantage. This was confirmed also by the experts Landry, 

2007; Makogon, Khadzhynov 2010; Baycan, et al., 2011, whose consider creativity as a 

significant source of competitive advantage and socio-economic development (especially since 

it can be found among different stakeholders in a certain territory and its active exploitation 

results are visible in the output of the creative industries). This includes the processes and 

activities related to supporting the development of the territory and improving the quality of its 

facilities. This kind of competitive advantage presents a balanced mix of modern and innovative 

approaches to spatial development based on an efficient and sustainable exploitation of internal 

resources, using opportunities and eliminating threats originating from the external 

environment by respecting the demands of the market (Borseková, Vaňová, Vitálišová, 2016). 

Camilleri (2010) has summarized the role of creativity in territorial development as 

follows: 

1.  creativity is considered a source of economic success since the talented, creative and 

educated people are a demanded production factor and are increasingly replacing hard 

infrastructure components in the process of deciding on the business’s localization;  

2.  creativity has a positive impact on the present and future situation in the territories - it 

is well known that currently over half the world's population live in the cities, and according to 

the World Health Organization (WHO, 2014) this trend will continue with the assumption that 

in  2030 every sixth person out of ten will live in the city. It is associated primarily with the 

transition from traditional (agrarian economic structure) to a modern society (service economy, 

the knowledge economy, and the creative economy) or by changing preferences and 

opportunities of the population. Landry (2007) argues that creativity is now one of the possible 

answers for cities and regions (as well as individuals) confronted with problems accompanying 

these processes. Such a creative approach to solving problems should lead to a better quality of 

life and promoting socio-economic development. 

An interesting view of creativity as a driver of territorial development is represented by 

Pratt (2011), who claims that any attempt to define creativity in this context unambiguously is 

useless. We should understand in fact creative territories relatively, which means to define their 

creativity individually, for a specific territory, under its specificities and potential. We add that 
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the relative definition of creativity also applies to the implemented activities aimed at promoting 

the development of the territory. 

Based on the knowledge of the new role of creativity we conclude that the territory can 

express creativity through relationships and the extent of cooperation between the local 

stakeholders, the level of commitment of the local community (or communities), willingness to 

address current local problems and their search for new, creative solutions. We also consider 

necessary to underline the fact that creativity should not be seen as a new production factor, 

replacing the traditional ones but as a factor that has always been present in the process of any 

kind development including the development of human society, and has always been a source 

of economic growth (Moroni, 2011). 

1. 2. Creative city and its development strategies  

Creativity is progressively becoming a source of competitive advantage, not only for 

firms but especially for local systems, and is also becoming an important objective for 

development policies paying particular attention to the territorial dimension of innovative 

processes (Lazzareti et al., 2008). The urban nature of creative activities suggests that creative 

industries are not homogeneously distributed across the territory and such urban local 

production system (LPS) as large cities and metropolitan areas should be more specialized than 

others, showing characteristics of creative LPS. Creative LPS is defined as a place with a high 

concentration of creative industries or LPS with high concentration of firms or employees in 

creative industries (Lazzaretti, Boix, and Capone, 2008).  

The important role in creative economy is taken by regions including the depressed areas 

in the new organisational form of creative industries (creative city, cluster) (Landry, Bianchini 

1995; Landry 2000; Gleaser, 2000; Landry, 2005; Florida, 2005; Wiesand A., Söndermann M., 

2005; The Work Foundation, 2006; Hui, Chung-Hung, Mok, 2004). The creative industries 

have the potential to encourage regional economic growth and employment creation and, in 

particular to regenerate depressed urban areas and enhance the liveability of cities thereby 

contributing to urban development (Landry, 2005). The increase of creativity in a society and 

the relative advantage of one region over the others could be attributed to the interplay of 

various determinants including the human, institutional, social and cultural factors. These 

variables work together as a milieu to determine the growth of creativity (Hui, Chung-Hung, 

Mok, 2004).  

Creative places are areas where sharing of knowledge and experience takes place 

relatively free of limitations. They share some key features. They: (1) enable and promote 
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interaction and openness at all levels, (2) they promote innovative cluster interactions that might 

lead to unexpected synergies and outcomes, and (3) they encourage creative universities and 

their partnerships with other innovative clusters (Ozsoy, et al., 2006).  

In important elements of creative places are local and regional governments and their 

approach to management and policy. Local and regional governments play a vital role as they 

are in the position to provide an attractive place for creative professionals to live and work, as 

well as developing a supportive regulatory environment that encourages sustainable creative 

industries (Brencknock, 2004). Through participation of government at all levels of social 

conditions, representation, labour market and employment for creative people, together with 

living and residential environments, amenities, clusters and incubators, in the creative territories 

are developed and built, including the potential effects of social and economic displacement 

(Deisbury and Basu, 2010; Romein and Trip, 2008).  

At the local level is the most famous form of creative places - conceptst of creative 

cities. The concept of creative cities appeared for the first time in 1980s and since this time it 

is well developed by many experts (e.g. Landry, 1990, Hall, 1998, Bradford, 2004, etc.). The 

reason for being concerned with the creative cities follows from the fact that cities and urban 

areas have always been places where human creativity flourished. Here not just the world’s 

great art and fundamental advances in human thought originated, but also the great 

technological breakthroughs that created new industries and even entire new models of 

production. Ever since cities became large and complex enough to present problems of urban 

management, they also became urban laboratories, the places that developed the solutions – 

technological, organisational, legal and social – to their own problems of growth (Hall, 2009).  

Because of its multidisciplinary character, it could be difficult to define the creative city. 

Some authors define it through a creative industry or creative economy (Evans, 2009; Flew, 

2010; Chapain, Comunian, 2010; Booyens, Molotja, Phiri, 2011), other through the creative 

human capital (Clifton, Cooke, 2009; Chantelot, Pérès, Virol, 2011; Gordon, 2013).  

The term of creative city is often associated with the process of creative and innovative 

thinking (Landry, 2000; Kalandides and Lange, 2007), but the second group of authors include 

to the definitions the key preconditions for the creative city developing  as creative people, 

cultural organisations, creative and culture activities (Bradford, 2004; UNCTAD, 2008, Smith 

and Warfield; 2008).  

Generally, we understand the creative city as a creative local economy represented by 

the creative class, public, private and community organisations and activities that strengthen 

the creative industries and innovations.   
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Creative cities should respect some specific features, which were summarised by 

Baycan (2011) - uniqueness and authenticity of the city; unsettled and dynamic structures 

(a transition into new models of organisations; transformations in social relationships and 

values). Creative cities are areas where sharing of knowledge and experience takes place 

relatively free of limitations. They enable and promote interaction and openness at all levels, 

they promote innovative cluster interactions that might lead to unexpected synergies and 

outcomes, and they encourage creative universities and their partnerships with other innovative 

clusters (Ozsoy, et al. 2006).  Creative cities are very dynamic and turbulent (Borseková, 

Vaňová, Vitálišová, 2017). The key elements as preconditions for the development of creative 

cities in the form of comparison of selected authors are presented in table 1. 

 

Table 1 Key elements of creative cities 

Authors Landry; 2000 Wu; 2005 

Creative 

Economy Report; 

2008 

Hamilton, 

Arbic and 

Baeke; 2009 

Romein, Trip; 

2012 

Key 

elements 

human 

diversity; local 

identity and 

awareness 

diversity of the 

place 

the mental 

infrastructure of 

the city awareness social climate 

networking 

dynamics 

quality of the 

place communications cooperation buzz, atmosphere 

personal 

qualities 

base of 

knowledge and 

skills 

highly skilled and 

flexible labour 

force, thinkers, 

creators 

stakeholders 

from the all 

sectors 

labour market 

and employment 

urban spaces  infrastructure hard infrastructure infrastructure 

built 

environment, 

living and 

residential 

environment 

urban facilities 

quality of 

services soft infrastructure education amenities 

organisational 

capacity 

 firms and 

mediating 

organisations entrepreneurships   space 

Human will 

and leadership public policies 

city approaches to 

the problems, 

opportunities etc. 

leadership and 

policy 

policy, 

government and 

governance 

  venture capital  investments  
Source: own workmanship by Landry (2000), Wu, (2005); Creative Economy Report (2008); 

Hamilton, Arbic, Baeke (2009); Romein, Trip (2012). 

 

Table 1 shows the review of key elements inevitable for the development of creative 

cities. They can be clustered into three basic groups. The first group includes the quality human 

resources, its diversity including the awareness, local identity and positive social climate; 
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networks, partnerships stakeholders from the public, private and non-profit sectors and 

communication. The second one is a suitable urban environment with the hard and soft 

infrastructure (esp. education services, research and innovation centres, culture) and the last 

one is support by the territorial government including political and financial support.  

 Sir Peter Hall (In Hospers, 2003) distinguishes among four creative city forms:   

1. technological and innovative – characteristic of massive technological development or 

technological revolution. The examples are Detroit (automobile industry), Manchester 

(textile industry), Glasgow (shipbuilding) and Silicon Valley (IT); 

2. cultural and intellectual – the important role of art and universities in development process. 

Examples are Athens, Florence, Vienna, Berlin, Dublin, Amsterdam; 

3. cultural and technological - it is the interconnection of the first two types of creative city, 

where culture and technology are considered complementary. Examples are the famous 

Hollywood and Bollywood (as an Asian counterpart) as a film centers, Amsterdam and 

Rotterdam as a center of modern architecture and culture; 

4. technological and organizational - creativity of these areas is based on capability of local 

stakeholders to look for and implement new solutions for diverse local problems, with local 

government as key players. 

It is important to emphasize that these forms of creative city are not only typical for a 

specific era of humanity, but they can be used in the present as well, since each country of the 

world, and its territorial units, is characterized by different stage of development, varied 

potential or development goals. Furthermore, without creativity the progress in human society 

development could not be possible.  

Another view to definition and classification of creative cities is presented Romein and 

Trip (2009). They present two distinguishing approaches to the creative city – production and 

consumption milieu. Both are focusing on different aspects of a territory, but they should be 

combined in order to meet settled development goals.  

1. production milieu of the creative city – this approach is focused on creation intersectoral 

clusters and support of cultural and creative industries. Clusters are important part of 

production milieu since they are considered the place where innovations are made and 

implemented. Besides, clusters are considered one of the creative city indicators (Romein, 

Trip, 2009). Cluster within a creative economy or creative city are called creative. They 

connect subjects able to generate job opportunities and, at the same time, produce the 

creative and cultural outputs. Among entrepreneurs’ members of creative clusters are 

stakeholders from public and non-profit sectors. According to Kloudová (2010) the subjects 
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of the creative clusters could be divided into a commercial group represented by the cultural 

and creative industries, and a supporting institutions and organizations group connected on 

public sector and public finances, such as libraries, theatres, universities. However, the 

creative city context represents the commercial group and every private sector subject, not 

just those from the cultural and creative industries. The main advantage of creative clusters 

are related to regeneration of urban space, support of local creative economy, revitalization 

of art and culture and stimulation of diversity and democracy (Zlatá, 2011).   

The second area of creative city’s production milieu is support of creative and cultural 

industries. The main goal is to integrate its industries into local economy so they can become 

the natural part of local economy. The role and significance of cultural and creative 

industries were described in the previous part.  

2. Consumption milieu in the creative city – this approach encompasses activities and 

development of infrastructure which lead to improvement of a territory’s attractiveness for 

both internal (inhabitants, entrepreneurs) and external subjects (tourists, human capital, 

investors). The attractiveness of consumption milieu in creative city contain the overall 

appearance, atmosphere and image, but also a variety of cultural infrastructure, sporting 

possibilities (indoor and outdoor), events, educational possibilities and leisure-time 

possibilities including bars and restaurants. Important element of consumption milieu of 

creative city is the environmental aspect regarding number of parks, noise, and quality of 

water, air, etc. (Romein, Trip, 2009).  

It is obvious that goals and characteristics of production and consumption milieu 

diverse. Trip and Romein (2010) summarized these differences on the basis of three types of 

spaces in a territory: social space represented by a social interactions and network of a 

functional relationships; physical space where morphology of a territory and the urban functions 

belongs; symbolic space which means the specific purpose of a territory and its environment. 

The summary of basic characteristics of production and consumption milieu is shown in the 

following table 2.  
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Table 2 Analytical framework of production and consumption milieu characteristics 

 Production milieu Consumption milieu 

Physical 

space 

quality and prices of workspace 

availability of business services sector 

presence of the knowledge sector 

research and educational infrastructure  

creative clusters 

quality and price of housing 

availability of soft infrastructure (schools, 

medical facilities, sports and cultural 

facilities, shops, etc.) 

diversity and density of the built environment 

quality of architecture 

availability of combined space - work / housing 

availability of local infrastructure 

Social 

space 

networks (between creative industries 

themselves, as well as the creative and 

other sectors in the city) 

creative meeting places (i.e. third 

places – bars, restaurant) 

life of a city 

workforce diversity 

the diversity of people 

the diversity of jobs opportunities 

atmosphere of a city 

street life 

cultural diversity 

social diversity 

Symbolic 

space  

authentic cultural heritage 

history 

sense of community building 

creative image 

Source: own processing according to Trip, Romein, 2010 

 

Trip and Romein (2010) identified specific characteristics not only for production and 

consumption milieu themselves, but also characteristics reflected the interdependence and 

interconnection of these two different environments in the city. According to the authors, these 

features of a creative city are essential for the development of a territory.  

The mentioned characteristics of creative city’s production and consumption milieu 

reflect the movement in the theories of territorial development and its main indicators. The 

traditional development factors such as GDP, flow of capital, degree of technological progress, 

etc., are these days supplemented with soft indicators of development embodied in the creative 

city. The following table 3 summarizes the different approaches to spatial development 

indicators from the traditional factors, through the quality of life indicators to the indicators of 

creative city and divided them into endogenous and exogenous group, as it is shown in 

following table 3. 
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Table 3 Spatial development indicators  

Approach Area Indicators  

Traditional 

Development 

Factors 

Endogenous 

Potential of a city; Competitiveness; Innovation strategies; 

Clusters; Institutions; Public entities; Soft infrastructure; Way of 

communication and its channels; Image; Leisure time 

infrastructure; Green spaces 

Exogenous 

Development degree of the whole country; Openness of the 

economy in relation to foreign countries; Economic and social 

policy; Direct foreign investments; Political system; Legal 

framework 

Quality of 

Life  

Political and 

Social 

Environment 

Relationship with other countries; Internal stability; Crime; Law 

enforcement; The presence and integration of foreigners; Safety 

and trust; Limitations of personal freedom; Media and 

censorship; Voter turnout; Consultation of rulemaking  

Economic 

Environment 

Job security; Personal earnings; Long-term unemployment rate; 

Employment rate; Currency exchange regulations; Banking 

services; Employment opportunities; Financial situation of 

household  

Education 
Educational attainment; Student skills; Years in education; 

Number and availability of schools 

Health 
Hospital services; Medical supplies; Life expectancy; Health 

care services 

Environment  
Air quality; Noise level; Cleanliness; Green spaces; Fight 

against climate change; Water quality 

Public Services 

and Transport 

Electricity; Water availability; Telephone; Mail; Public 

transport; Traffic congestion; Airport; Sports and cultural 

facilities; Streets and buildings; Public spaces; Availability of 

retail shops; City administrative services; Quality of support 

network 

Leisure Time 
Variety of restaurants; Theatrical and musical performances; 

Cinemas; Sport and leisure activities 

Housing 

Housing; Household appliances and furniture; Household 

maintenance and repair; Housing expenditure; Dwellings with 

basic facilities; Rooms per person 

Creative 

City  

 

 

Political and 

Public 

Framework 

 

 

Political and public representatives with sense of purpose and 

ethics; Transparent and accessible political and public 

representatives to inhabitants; Light, lean, responsible, 

adaptable bureaucracy; Ability of citizens to interact with local 

bureaucracy; Level of decentralization of power, decision 

making or responsibilities; Support of voluntary and community 

sector; Quality work force in public institutions; Creating 

conditions rather than detail planning; Cooperation between 

local authorities, firms and interest groups; Strong sense of 

vision for the place; Inspiring leaders are present in the city; 

Formulated strategies are looking at the future in the broadest 

terms and see the planning process as continuous and intrinsic; 

The city works well, goals are achieved and things there happen; 

High standards of services; Benchmarking; Attributes such as 

reliability, punctuality, efficiency or accuracy are highly 

respected; Partnership; Ability to delegate authority 

Social Climate 

Prevailing values and attitudes; Social tolerance; Openness 

towards diversity (e.g. gay and foreign-born population, 

subcultures); Openness of public, private and 

voluntary/community sectors; Understanding the differences; 
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Community engagement; Trust relationships; Culture of 

participation; Neighbourliness and sociability; Social capital; 

Presence of civic associations; The city values learning and 

knowledge; Diversity of learning options; The city is fostering 

local talents 

Representation of 

a City  

Image; Symbolic value of cultural heritage; Clear identity of a 

city; Citizens are self-confident in their attitudes, values, local 

production, cultural and other public facilities; A city offers a 

variety of experiences, choices and opportunities for people to 

express themselves; Variety of cultural spaces and access to 

them; Openness to cultural variety of a city; Environment rich 

on science, gastronomy, cultural life, attractions, parks, events, 

festivals, etc. 

Entrepreneurship, 

Exploration and 

Innovation 

The city is business-friendly; Social recognition of 

entrepreneurs; Extensive support system for old and new 

entrepreneurs; Innovations and R&D opportunities; Significant 

role of creative industries is evident; Diverse pool of talented 

workers; Vocational training 

Communication, 

Connectivity and 

Networking 

 

The city is well connected internally and externally; It is easy to 

get in the city; Walkability through the city; High quality public 

transport system; Good and quality traffic infrastructure; 

Knowledge of foreign languages; Presence of clusters, hubs, 

focal points and knowledge exchanges; Affordable spaces; Old 

industrial buildings; Authenticity; Face-to-face networks 

Built 

Environment 

Diversity and size of buildings; Diverse, pedestrian-friendly 

public spaces; Authentic neighbourhoods; Condition and quality 

of hard and soft infrastructure; Ecological-friendly 

infrastructure; Health and social services; Quality schools 

Amenities 

Cultural festivals; Outdoor sporting facilities; Parks; Education 

facilities; Specialist libraries; Specialist shops; Diversity of 

cafes and restaurants; Architectonic and archaeological heritage; 

intangible heritage; Accommodation facilities; Vibrant street 

life  

Liveability and 

Well-being 

Quality of life factors; GDP; Offered services’ standard; Crime; 

Safety; People like to live and work in the city 

Source: own processing according to Miškovičová, Vaňová, 2015. 

 

Table 3 shows that the quality of life and creative city approaches focus on both 

quantitative but also qualitative indicators. The creative city indicators, however, take into 

account the important role of culture, creativity and cultural infrastructure, as well as various 

intangible and abstract elements of the territory - mutual relations, attitudes, history, traditions, 

values and symbolic value. Creative city indicators could be considered the creative potential 

of a territory. As it is clear from table 3, these indicators encompass the traditional potential 

(economic, technological, infrastructural, etc.) as well as the intangible one.  

Creative city should, in general, lead to restructuring the local economy (integration of 

cultural and creative industries), revitalization or regeneration of a territory (improvement of 

its attractiveness), or to its overall transformation (in case of natural disaster or in order to 
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change negative image). According to Trip and Romein (2010) there are two possible ways 

how to manage such changes: 

1. to formulate development strategy based on local specific potential, needs and problems;  

2. to imitate development strategy of other, successful strategies from different territories. The 

latter approach is not very recommended.  

As we have already pointed out creativity as well as creative city are relative terms 

which should be defined and described according to local specifics. To become a creative city, 

it is necessary to understand and implement these specifics or potential and not to copy some 

other territory’s creative city strategy and simply use it for another one (Pratt, 2010; 2011). 

However, it is always good to be familiar with examples of both good and bad practices.  

The former approach is consisted of various strategies: 

1. creative city as a place marketing strategy – it is based on demand analysis with the main 

goal to attract investments, tourists, entrepreneurs or new residents by improvement of 

attractiveness, competitive advantage or image of a territory (Hansen, 2001, In Costa, 

Magalhaes, et al., 2006); 

2. creative city as a tourism strategy – even though tourism has a positive impact on 

infrastructure, economic situation and residents’ self-esteem of a certain territory it is not 

recommended to focus primarily and only on the tourists’ segment. They usually have 

different requirements and needs than local residents which could become neglected (Joffe, 

2009). Another problem could be a monotonous type of attractions such as spa or wellness. 

Landry (2006) suggests territories should focus on a specific, experimental or unique tourist 

attraction based on local potential, advantages as well as disadvantages. We would add, that 

this type of a creative city strategy is strongly connected with the marketing one; 3) creative 

city as a strategy for production or consumption milieu improvement like we describe in the 

previous part of this chapter.   

The different approach to creative city strategies constructed INTELI (2011) based on 

the analysis of creative city indicators in small and medium sized cities around the world as it 

is shown in the following table 4.  
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Table 4 Typology of approaches to creativity-based development strategies  

APPROACH DESCRIPTION 

Natural 
Warm climate, distinctive and picturesque countryside with topographical 

diversity such as valleys, rivers, lakes, mountains, forests, etc. 

Cultural  

Architectonic and archaeological heritage such as castles, churches, aqueducts, 

bridges, etc., and intangible heritage like memories, testimonies, legends, 

traditions, etc. 

Symbolic 
Community engagement, trust relationships, culture of participation, 

neighborliness and sociability, social capital, presence of civic associations, etc. 

Built 
Health and social services, quality schools, hotels, restaurants, bars, meeting 

spaces, small studios, live work houses, etc. 

Source: INTELI, 2011  

 

As in the case of the exploitation of endogenous and exogenous sources in the planning 

and management of territorial development, it is necessary to understand the above-mentioned 

strategies as complementary. To succeed in the implementation of agreed development goals it 

is important to combine creative city strategies on a reasonable basis. 

Pratt (2010) emphasizes that the creative city concept is not a tool capable of solving all 

problems of a certain territory. It is important to realize that the range of options which creativity 

can bring to a territory are not able to be identified and achieved anytime and anywhere. The 

key is to ensure understanding of and identification with the planned activities among all 

relevant stakeholders (including residents of a territory), and especially to realize that some of 

the objectives and actions can contradict. 

However, the conditions for implementing these creative strategies at the local level 

could be complex, due to the specificities of the cultural sector, as shown for example in the 

literature on artistic and creative cluster (Gill, Pratt, Virani, 2019). In France, recent research 

conducted on these issues by Dominique Sagot-Duvauroux, Charles Ambrosino et Vincent 

Guillon reveals the strategies of cities that allow them to “develop the effects of agglomeration 

between the actors of creative clusters by highlighting the crossed externalities generated by 

co-location (strong links) and by creating hubs likely to bring together creative people who do 

not naturally meet in their professional lives (weak links) ” (Sagot-Duvauroux, 2014, p. 7); but, 

the concretes conditions for implementing these strategies sometimes seem uncertain, due to 

the specificities of the cultural sector, as illustrated, for example, by the difficulties encountered 

in the field of digital arts and creative clusters in the city of Lyon  (Ambrosino, Guillon, 2018). 

Therefore, the challenge for these authors is to understand how what they call “artistic scenes” 

emerge and persist. 

 Such an approach is particularly heuristic in that it invites, on the one hand, to question 

the empirical conditions for the success of creative policies. In France, certain city trajectories 
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can be mentioned, including the policy of cultural, tourist and creative attractiveness of the city 

of Nantes, based in particular on a transformation of the “urban atmosphere” (Ambrosino, 

Guillon, Sagot-Duvauroux, 2016, p. 125-128); the urban strategies that are being implemented 

as part of local economic history, such as those of Saint-Etienne around design (Ambrosino, 

Guillon, Sagot-Duvauroux, 2016, p. 121-125) or Limoges around the arts of fire and porcelain 

(two cities that have recently joined Unesco’s network of creative cities); the development of 

creative sectors, sometimes by small cities, as shown by the case of Angoulême and its image-

centred policy (comic strips, animation films, video games…)  (Gravari-Barbas, Veschambre, 

2005). On the other hand, this analytical approach makes it possible not to neglect, the 

difficulties that creativity strategies can encounter at the local level, as shown in the above-

mentioned case of Lyon for digital artists on the negative externalities that may appear, such as 

the phenomena of gentrification and the reinforcement of spatial inequalities linked to the 

development of artistic districts or the development of major cultural facilities (Florida, 2017; 

Colomb, Novy, 2016 ; Rodriguez, Abramo, Vicario, 2015).  

The creative city should be understood as a one possible approach to territorial 

development, and stick to the recommendation of Landry (2005, p. 20): “Do not call yourself a 

creative city – let others do that by respecting what you have achieved”. 
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2. METHODOLOGY OF THE RESEARCH IN SELECTED SLOVAK 

AND FRENCH CITIES  
 

This monograph refers to the ideas about the uniqueness of the culture and heritage as 

an important part of creative potential and as an unrecognized source for innovations and smart 

growth. The researched field is well developed especially in France and can be a very rich 

source of ideas, knowledge and experience for Slovakia and it can also be in another sense, a 

special ground for experimentations.  

For the deep research, 6 different cities have been chosen in France and Slovakia (Table 

5), 3 in each country, for their size and importance, their geography, history, cultural and natural 

heritage, economy and educational system in order to assess their creative potential and 

exploitation for sustainable development. The research has been based on scientific litterature, 

statistics, urban reports, as well as on primary data that were collected during the study visits in 

each city and with interviews with the representatives of cultural and creative industries and 

municipality. 

 

Table 5 Selection of the cities /populations  

 Population Density of pop / area Big city Average city Small city 

France 67 795 000 100,8 inhab/km² 

551 695 km2 

Reims  

189 000 

Troyes 61 000 Sedan  

17 200 

Slovakia   5 445 040 111 inhab/km2 

49 035 km2 

Kosice  

239 000 

Banska 

Bystrica  

76 600 

Banska 

Stiavnica  

10 100 

Proportion  Sk/Fr 8 %  

Fr/Sk 12,5 x 

110,12 % / x 0,9 

8,89 % / x 11,25 

   

Source: National Institute of Statistics and Economic Studies (INSEE), 2019, rounded figures. 

 

France and the Slovak Republic are not comparable as countries, except for density per 

km² but the cities can, according to their place and practice can be compared for culture, heritage 

and sustainable development and to assess the possibilities for other cities to take them into 

account. The selection of the cities has been made among cities in Champagne-Ardenne for 

France: a big, Reims, an average, Troyes, and a small one, Sedan, with some other examples in 

specific fields to complete the panel (Nantes for cultural creative industries, Saint-Etienne for 

design, Lyon for digital arts) and in Slovakia: the bigger city of, Košice the average city 

ofBanská Bystrica; and the small city ofBanská Štiavnica.  

The creative potential of the culture and heritage of each city is important, but the cities 

of the panel have more or less economic, educational, environmental, geographical and social 

https://fr.wikipedia.org/wiki/Kilom%C3%A8tre_carr%C3%A9
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resources for sustainable development. The big cities have more chance to develop diverse 

activities and projects, but it depends also on their political will, the structuration of their 

reflexion and opportunities. The designation of Košice as a European Capital of Culture was a 

possibility for the city and the local actors to renovate and to reoccupy some historical buildings 

for cultural and economic activities and to elaborate on a cultural programme for the people 

and especially for youth, but it could change with a new municipality. Unesco labels also 

allowed for the renovation of the city centre and some monuments in Banská Štiavnica and 

Reims. There are some natural sites present around Kosice and that could provide excellent 

locales for media art.  

Banska Bystrica, Sedan and Troyes have applied for the Unesco label  a copper hammer 

mill, a german 1914-18 cemetery (after the failing of  the Vauban fortifications) and Cistercian 

documentation. The French label “City of Art and History” obtained by Reims, Sedan and 

Troyes obliged them to open their protected monuments to the public, especially tourists, adults 

and young people with visits and workshops, but the economic problems of Sedan prevent it to 

renovate all the city centre and to be more dynamic except for the castle. Some cities, especially 

in France, try to improve the environment of their public spaces and river with some paths and 

trees, and all of the 6 cities are more or less connected with hiking trails in forests and mountains 

in the regional or national parks. Wine tourism exists around both Reims and Kosice. Cities, 

agglomeration, conurbation and metropolis could develop a/their local 21 agenda in relation 

with culture as advocated by the Global Network of Cities, Local and Regional Governments 

(UCLG – http://www.agenda21culture.net/). 

Table 6 below show the main characteristics of the cities in order to compare their 

potential and projects for cultural, economic, sport and natural resources. 

 

Table 6 Main characteristics of the selected cities 

City / 

District  

Inhabit. 

City / 

District  

Cultural ressources Natural ressources  Labels / Projects 

Reims 

(Fr) 

189,000/ 

300,000 

Gallo-roman, medieval, Art 

deco, modern architecture  

Industrial and 1st WW 

heritage 

Champagne cellars 

Lots of cultural institutions 

and associations  

Festivals and exhibitions in 

parks 

River and canal  

Green zones, parks  

Regional natural 

park nearby 

(forest) 

Wine and war 

tourism  

 

 

3 UNESCO sites 

(cultural, cultural 

landscapes)  

City of Art and 

History label  

Winetourism labels 

Project : a centre for 

champagne wine 

http://www.agenda21culture.net/
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Subcontracting industries 

and services 

Higher education 

Wine and war tourism  

Important football team and 

other sports 

Marathon 

Kosice 

(Sk) 

239,000/ 

390,000 

Medieval / Renaissance 

centre 

Army and industry 

wastelands re-used for 

cultural sector 

Steel and digital industries 

Lots of cultural institutions 

and associations  

Important hockey team and 

other sports 

Marathon 

National park 

closeby 

Wine and natural 

Unesco sites 

tourism nearby 

Tokaj wine 

closeby 

European Capital of 

Culture (ECoC) in 

2013 

Unesco Creative City 

label for media art  

Unesco sites closeby, 

including Tokaj wine 

Project : Continuing 

ECoC progress 

Troyes 

(Fr) 

  61,000/ 

169,700 

Medieval city centre 

Industrial heritage (textile is 

still active)    

Lots of cultural institutions 

and associations 

Higher education 

Important football team  

Urban tourism 

River Seine/canal  

Green zones, parks 

Regional natural 

park (lakes) close 

Rural tourism 

City of Art and 

History label   

Project : Unesco 

label for cistercian 

archive 

Banska 

Bystrica 

(Sk) 

  76,600/ 

122,200 

Medieval/Renaissance city 

centre   

Lots of cultural institutions 

and associations 

Industries and services 

Higher education 

Cultural, sport and thermal 

tourism 

Unesco and 

mining sites 

nearby,  

Hron river, parks 

mountain national 

park nearby 

National city park  

Project : Unesco 

label for a hammer 

mill 

Sedan (F) 17,200/ 

123,000 

War heritage (protestant 

and Wars against Germany) 

Big medieval castle 

Industrial heritage  

Deprived city centre, 

industrial wastelands 

Important football team & 

bier tradition 

River Meuse, 

parks, forests  

Semoy valley 

nearby in Belgium  

Rural tourism 

City of Art and 

History label  

Project : Unesco 

label for a 1914-18 

cemetery 

Banska 

Stiavnica 

(Sk) 

10,100/ 

16,600 

Medieval/Renaissance  

Technical monuments 

(silver mine to visit)…  

Lots of cultural and digital 

activities  

Higher education 

Countryside and 

lakes (artificial) 

Rural and 

industrial tourism 

Agriculture, 

forestry and 

mining industry 

Unesco label for the 

city and around 

Risk of too many 

tourists (around 

60 000 / year) 

Source: Authors, 2019. 
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To extend the scope of items, we have also elaborated on an evaluation grid with many 

criteria of the cities, the regions and the countries about population, position, public services 

and commercial facilities, transportation, GDP, cultural creation and employment, housing, 

tourism, students, education, cultural training, heritage, protected areas, cultural structures, 

media, digital activities, services, events, infrastructures, budgets, sustainable development, 

citizen participation, networks, international, labels, and new trends in local development based 

on creativity and culture. The settled criteria are a combination of the spatial development 

indicators and creative city indicators. The indicators contain: 

1. Population city, agglomeration, region, country 

2. Town position in the area, the country 

3. Public services / Commercial facilities (number and repartition) 

4. Available means of transport and duration (accessibility) 

5. National Gross Domestic Product (GDP), regional, local 

6. Product of national, regional, local cultural creation 

7. Average price of housing to buy and for rent 

8. Employment/non employment rates nationally, regionally, locally 

9. Cultural and creative employment (permanent, temporary) 

10. Total tourist employment (permanent, temporary) + visitors 

11. Number and place of students in the city / region 

12. Average educational level in the region / country 

13. Cultural training (artistic, management, etc.) 

14. Structure of historical monuments (protected, unprotected) 

15. Structure of protected areas (natural and cultural heritage) 

16. Cultural and creative institutional and alternative structures 

17. Structure and character of local and regional media 

18. Use of digital technology for culture, training, sport, tourism ... 

19. Services of the cultural and creative economy 

20. Cultural, sporting and other important events 

21. Sports, leisure and collective infrastructures 

22. Budgets at Local, Regional and National Levels 

23. Implementation of Local and Regional Agenda 21 

24. Role of culture and creativity in the agenda 21 

25. Citizen consultation/participation in the political choices 

26. City networks, transfrontier and foreign territorial cooperations 
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27. Influence of labels (Unesco, national, territorial), reputation, branding 

28. New trends in local development based on creativity and culture. 

 

 

 

 

 

  



28 

 

3. REIMS, A PATRIMONY AND CREATIVE CITY IN THE NORTH 

EAST OF FRANCE 

 Reims is a commune in the Marne region of eastern France. With 184,076 inhabitants 

in 2015 (INSEE)1, Reims is the twelfth largest city in France by population. The urban 

community of Grand Reims was born from the merger of nine intercommunal structures, on 

January 1, 2017. With 298,046 inhabitants in 2017 (INSEE), Grand Reims is the second 

intercommunality of the Great East after Strasbourg Eurometropole, the only urban community 

in the region and the first of France by the number of member municipalities. The dependent 

territory of Reims is, on the other hand, only the 29th French urban area with 320,276 

inhabitants in 2014 (spread over 230 communities - INSEE). It is, by far, the most populated 

city of the Marne, but it is not the chief town, which is Châlons-en-Champagne, a former capital 

of the Champagne-Ardenne region integrated with Alsace and Lorraine in the new Grand Est 

region in 2016. Municipality in the western limit of chalky soil region of Champagne, it enjoys 

a privileged position on the edge of the Paris Basin (150 km), particularly because of its location 

on the Paris-Strasbourg (TGV and motorway A4) and the North Mediterranean Sea and the 

proximity of Germany, Belgium and Luxembourg. Its economy is based on champagne and 

agribusiness, health and beauty, packaging, construction, building and public works, metal and 

glass industry, administration, education and research with all the levels and almost all the fields 

and services.  

 Reims occupies an honorable eighteenth place with 39,779 euros per year and per 

inhabitant. It is above the average, which stands at 37,600 euros for the urban communities. 

Reims precedes the ranking of big cities like Strasbourg, Montpellier, Lille or Marseille. 

Palmares dominated of course by Paris, followed by Saint-Quentin-en-Yvelines and Rennes, 

the only provincial city to reach the podium. The average French earns 30,600 euros per year.2 

(2012).  

Top-rated destination located 45 minutes from Paris, Reims has many reputable courses 

(Science Po Reims Campus, Neoma Business School, Higher School of Art and Design, a 

university and advanced training in green chemistry, etc.). 31 000 students have chosen 

Reims.  (214 606 in the Grand Est).3 For culture, we count municipal and inter-municipal, and 

departmental archives, libraries (a network of 7 municipal locations plus a bus and university 

                                                 
1 National Institute of Statistics and Economic Studies.  
2 http://www.champeco.net/actu-eco/pib-reims-18e-agglomeration-la-plus-riche-de-france-article69.html 
3 https://www.reims.fr/enfance-education/enseignement-superieur-6147.html 

https://www.letudiant.fr/etudes/rendezvous--etudier-en-region/etudier-dans-le-grand-est.html 

http://www.champeco.net/actu-eco/pib-reims-18e-agglomeration-la-plus-riche-de-france-article69.html
https://www.reims.fr/enfance-education/enseignement-superieur-6147.html
https://www.letudiant.fr/etudes/rendezvous--etudier-en-region/etudier-dans-le-grand-est.html
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library), a music, dance and theatre conservatory, a higher school of art and design, an opera, a 

national dramatic centre, a national stage for other living arts, a national stage for popular music, 

a national stage for contemporary music, a centre for puppets, lots of festivals, the location of 

a regional fund for contemporary art, 8 museums of art, history and cars. 

A city of a great history and heritage, it is also a dynamic city with lots of festivals and 

cultural public, associative and private organizations. The stakes were to transform heritage in 

elements of development and to make cultural life more vivid. We will present some examples 

that prove that the bet has been won for about 10 years thanks to the efforts of the successive 

municipalities, the labels obtained for Champagne, the development of festivals, the 

coordination of cultural organizations with the support of the municipality and the creation of 

new private actors that are not only cultural promotors but also cultural, economic and social 

entrepreneurs. A study carried out in 2012 by the Reims Urban Planning Agency highlighted 

the share of structures and jobs in the creative and cultural industries in Reims. The creative 

and cultural sector accounts for 7.6% of Reims establishments (compared with 7.4% for the 

industrial sector), 1,415 jobs are in related industries, 987 jobs are associated with creative 

activities, and 498 jobs are in the cultural sector alone, representing approximately 3,272 jobs 

and 1,369 cultural industries in the central city.4 Digital technology is of course very used for 

training in primary, secondary and high schools, and higher education, training, employment, 

housing and health for youth but it seems less for sport.5 Reims is equiped with all kinds of 

sport and leisure facilities. New ones will open soon at the end of 2020 with an aquatic complex 

and Olympic swimming pool, competition ice rink and other relaxation areas. There will also 

be an arena with 8,000 seats.6 Digital technology is also used for music in Reims by 

international artists such as Yuksek, Brodinski, The Shoes… and by the popular music scene 

of La Cartonnerie (public institution), the national center for music creation Cesare 

(association) and the conservatory, also for artistic creation with the centre for digital culture, 

Saint-Exupery (association), among other actors. The municipality's operating cultural budget 

is 31 M€. The Region operating budget for culture is 61,9 M€ in 2019 and the State budget for 

the regional territory was 74,760,407 € out of 3,4 billion € in 2018.7  

 

 

                                                 
4 https://www.reims.fr/fileadmin/user_upload/Schema_Vivre-la-Culture.pdf 
5 https://www.grandreims.fr/actualites/la-boussole-des-jeunes-9275.html 
6 https://www.reims.fr/sports-loisirs-6073.html  
7 https://www.grandest.fr/le-budget/ https://www.grandest.fr/wp-content/uploads/2019/01/bp-2019-web.pdf 

http://www.culture.gouv.fr/Regions/Drac-Grand-Est/Actualites/Actualites-a-la-Une/Bilan-DRAC-Grand-Est-

2018 

https://www.reims.fr/fileadmin/user_upload/Schema_Vivre-la-Culture.pdf
https://www.grandreims.fr/actualites/la-boussole-des-jeunes-9275.html
https://www.reims.fr/sports-loisirs-6073.html
https://www.grandest.fr/le-budget/
https://www.grandest.fr/wp-content/uploads/2019/01/bp-2019-web.pdf
http://www.culture.gouv.fr/Regions/Drac-Grand-Est/Actualites/Actualites-a-la-Une/Bilan-DRAC-Grand-Est-2018
http://www.culture.gouv.fr/Regions/Drac-Grand-Est/Actualites/Actualites-a-la-Une/Bilan-DRAC-Grand-Est-2018


30 

 

Labelled heritage and development 

The city is nicknamed "the city of the coronations" or "the city of kings". Indeed, it was 

one the future sites for the Notre-Dame Cathedral of Reims that Clovis is baptized by Saint 

Remi in 496 and that 35 Carolingian and then Capetian kings were crowned through more than 

ten centuries from Louis the Pious in 816 until Charles X in 1825. Besides the cathedral, the 

cultural and historical heritage of Reims is important; it includes many historical monuments 

from antiquity to the 20th century through the middle Ages, but often rebuilt.  

Indeed, at the end of the war the city was more than 80% destroyed. Reims, "martyr 

city", becomes a symbol for the whole France. Its reconstruction after 1918 allowed for the 

development of a laboratory of new urbanism and modern architecture, ranging from neo-

Gothic to Art Deco style through the regionalisms of all France. It is therefore a modern city 

with a very important historical background since it was also the capital of Gaul Belgium from 

the 1st century BC to the 4th century AD. Thanks to its heritage and history, it has been awarded 

the City of Art and History label since 1987 and has several sites inscribed on the UNESCO 

World Heritage List: the cathedral and the Tau Palace, the basilica and the museum Saint-Remi 

(former abbey) since 1991 and the buildings on the Saint-Nicaise hill (houses of champagne 

and their storage piers, old Gallo-Roman quarries of chalk for constructions) since 2015.  

In Reims, 60 monuments are protected (45 classified, 15 registered). Some are 

recognized by Unesco (cathedral, Palace of Tau, Abbey-museum and Basilica Saint-Remi, 

champagne houses and cellars and the heritage included in a protected area on the hill above: 

medieval ramparts, art deco church, garden city for workers, champagne park). There will be 

included in a big protected central area.8 The city of Reims has nearly 265 hectares of green 

space with a hundred parks and squares. Thus, each district has a park or places, at the disposal 

of all. From places close to large parks, a guide allows you to better know or discover the 

different gardens of Reims. Indeed, beyond the possibilities of walking and relaxing, wellness 

sites hold attractions through their own history, plant heritage, equipment.9 

The city is crossed by the canal connecting the Aisne to the Marne since 1866, on part 

of the old bed of the Vesle river, which was used for transport by the Gallo-Romans. The "green 

flow" is an axis of development and urban planning dedicated to boats but also to leisure for 

                                                 
8 https://www.tourisme-champagne-ardenne.com/decouvrir/week-end-en-ville/reims/4-sites-inscrits-unesco-

reims ; https://www.reims-tourism.com/culture-and-heritage  

http://champagne-patrimoinemondial.org/uk/ 

https://www.reims.fr/qualite-de-vie-environnement/travaux-urbanisme-4719.html?L=902 

https://www.reims.fr/culture-patrimoine/reims-et-son-patrimoine/le-patrimoine-mondial-7490.html  
9 https://www.reims.fr/qualite-de-vie-environnement/reims-l-effervescence-cote-nature-4685.html 

https://www.tourisme-champagne-ardenne.com/decouvrir/week-end-en-ville/reims/4-sites-inscrits-unesco-reims
https://www.tourisme-champagne-ardenne.com/decouvrir/week-end-en-ville/reims/4-sites-inscrits-unesco-reims
https://www.reims-tourism.com/culture-and-heritage
http://champagne-patrimoinemondial.org/uk/
https://www.reims.fr/qualite-de-vie-environnement/travaux-urbanisme-4719.html?L=902
https://www.reims.fr/culture-patrimoine/reims-et-son-patrimoine/le-patrimoine-mondial-7490.html
https://www.reims.fr/qualite-de-vie-environnement/reims-l-effervescence-cote-nature-4685.html
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several years. Reims also has many parks (82) on more than 200 ha (upon 500 ha of green 

zones) and is located near the Regional Natural Park of the "Montagne de Reims" which 

includes many wine villages and forests of which three are classified as being exceptional. 

Reims and its territory are also the melting pot of many institutions, associations and cultural 

events, some of which are directly related to heritage.  

Reims has a lot of support for conservation, renovation and development of its heritage 

since ancient times. Not only has it been and still is an important city for France and its region, 

but it also knows how to harmoniously combine heritage, artistic creation and new features.  

The municipality created a sponsorship mission within it in 2010. Initially intended to 

support cultural events, it has turned to heritage since the political change of 2014. Thus, 

fundraising campaigns have been launched by the city and associations to help renovate 

historical and emblematic monuments with contributions from companies (including 

champagne) and individuals.  

The UNESCO World Heritage inscriptions in 1991 and 2015 have made it possible to 

revitalize the renovation of the heritage and its environment (protected areas) for tourists and 

inhabitants. The Tourist Office has increased the number of visits to monuments and urban 

routes, including the use of new technologies in recent years. Its action extends to the Grand 

Reims with an offer also oriented towards nature, sport, vinyards and wine.  

The tourist office is inter-municipal. “The application Reims discovery offers 6 tours, 

each with 10 steps to fully enjoy the city and its most beautiful places as a couple, with family 

and friends! Young and old alike will discover the city through videos, photographs, and 

amazing stories!  

- The 10 must-sees: don’t sidestep these little marvels! [2 tours], 

- The cathedral: visitors are able to see the unbeatable coronations of the kings of France 

and the adventures of Jeanne d’Arc, 

- Art deco: relive the beginning of the 20th century and its splendid architecture, 

- Saint Remi museum: revive 2,000 years of history in a monument that visitors should 

not miss, 

- Saint Remi basilica: experience the history of the basilica, its stained-glass windows, 

and the baptism of Clovis. There is also the Reims City Pass for 1, 2 or 3 days and lots 

of wine tours”.10  

 

                                                 
10 https://www.reims-tourism.com/visit-reims-freely-tablet  

https://www.reimscitypass.com/  https://www.reims-tourisme.com/champagne 

https://www.reims-tourism.com/visit-reims-freely-tablet
https://www.reimscitypass.com/
https://www.reims-tourisme.com/champagne
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Champagne World Heritage label 

Three criteria (from 10) represent not only the landscape, but also know-how, 

organization of the sector and its intangible nature, to register in the continuing living cultural 

landscape category as serial property:  

“III. As the result of know-how developed over the generations, it is an exemplary cross-

industry organization and of protecting the appellation, and the development of cross-cultural 

relationships and social innovations.  

IV. An agro-industrial system characterized by the omnipresence of chalk, the vineyards, 

special industrial facilities, prestigious architecture and promotional tools that have helped to 

break into markets, outstanding underground heritage, and a unique brand of planning based 

around transport links.  

VI. A symbolic image of Champagne wine –unique in the world– conveyed by the arts.”  

Three sites representative of the production work, development and commercialization of 

champagne have been selected to represent the area of Champagne, a zone controlled by 

appellation of origin (AOC in France) or protected designation of origin (PDO in Europe):  

- The wine historical hills between Hautvillers and Mareuil-sur-Ay (Marne Valley),  

- Saint-Nicaise hill with houses of Champagne and chalk cellars in Reims,  

- The Avenue de Champagne with traders’ houses and a network of cellars in Epernay.  

Each of the three sites consists of a central part and a wider area, the buffer zone. A third 

area, called the area of engagement, concerns the whole area of PDO/AOC Champagne (320 

municipalities). Three pilot sites have also been selected to set an example for landscaping and 

sustainable management of wine-producing activities. A management plan refers to central sites 

but also the engagement area and the pilot sites. Tourism is one of the enrollment objectives of 

the management plan and associated documents (cf. http://champagnepatrimoinemondial. 

org/uk/). 

 

Tourism measures 

Tourism measures must contribute to the setting’s value of architecture, heritage, 

landscape and environment. A destination agreement has been signed also in 2015 (June, 25) 

with the State to promote the Champagne region internationally. Eight territories in the 

Champagne Region were also labelled “Vineyards and Discoveries” since 2013, to promote 

quality of the welcome, products and services (from over 500 providers). 

http://champagnepatrimoinemondial.org/uk/
http://champagnepatrimoinemondial.org/uk/
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The image of the Champagne region is mainly because of champagne wine and cellars 

(71.6%) and vineyards (60%), and then of heritage (38%), but tourists visit firstly UNESCO 

monuments before wine cellars and vineyards (Regional Tourism Observatory survey, n° 159, 

2016:11). This is the paradox of the Champagne region! However, lots of tourists visit both. 

The Champagne World Heritage label should improve their concordance. 

The Champagne appellation area includes two other distinct sets previously registered 

in the UNESCO World Heritage: on the one hand the Christian royal set of Reims (the cathedral 

Notre-Dame, St. Remi Abbey and the Palace of Tau), since 1991, and on the other hand two 

steps of the path of Saint Jacques of Compostela (the Notre-Dame-en-Vaux Basilica of 

Chalons-en-Champagne and the Basilica of L’Epine), since 1998. 

 

Table 7 Attendance of other Champagne region UNESCO sites & cellars, in 2015 / 2017 

Cathedral of Reims: 800,000 / 1,329 M Champagne Mercier (Epernay): 128,172 / 87,200 

St-Remi Basilica (Reims): 150,000 Champagne Vranken-Pommery (Reims): 103,301 

Palais du Tau (Reims): 84,124 / 83,000 Champagne G.H. Mumm (Reims): 43,855/40,287 

Basilica of L’Epine: 35,000 Champagne Moët et Chandon (Epernay): 12,908 / 80,600 

Sources: Regional Tourism Observatory survey, n° 157, 2016, p. 49 / Regional survey of visits 

sites 2017, sites willing to answer our survey. Key figures of Champagne tourism, 2018, p. 17.  

 

Tourism created17,000 jobs, 8.3 million visitors and 693 million euros in economic 

benefits and is amajor asset for Champagne and the Ardennes (2017).11 1.26 million night stays 

were recorded, which leads to an average hotel occupancy rate of 63%, and the room capacity 

in the territory of Grand Reims is 4,411 rooms. Reims attracts more than 3.5 million visitors. 

At the Champagne appellation level, there were 7 million visitors in 2017.12  

 

UNESCO registration impacts 

The “candidature for UNESCO” has gathered all the actors (professionals of 

Champagne and of tourism, public authorities, citizens, etc) to build the application and develop 

the visitor experience. The stake is now to use it with other tools (e.g. wine routes, vineyards 

and discoveries labels, and the Destination Agreement) to link the territory to the Champagne 

brand (about 50% of people know where Champagne is located) and to professionalize wine 

tourism with training.  

                                                 
11 http://www.observatoire-tourisme-champagne-ardenne.com/wpFichiers/1/1/Ressources/File/CRT%20-

%20BROCHURE%20CHIFFRE%20CLES%20-%2007-2017%20-%206097%20BAT%20(1)%20(1).pdf  
12 https://abonne.lunion.fr/id436/article/2018-10-03/reims-les-chiffres-cles-du-tourisme 

 

http://www.observatoire-tourisme-champagne-ardenne.com/wpFichiers/1/1/Ressources/File/CRT%20-%20BROCHURE%20CHIFFRE%20CLES%20-%2007-2017%20-%206097%20BAT%20(1)%20(1).pdf
http://www.observatoire-tourisme-champagne-ardenne.com/wpFichiers/1/1/Ressources/File/CRT%20-%20BROCHURE%20CHIFFRE%20CLES%20-%2007-2017%20-%206097%20BAT%20(1)%20(1).pdf
https://abonne.lunion.fr/id436/article/2018-10-03/reims-les-chiffres-cles-du-tourisme
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The objective for Champagne tourism was to pass from 1 to 1.5 and in 2019 from 1.7 to 

2 million visitors in the whole region over the coming years and upwards to 10 million for wine 

tourism in France. Champagne Region is part of the national centre of excellence of wine 

tourism launched in 2015 (23rd January). 

The heritage label of the 20th century and remarkable contemporary architecture are 

also present in Reims and around, as well as the industrial heritage (metalwork, mill, weaving, 

glassware...). They are also the object of cultural or economic uses or reuse ... (eg “La Fileuse” 

for artists, Quartier Libre for entrepreneurs and events, The Shed for brewery and culture...), 

housing (former barracks) and training (port Colbert project for Business School and Design 

and Art Schools). Quartier Libre offer services for coworking, and events. Jazzus is a 

cooperative for jazz music but also for accounting and payroll, such as some groups of 

employers for culture, associations or companies.13 They are representatives of third places, 

such as the project La Boussole in the Croix Rouge disadvantaged neighborhood. 

The use of certain monuments by cultural institutions (museums in former abbeys for 

example) or university (in the former Jesuit college) and by cultural events is a tradition in 

Reims: folklore shows (the Sacres du Folklore, the Johannine Festivals ...) with sounds and 

lights (on the cathedral and soon Saint Remi basilica), through indoor and outdoor events 

(concerts, conferences, exhibitions, performances, shows, thematic villages) ...) and festivals in 

parks (The “Flâneries musicales” of Reims, The Magnificent Society of electronic-

experimental-pop-rock-rap music…), not to mention the marathon, in and out of Reims.  

 

3.1. The development of musical elements: the example of festivals in Reims 

 

 The affirmation of cities and metropolises through emblematic events to gather the 

population and communicate externally. A strong time is indeed apt to strengthen the identity 

of the local community, or even the region or the whole country. 

“A festival is an exceptional event, in an exceptional place, at an exceptional moment” 

according to Richard Wagner. “The festival is a unique form of celebration, a public celebration 

of an artistic genre in a reduced space-time” (Luc Benito, 2001). The ideal-type of a festival is 

a global experience where one cuts oneself a little of the world in a closed place. Festivals, 

especially of music, participate fully in these objectives by their festive nature and open to 

                                                 

13 Quartier Libre https://quartierlibre.co/ and The Shed http://jazzus.fr/?page_id=2949 ; 

https://www.reims.fr/actualites/le-shed-lieu-de-vie-artisanal-13804.html 

 

https://quartierlibre.co/
http://jazzus.fr/?page_id=2949
https://www.reims.fr/actualites/le-shed-lieu-de-vie-artisanal-13804.html
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external audiences. They join, voluntarily or not, in the positioning strategy of territories 

competing with each other or in spite of themselves. They are increasing steadily despite the 

decline in public funding and the stopping of a number of them. There is fierce competition 

between cities and between cultural actors for festivals in different categories: 

large/medium/small, free/paying/mixed, cultural/commercial. Gender comparisons have also 

been conducted (Négrier, 2013). A trend shows festivals that are "permanent" and structures 

and cities that "celebrate". Reims responds to this orientation but presenting a mix of 

cooperative models between structures, municipality and other partners. If the culture remains  

mainly because of municipal competence, it does not prevent some festivals from having a 

much wider appeal extending beyond the city. Reims has a significant heritage and many 

theaters supported partly by the state with15% of its operating budget. This is particularly the 

case for 3 music and multidisciplinary festivals, the organizational dimension and governance 

of which we are going to analyze: Reims musical strolls, classical music and former jazz, 

overflowsthe urban community with the Elektricityof electronic and experimental music having 

evolved into pop and becoming a festival of all the music amplified in 2017, The Magnificent 

Society, in Reims; Reims Scenes of Europe, and multidisciplinary festival associating several 

cultural structures of Reims. 

 

The Flâneries Musicales (Musical Strolls) of Reims 

The Flâneries Musicales of Reims were launched in 1990 as the initiative of the tourism 

assistant of the city of Reims in collaboration with the assistant for culture. Taking place over 

2 months in July-August and now 3 weeks in June-July, it was implemented during the first 

years by the tourist office under the chairmanship of the tourism assistant before becoming a 

autonomous association for various reasons (institutional, financial, artistic). This association 

is heavily subsidized by the municipality of Reims, although this has decreased over the years, 

and a little by other public institutions (State, Greater East Region, and Marne Department) but 

also and especially by private companies grouped into a sponsored club. From free and open to 

classical and modern music, jazz and the world at first, with two specialized programmers, it 

has evolved into a paying festival focusing on classical and modern music, led by an 

internationally recognized classical pianist. The principle of taking place in different places of 

the city and the urban community, especially heritage, has remained, but we can see over time 

a neglect of concerts in public spaces for closed places. 

 

 



36 

 

Elektricity/The Magnific Society 

Elektricity is a festival of electronic music created in 2003 by an internationally known 

Reims artist, Yuksek, with friends, to develop the genre in Reims and allow local and national 

musicians to perform. Developing in parallel with the career of its founder, the organization of 

the event grew from a small association to the current music scene (SMAc), the Cartonnerie, in 

2006, in collaboration with the National Center for Music Creation (CNCM), Cesare, both being 

in Reims. La Cartonnerie is a financially and legally autonomous public body, scene of pop, 

rock, jazz and rap music. It is a public institution of an industrial and commercial nature because 

concerts are considered as a commercial activity even if they are not not globally profitable for 

a public service. Thus, La Cartonnerie is strongly subsidized and controlled by a board of 

directors composed mainly of elected officials and persons validated by the municipality. 

Cesare is a national autonomous association certified by the Ministry of Culture and also 

financed  by the Region, the Department and the City. The festival has therefore taken on 

another dimension, in terms of programming, duration, audience, venues, funding and 

partnerships, which may have developed but also bent over the years. In the end, the 13th edition 

having been mitigated in several aspects, it was decided in agreement with the municipality that 

the festival should be reviewed and, after a white year punctuated by discussions between the 

organizers, a new festival called La Magnifique Society, more open musically to make it a 

collective party experience in the center and in a large park of the city, has replaced Elektricity 

since May 2017. 

 

Reims Scenes of Europe  

Reims Scenes of Europe is a multidisciplinary festival organized by 7 Reims cultural 

organizations under the aegis of the National Dramatic Center (CDN), The Comedy of Reims 

with also the national scene of the performing arts, the Manège and the circus of Reims, the 

Opéra (municipal) of Reims, Cesare, national center of musical creation (CNCM), the 

Cartonnerie, stage of current music; Nova Villa, local association of shows for the young public, 

and the FRAC, regional fund of contemporary art. He succeeds two festivals organized by the 

CDN and its two previous directors, Les Langagières, devoted to poetry, and A scene open, 

dedicated to the writings of the world. The Comedy of Reims is a limited liability company 

(SARL) temporarily owned by the director and other persons associated with his contract with 

the public authorities. The cultural project is not shared with a council, only with the public 

financiers, as well as with interested spectators (the association The Friends of the Comedy of 

Reims - LACoR), a club of patrons in associative form and its partners for the Reims Scènes 



37 

 

d'Europe festival. It responds to the City's request for other structures and disciplines to be open 

to the City and to the change of director. Since 2015 and after a technical break in 2014, for two 

weeks in the beginning of December 2009 to 2013 then 10 days in February it presents shows, 

performances, concerts and exhibitions in some places of the city around a theme and/or 

European countries and the world. It will be renamed in 2020 the Festival of the Arts in Reims, 

FAR Away. A synthetic presentation is proposed hereafter.  

 

Table 8 Compared analysis of the three festivals 

Compared analysis 

of the  

3 festivals  

Flâneries musicales 

« Musical Stolls » of 

Reims  

Elektricity / The 

Magnific Society 

Reims Scenes  

of Europe  

(FAR Away in 2020) 

Artistic genres in the 

beginning /after 

evolution 

classical, modern, jazz, 

world / classical, 

modern 

electronic music then 

also pop-rock / eclectic 

Performing Arts, 

performances, exhibitions 

Year of creation 1990 2003 2009 

Initiator Tourism Office (TO) Yuksek, artist Director Comedy 

Administrator TO then Association Association / 

Cartonnerie-Cesare 

Comedy of Reims 

Programming External / Director Association / 

Cartonnerie-Cesare 

7 cultural structures 

Duration and period 2 months / 6, 5 and 

then 3 weeks 

3-4 / 7-10 days 2 weeks / 10 days 

Prices Free and then also 

Paying until 70 %  

of the concerts 

Free and paying Paying and free 

Places Heritage, open air, 

venues Reims and 

urban community 

Venues + outdoor / 

city center, districts 

and open air 

Halls, sometimes outside, 

Reims and urban 

community 

Provenance of artists Local, national and 

international 

Local, national and 

international 

A bit local, national and 

international  

Number of spectators 38 606 (2016) 35 162 

(2017) 32 589 (2018) 

31 000 (2019) 

12 000 (2015) 

10 553 + 770 (2017)  

21 000 (2018-19) 

15 000 (2017)  

Budget 2,15 M€ (2016)  

2,18 M€ (2017)  

2,39 M€ (2018) 

0,5 / 1,5 M€  1 M€  

Share of the City 1 M€ (2016)  

1,05 M€ (2018) 

0,12 / 0,3 M€  0,27 M€  

Source: Own workmanship, 2019. 

These three festivals are significant to the cultural life of Reims: voluntary and 

encouraged cooperation between cultural structures, in particular those labeled by the Ministry 

of Culture; festivals that often have difficulty going beyond the decade, except the Musical 

Flâneries of Reims (and Méli'môme, festival of shows and young public art); the will of the 

City to radiate to its extent, on its urban area, the north-east of France, the Paris region and the 

cross-border area, by events led by local cultural actors, despite the limited additional funding 
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available from the part of the State, the Region, the Department, or even the Greater Reims 

urban community. 

 From the comparative analysis of the three festivals, one can determine the following 

elements: 

- values of conviviality and discovery and a desire for development and outreach not yet 

achieved, except  for a little communication, the place being poorly positioned relative 

to the proximity of Paris; 

- especially local festivals radiating from the agglomeration and beyond but in a limited 

and punctual way (for some shows); 

- tourists passing through, but not so much for the Flâneries, dethroned locally by the 

concerts of Summer in Reims, that is both free and popular; 

- successful cooperation between structures for these festivals and throughout the year; 

- a city in support of festivals that has more or less helped to create and mobilize 

associative actors, economic partners, patrons, sponsors (with clubs of companies), 

many volunteers and the local and national media; 

- the department, the region and the state are not present for events in a large city already 

financially well endowed for its cultural structures and other festivals. 

 

3.2. Cultural organisations: the stake of governance and cooperation 

 

Governance is not a brand-new issue for cultural organizations. Management by the 

public administrations alone or private or third sector has been a real question for a long time 

in France. Several solutions were experimented with during the last decades towards a mixed 

economy, but we can wonder if it is still the case with the new separation of public and private 

bodies to the detriment of the third sector (e.g. associations). On the other hand, the co-operation 

inside the territories is larger than before between the actors, not without any problems and 

sometimes with the population. Governance inside organizations and outside (meaning 

territories they are acting in) can be distinguished. This refers to the corporate governance in 

the first case14 and to the cooperative governance in the second. In each case, questions of 

legitimacy and efficiency, but also of control, are addressed. The hypothesis is on the one hand 

that we are going back to the beginning of the last century’s system for internal managerial 

relations and between the public authorities and the cultural sector when the cooperative system 

                                                 
14 Cf. Giep Hagoort, 2005, Art management. Entrepreneurial style, Eburon, Utrecht School of the Arts, 

Netherlands, 5th ed., 296 p., and other publications of this author.  
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is large. On the other hand, these processes tend to take into account all the stakeholders and 

sometimes inhabitants, but also to capture all of them in the same official direction.  

Firstly, we would like to stress that France has been considered a mixed economy 

country since the end of the World War I and until the nineteen nineties. Public, private and 

third sector were all working in a similar way for economic and social progress. Nowadays, the 

public sector has to reduce its spendings while the private sector is encouraged to enhance 

revenues. This is due to privatization, but also to public procurement contracts. The third sector 

is now considered to be a commercial player unless it proves its non-profit making activities. 

During the 19th century until the 1st World War, the State was not regarded as an economic 

actor, local authorities were assimilated into private bodies for economic activities until about 

1850 and the third sector, replacing charities, entered in competition with public and private 

organizations. Relations between administration and economic and social sectors were ruled by 

regulatory authorities on the one hand and competitive biddings on the other hand.  

Is this not the way things are still going on, with institutionalization on the European 

and worldwide levels of the commercial relationships and their penalties between public 

authorities and economic and social actors and even between public authorities themselves? 

The acquisition of holdings or nationalization of some banks or firms due to the crisis could be 

a temporary answer but European Union or World Trade Organization are not considering 

status but the nature of activities. The sovereign funds act also in a strategic but commercial 

way. So public authorities come back on stage to rule the economy, but not to act directly except 

when it is necessary or in the administered States. “Laissez-faire” seems to be over and the 

consumer is supposed to become again a citizen even as the market still prevails.  

The sign of the return of public authorities is the multiplication of the public service 

concessions, public procurement contracts and public and private partnerships, and the public 

management of cultural institutions. They were usually linked to the public authorities by 

subsidies, sometimes conventions, especially concerning the use of public facilities, and in 

some cases the State and/or local authorities’ partnerships within the Boards. The main purpose 

during the 1960-70’s in France was to give cultural leadership to citizens in association with 

public authorities, but also to let artistic choices be made by professionals.  

The legitimacy of these associations was not strong at first in terms of democracy 

because voluntary administrators were co-opted before enlargement by elections among 

members. They are again only co-opted by professionals or elected representatives and accepted 

by public authorities. It is the case for example in the “National Stages” or in the new public 

bodies that replace some associations. They do not exist in the companies that are chosen to 
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manage some structures (National Drama Centres and Operas, except associations of friends 

for the Comedy or the Opera of Reims for example).  

What is emphasized is in fact not legitimacy or efficiency, but control over cultural 

organizations before, during and after they act. The efficiency of the private sector is not proven 

at all when we know that some enterprises had less audience than before with an association 

(cf. Culture Espaces in Mulhouse, France, for the Museums of old cars and train transportation). 

Some public and private partnerships such as the one in Leeds, England, for the Royal Armours 

Museum, were a failure at the beginning and had to be renegotiated15. Some public service 

concessions or public procurement contracts cost more than previous public bodies or 

associations’ management. In another sector such as water supply for instance, it is known that 

the cost for public authorities and for citizens is higher when supplied by private companies 

than by public bodies; firms aiming at earning money as opposed to public authorities, until 

then anyway. 

In sum, the governing process is badly touched by the new framework of relations 

between all the sectors of the society. A sign of this could be the renewal of Associations of 

Friends or Advisory Councils in public or private cultural structures even if it would be better 

for citizens to be fully associated with the management of cultural subsidied organizations. In 

any case, this reflects the necessity to associate the audience or the users to the projects.  

 

Legal status of cultural organizations 

In France, several legal statuses with lots of arrangements are possible. Associations can 

be opened or not, i.e. “closed” (with no members), private, public or mixed, non-profit but 

commercial and subject to tax, with volunteers and/or professionals, for the general public 

interest or a special activity. Companies can be personal or individual, family businesses, with 

limited liability, public, with quotation or not. Public bodies can be integrated into the 

administration, financially or also legally autonomous. Public services can have an 

administrative, non-profit or commercial status, even in a public body. Each country has its 

own complex system which changes according to the global context. We are going to present 

examples in an average but creative city, Reims, 200 000 inhabitants, with a lot of cultural 

institutions, festivals, associations and partnerships in a heritage context. One of the 

                                                 
15 Cf. Vicky LEE, Public Private Partnership Cases involving Land Development in the United Kingdom and the 

United States, Legislative Council Secretariat IN06/04-05, 29 November 2004, http://www.legco.gov.hk/yr04-

05/english/sec/library/0405in06e.pdf  

http://www.legco.gov.hk/yr04-05/english/sec/library/0405in06e.pdf
http://www.legco.gov.hk/yr04-05/english/sec/library/0405in06e.pdf
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specificities of Reims is the musical field, from classical to electronic, passing by pop and 

contemporary, with festivals, institutions, artist, bands and partnerships between them.16  

The main category of cultural associations is the one adopted by groups of citizens for 

specialized on general activities. They are composed of volunteers and sometimes employees. 

For professional artistic groups, associations are led by an artist but, most of the times, he/she 

is not fully employed by the associations because it is too expensive. The professional team is 

often composed of a few people only and constituted of public financed jobs at the beginning. 

The Board generally evolves from family and friends to personalities and partners and a few 

members. To represent the “institutional associations”, we can take “The Manege, National 

Stage” for contemporary dance, music, circus and multimedia, which is a “closed” association 

with only members of the Board, accepted by the State and local authorities, to support and 

control the director. In the opposite, public authorities are not any more inside the Boards of 

most cultural associations they finance, to separate their control from the activity. “The Friends 

of The Comedy of Reims” is an “open” association with only volunteers to support and act 

besides the National Drama Centre which is managed by a limited liability company directed 

by an artist chosen by the Ministry of Culture and the City Council, the Minister and the Mayor. 

Another type of enterprise, individual or personal, can be represented by a private dance school 

which also has an association devoted to non-profit activities.  

For the public bodies, we can either refer to the Archives, the Library, the Museums of 

Archaeology and History or Fine Arts, which are integrated into the administration. The 

Regional Music, Dance and Theatre Conservatory is also an administrative service but has an 

advisory council with the director, professors, public authorities’ representatives, personalities, 

parents and students/pupils. Several associations (of professors, parents, pupils, cultural 

activities) act inside the Conservatory. The Higher School of Art and Design has become an 

autonomous administrative body in co-operation with the State, the Region and the University 

of Reims Champagne-Ardenne in order to continue to deliver national diplomas. The other 

financially and legally autonomous public body is “The Cartonnerie, Stage of pop music” (rock, 

jazz, rap...). It is a commercial one because concerts are considered as a commercial activity 

even if they are not profitable. So “The Cartonnerie” is highly subsidized and controlled by a 

Board with many elected representatives and some personalities validated by the municipality.  

The question is to determine the degree of governance or influence of the public 

authorities or the market and the consequences on the partnerships in the territories. According 

                                                 
16 http://www.reims.fr/culture-patrimoine.htm ; http://www.infoculture-reims.fr/  

http://www.reims.fr/culture-patrimoine.htm
http://www.infoculture-reims.fr/


42 

 

to Bernard Enjolras, structures and practices of governance are as important as the non-

redistribution of potential benefits thanks to the reciprocity processes.17  

 

Governance and dependence of cultural organizations 

Governance “relates to decisions that define expectations, grant power, or verify 

performance. It consists either of a separate process or part of management or leadership 

processes. These processes and systems are typically administered by a government. In the case 

of a business or of a non-profit organisation, governance relates to consistent management, 

cohesive policies, guidance, processes and decision-rights for a given area of responsibility. (...) 

To distinguish the term governance from government: "governance" is what a "government" 

does.”18  

Firstly, we can separate structures without any subsidies from the others. “The Friends 

of The Comedy of Reims” and the private dance school with its own association do not depend 

directly on public decisions but the first one is linked with the National Drama Centre which 

benefits from public subsidies. If most associations have no regular subsidies (for operating 

costs) and professionals, lots of them take advantage of public authorities with some facilities, 

technical help or subsidies for special events. Only private commercial structures do not benefit 

from this system, for example the private dance school, which considers as unfair competition 

the subsidies for associations that offer the same activity according to it.  

From the economic point of view adopted by the tax system in France and by the 

European Union, and consequently the States for economic activities, legal status is not be taken 

into account, only activities matter. That means that an association is now considered as an 

economic actor except if it can prove its non-competitive activities. The situation is the same 

for public bodies if their activities are commercial, even if their status protects them from some 

commercial rules until now. For example, an autonomous public institution is not put in 

competition with private structures to get some public services, even commercial ones such as 

concerts for “The Cartonnerie”. Elected representatives hold the majority in the Board and the 

deputy mayor for culture is president of the Board. The director is an independent professional 

but in fact he depends on the Board for his contract. So, if there is a specific political request, 

some financial or other problems, he should be obliged to comply with them. This happened in 

                                                 
17 Cf. "Coordination failure, property rights and non-profit organizations", Annals of Public and Cooperative 

Economics, 71:3, p. 347-374.  
18 Previous definition on http://en.wikipedia.org/wiki/Governance ; cf. also A. Gombault, R. Rentschler, J. 

Turbide, « Gouvernance », in A. Gombault, F. Livat-Pécheux, F. Durrieu, L’AlphaBEM des industries créatives, 

Bordeaux Management School, 2009, p. 142. 

http://en.wikipedia.org/wiki/Performance_(disambiguation)
http://en.wikipedia.org/wiki/Management
http://en.wikipedia.org/wiki/Leadership
http://en.wikipedia.org/wiki/Government
http://en.wikipedia.org/wiki/Business
http://en.wikipedia.org/wiki/Non-profit_organisation
http://en.wikipedia.org/wiki/Governance
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Reims with the pub located inside the concert hall following downtown pub owners’ 

complaints. The elected representatives were on the side of the representative of the State who 

approved these complaints and closed the pub for a while after the concerts.  

“The Manege, National Stage” comes from the split between “The House of Culture” 

created in 1966 and “The National Drama Centre”, autonomous since 1978. The association 

was created by the State and the City, but with a citizen majority to limit municipal power 

regarding cultural choices, especially contemporary pieces. In 1987, a limited liability company 

managed by the director replaced the association until 2000 when a new association was set up 

with a new professional staff. But this association is restricted (“closed”) with only Board 

members (public authorities, personalities and staff administrators). Its role is to discuss cultural 

projects, not artistic choices, and to support but also control the director in case of problems. 

The Board is the employer, but not the decision-maker; it appoints the director and his project 

(chosen with public authorities). It gives only advice on artistic choices such as for Cesare, one 

of the six national centres for musical production in France.  

This independent association was created by the director and not by the public 

authorities. A group of persons (family, friends and now above all personalities, cultural 

partners and public authorities) support the association and the director for its activities and 

relationships with the public authorities but do not decide for artistic choices. In case of 

problems – it has already happened with the professional manager –, the situation is very 

complicated and can ruin the structure if the director is disapproved because the whole project 

depends on him. A new director has been appointed recently by a committee composed of the 

public authorities (5 persons) and 3 other members of the Board (2 citizens: the Chair and the 

treasurer, and the director of a partner: the Conservatory).  

Concerning the National Drama Centre, “The Comedy of Reims”, a limited liability 

company temporarily owned by the director and some other persons he knows during its 

contract with the public authorities, it is about the same. The cultural project is not shared with 

a Board, only with the public supervisors and the audience, such as for the municipal institutions 

that are the Archives, the Library, two Museums of Fine Arts and of Archaeology and History, 

and the Regional Music, Dance and Theatre Conservatory. The Higher School of Art and 

Design has become an autonomous public body in 2011. Some kinds of advisory committees 

exist, either inside the structures (with professors, parents and students/pupils in the 

Conservatory) or outside (with citizens related to the Library or the Museums, or “The Comedy 

of Reims”, for special interest in the activities of these organizations to support them and/or 

perhaps to try to influence them). Some events are organized by these “associations of Friends”, 
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but also some acquisitions of pieces of art or even the successful lobbying for the project of a 

new large museum before the municipal elections in 2008 and in 2014.  

With this presentation of the governance of some cultural organizations in Reims, we 

have seen how direct or indirect the dependence is on public authorities with a graduated scale 

from the lower degree (little associations without subsidies) to the highest one (autonomous 

public bodies and municipal institutions) or in the market (from municipal institutions to 

individual enterprises). Average and big cultural associations or enterprises are in the middle, 

depending on public funds but also more and more on the audience or persons reached. Except 

for personal enterprises, their legitimacy and efficiency depend also more or less on 

partnerships in their territory that we are going to describe.  

 

3.3. Partnerships in the territories: new market places 

 

In a way, we can say that the cooperative governance has never been so spread out 

within the territories. For this, it must be remembered that governance was against local 

authorities in the Thatcher offensive during the nineteen eighties in The United Kingdom and 

that urban governance has been developed in reaction to this. It means that local policies have 

to contain the effects of the liberal economy which deals with governance at international and 

national scales. Cultural structures are asked to work with each other in order to reach more 

people, to develop activities and make cities attractive and, finally, to avoid subsidies’ division 

and spills.  

People can rightly be considered as stakeholders in this kind of policy through 

consultation processes or by being involved in some committees or boards of partners 

organizations (associations), especially inside fragile territories such as disadvantaged 

neighbourhoods but also at the municipal level, for example in Barcelona (Spain), Manchester 

(England), Quebec or Montreal (Quebec, Canada). Even if the collaboration and participation 

process work well, it is also a way for public authorities to reduce the number of subsidies 

distributed. The effects are also to reinforce the position of big institutions even though less 

important structures or associations can take part. There is a positive effect on the general 

cultural life or territory by multiplication of events, economy, employment and persons 

involved or concerned but also lots of energy spent and a “race” to quantity not to the detriment 

of quality but to the detriment of sense or philosophy of action, except if events take place with 

globally clear plans. The festival Reims Scenes of Europe is a good example of this.19 

                                                 
19 http://www.scenesdeurope.eu/  

http://www.scenesdeurope.eu/
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For a long time, municipal institutions have been acting only for the communities they 

were attached to. Audience or students could be broader but sometimes with some additional 

rates or fees (for Libraries, Music and Dance Academies...), less often for theatres or concerts 

because they are considered as commercial and not administrative activities. Agreements 

between local authorities still rule these types of issues. For private but above all associative or 

public organizations, partnerships are necessary to get funds but also to develop themselves. 

Until the 1980’s, the State was the main partner of the cities, sometimes helped by the Districts 

(101 in France) for decentralization in a larger urban or rural territory. As they grew, cultural 

institutions have been invited to contract with other public authorities, Regions (13 in France) 

or groups of communes during these last years, for other public service missions: territorial 

decentralization, training, reaching disadvantaged or specific people... for whom these public 

authorities are concerned. The problem is sometimes for the municipalities to keep the main 

control when they give more money, especially when there is a common committee or status.  

Other partnerships are professionally very important and allow the reduction of some 

costs, especially for larger projects that would have not been made alone. Big institutions, 

whatever their status, such as public authorities, must help smaller ones with some information, 

know-how, equipment, sometimes staff, training or money (co-productions). More and more 

often, small and average cultural associations ask big institutions for this kind of services or 

partnerships.  

As stated, it has become compulsory to work together for legitimacy and efficiency on 

both parts. Big subsidized cultural institutions are considered as public bodies but to reach only 

a few well-off people. Cultural, social, sport, economic or environmental associations give them 

the opportunity to show they care about other people and parts of the territory they are acting 

in. Finally, the main cultural actors have crossed interests for their activities and what was 

before the guarantee of their autonomy – several financial partners – is becoming the tool for 

their dependence, not only financial but artistic and cultural as well. Competition for resources 

brings out both financial weakness and the necessity of partnership projects.  

 

Table 9 Legal status, governance and dependences of cultural organizations in Reims 

Categories Examples in 

Reims 

Board/Members Subsidies Partnerships  

Associations of  

citizens 

Cultural 

associations  

Example: The 

Friends of  

The Comedy of 

Reims 

 

“Open” / Yes 

 

“Open” / Yes 

Sometimes for 

operation or events  

+ assistance in 

kind by Comedy of 

Reims and the 

City.  

Yes, locally.  

Regionally,  

nationally or 

european for 

special events 
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Professional artistic  

associations  

(becoming institutions 

with an agreement or 

a national label) 

Companies of 

theatre, dance, 

musical groups... 

Cesare, national 

centre for musical 

production  

From family and 

friends to 

personalities, 

partners and 

public auth. / Yes 

Sometimes for 

operation or events 

 

Yes, by a majority 

Yes, locally to 

internationally 

Institutional 

associations 

The Manege, 

National Stage 

“Closed” and 

accepted by 

Authorities / No 

Yes, by a majority Yes, locally to 

internationally 

Limited liability 

companies  

The Comedy of 

Reims, National 

Drama Centre 

The Opera of 

Reims also 

No / No but an 

associations of 

Friends (above) 

Yes, by a majority 

because of the 

label  

Yes, locally to 

internationally 

Personal/individual 

enterprises and  

related associations 

A private dance 

school and the 

association related 

No / No  

 

Yes / Yes 

No or 

exceptionally by 

the related 

associations 

No or exceptionally 

locally or more 

 

Administrative 

cultural institutions 

Municipal 

Archives, Library, 

Museums, 

Conservatory of 

Music, Dance and 

Theatre... 

Sometimes an 

advisory council / 

No or with an 

“Association of 

Friends or 

Parents/Pupils” 

Yes, fully Yes, locally, to 

internationally 

Autonomous public  

bodies 

“The Cartonnerie, 

Stage of pop 

music”, Higher 

School of Art and 

Design 

Majority hold by 

elected represent.  

and partners 

Yes, by a majority Yes, locally, to 

internationally 

Source: own concept, 2019. 

The city of Reims has initiated lots of consultations in all domains, including culture. 

Living culture in Reims, the orientations' scheme for culture 2019-2024 has been adopted in 

2019 after 2 years of consultation with 5 priorities : child and youth artistic and cultural 

education; access, equity and participation; support for artistic creation and dissemination; 

heritage and attractiveness, and cooperation between actors and pooling of resources.20 This is 

a step further for a sustainable cultural development in the city. The next path should be with 

the environmental quality label Grand Reims Durable® for development and construction. 

There are no cultural and creative elements within, except for the creation of places of exchange 

between the inhabitants that are at the heart of the concerns of the label.21 

 

                                                 
20https://www.reims.fr/culture-patrimoine/les-structures-et-actions-culturelles/actions-culturelles/vivre-la-

culture-a-reims-7810.html 
21https://www.grandreims.fr/fileadmin/grandreims/MEDIA/Les_competences/Developpement_durable/Brochure

_Label_Grand_Reims_Durable_-_Pro.pdf 

https://www.reims.fr/culture-patrimoine/les-structures-et-actions-culturelles/actions-culturelles/vivre-la-culture-a-reims-7810.html
https://www.reims.fr/culture-patrimoine/les-structures-et-actions-culturelles/actions-culturelles/vivre-la-culture-a-reims-7810.html
https://www.grandreims.fr/fileadmin/grandreims/MEDIA/Les_competences/Developpement_durable/Brochure_Label_Grand_Reims_Durable_-_Pro.pdf
https://www.grandreims.fr/fileadmin/grandreims/MEDIA/Les_competences/Developpement_durable/Brochure_Label_Grand_Reims_Durable_-_Pro.pdf
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4. FROM THE CAPITAL CITY OF CULTURE TO THE CREATIVE 

CITY KOŠICE 
 

The Košice Region with an area of 6,754 km2 occupies 13.8% of Slovak territory. The 

number of inhabitants in the region is the second largest in Slovakia (799,217 inhabitants in 

2017), the area is the fourth largest among eight Slovak self-government regions. The dominant 

city of the region is Košice. 

4.1. Košice as a first creative city in the Slovakia 

 Košice is the second biggest city of Slovakia, situated in the eastern part of the country, 

only 20 km from Hungary, 80 km from Ukraine and 90 km from Poland. The city is an 

administrative centre of the Košice Region (NUTS 3 level) divided into four districts. The city 

of Košice covers an area of 243.7 km2, with 239,141 inhabitants. Population density is 1008.9 

persons per km2. Košice is the seat of the Constitutional Court of the Slovak Republic and the 

seat of the Košice Self-governing Region. As an independent legal entity, it is divided into 22 

circuits, each with its own local government. The city of Košice is governed by the Mayor and 

the City Council, and each ward also has its own elected council and council leader. The city 

of Košice as the seat of the self-government region and the second biggest city of Slovakia has 

all necessary infrastructure providing a wide spectrum of public services and commercial 

facilities. Košice is the seat of many public administration offices including local 

authorities, state administration offices and consulates. A network of banking and financial 

institutions, universities, research and development institutes, administrative and cultural 

facilities, hospitals and other services have been built in Košice. The following table 10 shows 

the basic macroeconomic indicators of Košice region in comparison with national data for the 

year 2017.  

 

Table 10 GDP and unemployment rate in Košice region and comparison with national average 

Data for 2017  Slovakia average Košice region 

Regional Gross Domestic Product per capita in euro 15 602 12 974  

Regional Gross Domestic Product per capita in PPP  22 860 19 009 

Unemployment rate 8,10% 9,94% 

Source: The Statistical Office of Slovak Republic, 2019. 

 

Regional GDP is a lower than Slovak average while unemployment rate in the region is 

higher than national average. This is not the case of the city Košice as it has a strong economic 
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background, and the city creates employment opportunities for the population of the 

surrounding region as well as its own. The city has a strong tradition in steel production, 

currently represented by the company US Steel Košice that is the biggest employer in eastern 

Slovakia with more than 12,000 employees and an annual production capacity of 4.5 million 

tons. Besides steel, the IT sector is growing, as evidenced by the IT Valley cluster. The number 

of jobs has increased almost seven times to more than 10,000 in 2017 (Hudec et al., 2019). 

Besides, more than 600 foreign-owned companies, e.g. Siemens, IBM, Pepsi Cola, Mc Donald, 

Tesco, Baumax and others are located in Košice. Rautaruky Finland has established a joint 

venture with VSŽ, a.s. Košice. Companies (including freelancers) based in Kosice produce 

annually more than 9% of gross domestic product in Slovakia, with the industry sectors, this 

share is about 15%. Unemployment rate in the city of Košice is lower than the region and also 

the national average and oscillates around 5% depending on the district of the city.  

The transport infrastructure, including road, rail and an international airport, is well 

developed and Košice is the most important transport hub in eastern Slovakia.  

From the European point of view of importance, Košice lies on the intersection of two 

main crossings of transnational roads. It is on the primary west-east direction, i.e. from the 

Czech Republic and Austria and in the eastward direction to Ukraine and further to other states 

of the former Soviet Union. The second important is the north-south direction, i.e. from Poland 

and the Baltic States to Hungary and further to the Balkans. The city is now taking all steps to 

connect Kosice to the motorway network of Western European countries. Very promising in 

this regard is the highway linking of Kosice and the Hungarian city of Miskolc (about 70 km), 

which has already built a highway from Budapest. The rail network consists of three types of 

tract (normal, wide and narrow). 

The tract Čierna N.T. - Košice - Žilina - Bratislava is included in the European railway 

network, the track south - east Košice - Zvolen - Bratislava, is partly electrified. These lines are 

used for international and domestic, civil and freight transport. Košice main train station has 13 

transport tracks, which are used for passenger transport, transport of raw materials and for 

freight transport. Top tow hours operating efficiency is 20 trains. 7 IC trains (fast trains) are 

dispatched daily from Košice to - Bratislava, from where it is possible to reach Austria. 

International passenger trains also go to Hungary - Miskolc, Budapest; Poland - Krakow, 

Warsaw; Bulgaria; Romania and Czech Republic - Prague, Cheb, from where it is possible to 

link to Germany. 46 transit freight trains pass through Košice daily. The railway transport from 

Košice is also an important element for the combined transport with international water 

transport (direction Gdynia, Gdansk, Szczecin, Rijeka, Koper). Kosice Airport is about 6 km 
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from the city center and has the status of an international airport. Its use is currently focused on 

civilian national transport, international passenger and freight services and training for students 

at the military aviation college. Public transport in the city is provided by trams and buses, 

which run approximately every 10 - 15 minutes during workdays, and every 20 - 30 minutes in 

the evenings and during the weekends. 

Housing is one of the sectors that has been rapidly developing in last decades. Average 

property price in Košice was 1071 €/m2 in 2018, the national average property price was 1431 

€/m2 in 2018. Of course, there are significant differences according to locality, size of the 

property and whether it is a new building. The comparison of properties according to their type 

in Košice is shown in the following figure 1. The green label are new apartments, red label 

shows apartments, yellow label shows houses and blue shows land.  

 

 

Figure 1 Properties to buy in Košice  

Source: http://www.trh.sk/statistiky-cien-nehnutelnosti/kosice.html, cit. 12. 7. 2019.    

 

The following figure 2 shows the average price of properties for rent and its 

development over time.   

 

 

 

 

 

 

 

http://www.trh.sk/statistiky-cien-nehnutelnosti/kosice.html
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Figure 2 Average price of housing for rent in Slovakia in 2010 and 2018 

Source: www.nehnutelnosti.sk, cit. 12. 7. 2019.    

 

Over the past eight years, the rise of prices apartment for rent has been seen mainly 

outside of Bratislava. Prices have increased significantly, for example in Košice, Žilina or Nitra. 

Besides housing and construction, cultural and creative industries is another booming sector. 

The following table shows the average number of registered employees in culture and creative 

industries and tourism in Košice region and Košice city according to NACE classification and 

their development in time.  

 

Table 11 Average number of registered employees in culture and creative industries and tourism  

  
Average registered number of employees 

2010 2011 2012 2013 2014 2015 2016 2017 

Košice 

region 

Professional, scientific 

and technical activities 
2 023 3 383 3 899 3 248 3 535 4 099 4 423 5 013 

Arts, entertainment and 

recreation 
2 310 2 803 2 219 2 020 1 715 2 046 1 805 1 935 

Accommodation and food 

services 
3 318 3 158 2 507 1 812 1 831 2 017 1 533 2 349 

Košice 

city 

Professional, scientific 

and technical activities 
1 682 2 909 3 120 2 474 2 884 3 319 3 359 3 842 

Arts, entertainment and 

recreation 
1 184 1 437 1 169 1 372 1 176 1 343 1 267 1 398 

Accommodation and food 

services 
1 839 2 039 1 368 717 1 466 971 1 019 1 834 

Source: Statistical Office of Slovak republic, 2019. 

 

As evident from the table 11, the high share of regional employees in culture and 

creative industries is represented in the city of Košice, which confirms its dominant position of 

cultural and creative centre of the region. The same counts for employees in tourism and 

recreation.  

http://www.nehnutelnosti.sk/
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The following table shows the development number of visitors and overnights in Košice region 

and their comparison with Slovakia as well as the share of Košice region on national tourism 

from year 2010 until 2018.  

 

Table 12 Visitors and overnights in Košice region and Slovakia  

  Slovakia Košice region Share of Košice region 

2010 
Visitors* 3 392 361 281 205 8,29% 

Overnights** 10 367 330 618 308 5,96% 

2011 
Visitors 3 571 093 289 435 8,10% 

Overnights 10 524 738 620 403 5,89% 

2012 
Visitors 3 774 062 283 180 7,50% 

Overnights 10 908 200 596 457 5,47% 

2013 
Visitors 4 048 505 314 651 7,77% 

Overnights 11 486 571 649 947 5,66% 

2014 
Visitors 3 727 710 260 494 6,99% 

Overnights 10 900 434 537 533 4,93% 

2015 
Visitors 4 330 249 266 358 6,15% 

Overnights 12 350 080 597 759 4,84% 

2016 
Visitors 5 023 629 347 014 6,91% 

Overnights 14 138 420 726 401 5,14% 

2017 
Visitors 5 375 475 366 142 6,81% 

Overnights 14 936 766 762 490 5,10% 

2018 
Visitors 5 596 407 386 088 6,90% 

Overnights 15 515 083 830 079 5,35% 

Source: Statistical office of Slovak republic, 2019. 

*Number of visitors in all accommodation facilities 

**Number of overnight stays of visitors in all accommodation facilities 

 

As seen from the table 12, the number of visitors and overnights has increasing tendency 

in Košice region while the highest numbers are in the year 2018. We can also observe the 

increasing trend of visitors and overnights on national level.  

In 2013 Košice was the European Capital of Culture in cooperation with French city 

Marseille. From 2017 Košice is a member of UNESCO Creative Cities Network in field of 

media art and announced as a UNESCO Creative City of Media Arts in 2018. 

(http://www.cike.sk/sk/novinka/481-kosice-ziskali-miesto-v-sieti-kreativnych-miest-unesco-

co-to-znamena-pre-mesto; cit. 15. 10. 2018). In 2019, Košice is a European city of volunteering.  

In 2016 Košice became the European City of Sport. In 2011and in 2019 Košice has hosted the 

Ice Hockey World Championship with Bratislava. 

http://www.cike.sk/sk/novinka/481-kosice-ziskali-miesto-v-sieti-kreativnych-miest-unesco-co-to-znamena-pre-mesto
http://www.cike.sk/sk/novinka/481-kosice-ziskali-miesto-v-sieti-kreativnych-miest-unesco-co-to-znamena-pre-mesto
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In 2017, Košice was included in the Creative cities monitor 2017. From the evaluation 

of all 29 indicators within the cultural vibrancy, cultural economy and enabling environment, 

the best evaluated were: quality of governance, potential road accessibility, graduates in ITC, 

integration of foreigners and theatres. The worst evaluated were average appearances in 

university rankings, passenger flights, foreign graduates, tourist overnights stays and ITC patent 

applications. By summarisation of indicator´s evaluation, the best evaluation field was enabling 

environment (23.5 points), then cultural vibrancy (11.5 points) and cultural economy (10.7 

points) (https://compositeindicators.jrc.ec.europa.eu/cultural-creative-citiesmonitor/cities/SK 

002C1; cit. 25.3.2019).22 

The city is divided into four districts and has almost 240,000 inhabitants (four districts 

of Košice). The city plus its conurbation has almost 390,000 inhabitants. The structure of 

inhabitants by educational level to 31.12.2011 is summarized in table 13.  

 

Table 13 Structure of population by education 
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Republic 6 085 

808 

571 

1 244 

164 

1 516 

168 

80 

637 

707 

522 

40 

653 

155 

093 

840 

440 

5 399 

333 

District 

Košice I 0 5 803 13 111 21 494 1 324 13 029 1 324 2 712 9 729 68 526 

District 

Košice II 6 8 340 11 371 31 165 2 049 13 707 1 016 2 140 12 281 82 075 

District 

Košice III 4 2 084 4 568 12 870 481 4 632 348 692 4 138 29 817 

District 

Košice IV 16 5 085 10 930 16 792 1 297 10 339 1 036 5 434 8 708 59 637 

Total in 

Košice 26 21 312 39 980 82 321 5 151 41 707 3 724 

10 

978 34 856 240 055 

Total in 

Košice 

(%) 

0,01

% 8,88% 16,65% 34,29% 

2,15

% 17,37% 

1,55

% 

4,57

% 14,52% 

100,00

% 

Source: Statistical Office of the Slovak Republic, 2019. 

 

                                                 
22 For comparison, evaluation of Paris - cultural vibrancy - 56.6 points, cultural economy- 77.4 points and enabling 

environment – 47.9; evaluation of Prague - cultural vibrancy – 44.1 points, cultural economy- 40.6 points and 

enabling environment – 22.8; evaluation of Bratislava - cultural vibrancy – 21.7 points, cultural economy- 50.7 

points and enabling environment – 26.3 points. 

 

https://compositeindicators.jrc.ec.europa.eu/cultural-creative-citiesmonitor/cities/SK002C1
https://compositeindicators.jrc.ec.europa.eu/cultural-creative-citiesmonitor/cities/SK002C1
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The highest number of inhabitants finished the secondary schools with leaving 

examination (34.29 %). The second largest group are the university-educated inhabitants (17.37 

%). A comparable big group of inhabitants (16.65 %) finished the vocational secondary schools 

without leaving examination.  

The education sector in Košice includes primary and secondary schools, three 

universities and a college. The city Košice has 32 primary schools, 2 primary schools with 

children  care, 34 school clubs for children, 5 primary art schools (+ 16 field offices), 1 language 

schools (+ 2 filed offices), 3 language schools as a part of grammar schools, 1 leisure time 

centre, 17 leisure time centres as a part of grammar schools23. The secondary educational 

infrastructure (public, private and church) includes 18 secondary grammar schools, 30 

vocational high schools, 4 conservatories24. The vocational high schools cover a wide range of 

study fields. It includes 10 general vocational high schools, 3 business academies and medical 

high schools, 2 pedagogical high schools, and 1 high school of electrotechnics, transport, utility 

art, engineering, construction, railways, veterinary, hotel management, agriculture, technics and 

automobiles. The vocational high schools cover many various study programmes that educate 

the experts for the cultural and creative industries. There belong to study programmes in PC 

systems, the mechanics of PC networks, information and network technologies, graphics in 

digital media, digital painting, media production, restoration of painted works, picture and 

sound production, designing, tailoring, engineering, flower arrangement, management of 

regional tourism, sport management, entrepreneurship in crafts and services, marketing, 

economy, advertising, etc. 

Beside the municipal or regional educational institutions, there are also established 5 

church grammar schools, 8 church secondary schools, 6 church leisure-time centres, 2 church 

primary art schools and 1 church language schools.25 The private sector in education includes 

12 primary schools, 20 art grammar schools, 13 secondary schools and 15 leisure time centres.26 

The number of pupils and students in grammar and secondary schools to 15. 9. 2017 is presented 

in table 14. 

 

 

 

                                                 
23 https://static.kosice.sk/s/032c8d03563a4b8f9e45416d2a5f, cit. 7. 5. 2019. 
24 http://www.cvtisr.sk/cvti-sr-vedecka-kniznica/informacie-o-skolstve/publikacie-casopisy.../zistovanie-

kvalifikovanosti/prehlad-strednych-skol.html?page_id=9574, cit. 7. 5. 2019. 
25https://static.kosice.sk/s/cb6bb624beba96970189b90f1e1c, cit. 7. 5. 2019). 
26 https://static.kosice.sk/s/689de4bb77e75c04d547a847a129, cit. 7. 5. 2019) 

https://static.kosice.sk/s/032c8d03563a4b8f9e45416d2a5f
http://www.cvtisr.sk/cvti-sr-vedecka-kniznica/informacie-o-skolstve/publikacie-casopisy.../zistovanie-kvalifikovanosti/prehlad-strednych-skol.html?page_id=9574
http://www.cvtisr.sk/cvti-sr-vedecka-kniznica/informacie-o-skolstve/publikacie-casopisy.../zistovanie-kvalifikovanosti/prehlad-strednych-skol.html?page_id=9574
https://static.kosice.sk/s/cb6bb624beba96970189b90f1e1c
https://static.kosice.sk/s/689de4bb77e75c04d547a847a129


54 

 

Table 14 Number of pupils and students in grammar and secondary schools to 15. 9. 2017 

District Košice I Košice II Košice III Košice IV 

Number of pupils in grammar schools to 15. 9. 2017 

municipal 4661 5919 2355 3556 

private 217 293 0 757 

church 167 935 0 189 

Number of students in secondary schools to 15. 9. 2017 

Secondary grammar schools 3510 1156 464 1280 

Conservatories 280 0 403 161 

Vocational high schools 4388 529 240 4732 

Source: https://www.minv.sk/?statistiky-a-registre&subor=265571 (cit. 7. 5. 2019). 

 

3 universities and one college are located in Košice: The University of Pavol Jozef 

Šafárik (UPJS), The Technical University in Košice (TUKE), The University of Veterinary 

Medicine and Pharmacy in Košice (UVMF) and the University (College) of Security 

Management (USM) in Košice. The number of students to 31. 10. 2018 in Košice was in total  

15 704, at TUKE 7 891 (50.25 %) students, at UPJŠ 5580 (35.53 %) students, at UVMF 1478 

(9.41 %) students and at USM 755 (4.81 %) students.27  The study programmes at the 

universities cover a wide range of scientific disciplines, e. g. humanity and social sciences, 

economics, pedagogics, various technical fields – informatics, engineering, electrotechnics, 

aircraft operating, veterinary, medicine, architecture, urbanism etc. At the Technical University 

in Košice includes also the Faculty of Arts with offers of study programmes – architecture and 

urbanism, design and free art (276 students). 

4.2.  The path of Košice to the creative and culture city  

Košice is an old city, with a rich culture and historical heritage. St. Elizabeth’s church, 

with its landmark dome is the easternmost Gothic cathedral in Europe. The city’s historical 

centre is the largest urban heritage reservoir in the country from 1983 (Main street). Some of 

the most famous monuments are St. Elizabeth’s Cathedral, St. Michal’s Chapel, St. Urban’s 

tower, the State Theatre, the Levoča House, Andrassy’s Palace and the Immaculata Statue (The 

Plague Column). 

Košice includes 791 register of lesser national cultural monuments. It contains various 

kinds of monuments as churches, castles, city fortification, bourgeois houses, monasteries, 

calvary, cemeteries, brewery, flat houses, barracks, factories, university building, etc. The 

                                                 
27 http://www.cvtisr.sk/cvti-sr-vedecka-kniznica/informacie-o-skolstve/publikacie-casopisy.../zistovanie-

kvalifikovanosti/prehlad-vysokych-skol.html?page_id=9573, cit. 7. 5. 2019 

https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&ved=2ahUKEwjZjIe1kIniAhWH-6QKHSEjC2EQFjAAegQIABAC&url=https%3A%2F%2Fwww.minv.sk%2F%3Fstatistiky-a-registre%26subor%3D265571&usg=AOvVaw0Z_5R1mRlFJdwejacTtrO8
http://www.cvtisr.sk/cvti-sr-vedecka-kniznica/informacie-o-skolstve/publikacie-casopisy.../zistovanie-kvalifikovanosti/prehlad-vysokych-skol.html?page_id=9573
http://www.cvtisr.sk/cvti-sr-vedecka-kniznica/informacie-o-skolstve/publikacie-casopisy.../zistovanie-kvalifikovanosti/prehlad-vysokych-skol.html?page_id=9573
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largest group of monuments is presented by the burgher houses (270 items, 34% of all 

monuments), it is followed by houses (123 items), cemeteries (58 items), city fortification (23 

items), calvary (17 items). By the prevailing style that are the most abundant among the 

monuments are classicism (17,83%), eclecticisms (15,04%) and renaissance (11,63%). The 

structure of monuments by ownership illustrates table 15. 

 

Table 15 Structure of monuments in Košice by ownership 

Form of ownership Number of monuments % 

Private ownership of citizens 278 35,1% 

Ownership of church and church 

organizations 167 21,1% 

Municipality 97 12,3% 

Limited Liability Company 85 10,7% 

Government-subsidized organization 58 7,3% 

Joint stock company 34 4,3% 

Higher territorial unit 33 4,2% 

Government organization 21 2,7% 

Unsettled ownership relationships 5 0,6% 

Ownership of foreign entities 5 0,6% 

Foundation, interest association, 

fund, athletic clubs 4 0,5% 

Cooperative organisation 1 0,1% 

Cooperative association 1 0,1% 

State economic organization 1 0,1% 

Production cooperative association 1 0,1% 

Total 791 100,0% 

Source: Register of monuments in the Slovak Republic, Monument Board of the Slovak 

Republic, 2019. 

 

More than one third of monuments are in hand of citizens, 21.1 % of monuments in 

hands of church and 12.3 % of monuments is a property of municipality. The regional authority 

is an owner of 4.2 % monuments. All monuments are protected by the special rules defined by 

the stateand is why the process of their reconstruction as well as exploitation can be protracted. 

The importance of monuments in Košice for tourism is strongly associated with the 

presence of 10 of the 15 Slovak cultural sites listed by UNESCO in the region or close regions, 

including the old wooden churches, Spiš castle (the largest castle in the middle Europe), 

Bardejov city, famous vine region Tokaj, extraordinary caves and primeval forests. 

In Košice, the dominant part of the monuments are in a form of historical heritage 

located in the city district. However, during the last years, a nice example of promotion of the 

cultural and natural heritage as unique entity presents a construction of archeopark in ruins of 

Košice castle. The place  presents life in middle Ages. Košice castle is located in the north part 
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of the city and annually is visited by more than 20,000 tourists. On the way to the castle, the 

tourists can stop in the ZOO park or at the sightseeing tower. The complete areal of castle (1 730 

m2) was rented for 7 years for 1 Euro to civic association Castellum Cassovia by the city with 

the purpose of establishing the centre of experimental archaeology. The main idea is to create 

the place of living from the middle ages with traditional settlements (built from wood) with 

traditional services (gastronomy) and people in historical costumes, including animal 

husbandry and crop cultivation. The members of civic association revitalise the area based on 

the principles of volunteering, so they welcome help of each interested persons. In 2018, there 

were organised a few events – Festival of Middle Age music “Musica historica”, drama festival 

Teatrum in Castrum and the competition in cooking Middle Ages dishes.28  

Even though directly in Košice and is not a part of UNESCO heritage, there are many 

national cultural monuments attractive from domestic and foreign visitors (e. g.  St. Elizabeth’s 

Cathedral). However, the national cultural monuments in Košice, as well as in other Slovak 

cities are not promoted enough abroad. For example, in France for tourists are available only 

book guides about Slovakia (Routard). There is a lack of support from the state. In the Slovak 

Republic there is no Ministry of Tourism (the issues is in the hands of the Ministry of Transport) 

what is reflected in nonflexible promotion of interesting cultural and historical monuments 

abroad. There is insufficient promotion in the form of billboards, posters etc. due to the high 

costs, although it could be compensated by the increase of foreign tourists and income from 

tourism. If the cultural and historical heritage is uncovered and not sufficiently promoted 

abroad, its value will not increase, stay undiscovered for foreigners and the state will lose one 

of the potential significant incomes.  

Košice presents a good example of a city that systematically maps and exploits cultural 

and creative potential in its development. The key driver of cultural and creative development 

was a competition for European Capital of Culture 2013. Because of the participation and 

winning the competition, Košice had prepared a few strategic documents that helped 

systematically work towards effective utilization of the culture and creative potential. The basic 

document (as well as in other Slovak municipalities) is a program of economic and social 

development, currently for the period 2015-2020. It includes the analysis of culture and creative 

sectors in Košice as well as the settled priorities for their future development. Moreover, from 

2013, Košice has obtained special documents – Strategy of cultural development 2014-2020 

                                                 
28 https://kosice.korzar.sme.sk/c/20871873/archeopark-na-kosickom-hrade-by-mohol-byt-do-piatich-

rokov.html#ixzz5kfnHISLD, cit. 10. 4. 2019 

 

https://kosice.korzar.sme.sk/c/20871873/archeopark-na-kosickom-hrade-by-mohol-byt-do-piatich-rokov.html#ixzz5kfnHISLD
https://kosice.korzar.sme.sk/c/20871873/archeopark-na-kosickom-hrade-by-mohol-byt-do-piatich-rokov.html#ixzz5kfnHISLD
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and Strategy for creative industries till 2020 (Master plan for creative economy). The vision of 

the master plan for Košice was to create Košice European centre of design, because it is a main 

driver of innovations in other industries.  

The development activities in culture and creative industries in Košice are also a part of 

regional strategic documents, i.e. program of economic and social development of Košice 

region 2016-2022; Concept of creative economy development in Košice region (from 2011), 

Expert study and strategy for the development of the creative economy in the Košice region 

from 2015. Some issues are elaborated also in the Regional integrated territorial strategy 2014-

2020 and in Profile of information-communication technologies of the Košice region from 

2012. In these documents, there is no special attention given to the principles of Agenda 21. 

Some of their aspects were integrated intuitively to all documents. 

The main actor of creative and cultural potential development in Košice is Creative 

Industry Košice, a non-profit organisation that was established as coordinator ECC activities in 

Košice by the city. In the other words, Creative Industry Košice is responsible for the local 

creative and cultural development on behalf of Košice municipality, that supports it with cca 

300,000 € annually. After the implementation of project Interface (winning the project of ECC 

2013, see the next section for more details), its umbrella organisation has transformed towards 

development of human capital, creating condition for talented people in the city and building 

image of Košice at the local, national and international level (http://www.cike.sk; cit. 15. 10. 

2018). Creative Industry Košice conducted projects with the wide public participation, namely 

cities from the region, foreign partner cities, tourism organisations, Ministry of Culture, 

Technical University of Košice, Higher Territorial Unit Košice, US Steel Košice, local clusters 

as BITERAP, Klaster AT+R, Košice IT Valley, etc.  

The other supporting institutions dedicated to cultural and creative industries are the 

creative centres Tabačka, KulturFabrik, Eastcubator and Halmiho Dvor with their own 

programmes for new entrepreneurs. Tabačka Kulturfabrik was established as a culture-creative 

factory in 2009 and after a few transformations, it is the only non-state cultural centre in the 

Eastern Slovakia. From 2011, the regional government of Košice has supported it financially. 

The regional government financed the reconstruction of the whole tobacco factory to the current 

form of Kulturfabrik, which was opened in 2015 with a space of 2500 m2.  The Kulturfabrik 

consists of HUB co-working center for young entrepreneurs; 13 smaller offices that provides 

services for the cultural and creative representatives; the premises for concerts, theatre 

performances, exhibitions and multicultural events as well as a cinema, and a local bistro.  

http://www.cike.sk/
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Because of the great increase of the IT sector in Košice the important representatives 

are the creative clusters, mainly BITERAP and Košice IT Valley. From the IT sector, the most 

promising are the digital environment (PC games and software) and advertising industry 

(Expert study and strategy for the development of the creative economy in Košice region, 2015). 

With implementation of IT innovation in the automation technology and robotics deals the 

Cluster AT+R. 

The ambition of regional governance, with the support of European funds, is to create a 

unique regional creative centre with the seat in Košice that will link all relevant actors of 

cultural and creative industries in the city and the whole region. 

Local media is also a part of the creative and cultural infrastructure. In Košice is 

established the largest local media house in Slovakia. It covers newspaper – KOŠICE: DNES, 

the local TV, multimedia portal and profiles at social networks with the same name, as well as 

the regional radio KISS29. 

To the cultural and creative development contribute also various associations operating 

in the city, e.g Slovak-European cultural society, Speleoclub Cassovia, Association of Košice 

photographers K-91, or International cultural organisation New Acropolis, Service center for 

the third sector, URBI, etc. The folk traditions are preserved and presented by 5 folk groups.30  

An important factor of Košice success in the ECC competition was a successful 

presentation of the project “Košice Interface 2013” in 2008. The project was processed by the 

project team of the city and led to reaching the title European Capital of Culture for 2013. The 

whole activities were coordinated by the non-profit organization Košice 2013.  The project 

„Košice Interface 2013“ was based on the wide participation of citizens and independent artists 

on project creation and formulating a new vision and philosophy of urban renewal.There was 

good development of European cultural cooperation with an intensive exchange of experience 

among the project team, artists and foreign partners. Partnerships was created with all important 

stakeholders of private, non-profit and public sector, and mainly the talented, skilled citizens 

(e. g. City of Košice, regional cities, foreign partner cities, tourism organisations, Ministry of 

Culture, Technical University of Košice, Higher Territorial Unit Košice, US Steel Košice, local 

clusters as BITERAP, Klaster AT+R, Košice IT Valley, etc.) (http://www.kosice2013.sk/, 

accessed 5.7.2014). This ensured long term sustainability; originality; clearly defined 

structures; funding and resources, and project presentation.  

                                                 
29 https://kosicednes.sk/o-nas/media-house/, cit. 8. 5. 2019. 
30 https://www.kosice.sk/mesto/kultura-a-volny-cas, cit. 8. 5. 2019. 

 

http://www.kosice2013.sk/
https://kosicednes.sk/o-nas/media-house/
https://www.kosice.sk/mesto/kultura-a-volny-cas
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The project Interface, as a long-term transformation of the city through culture, aimed 

to establish the favourable environment for culture and creativity. The project was defined as a 

set of tools, procedures and measures enabling the user to interact and enter into cultural 

processes and understand them in their broadest sense. The aim of the project was to drawn into 

cooperation all stakeholders that can contribute to success – transformation of cultural, social 

and economic environment, characterized by creativity, new ideas and  projects but also by 

larger and deeper public interest in culture and art. “Supporting creativity” is a main message 

of the project and a new vision of Košice, which until now has been known for its rich history 

and well developed heavy industry. Thanks to the project Interface 2013 and the title of 

European Capital of Culture 2013, Košice become a center of creativity and a new future for 

young creative people who want to stay, live and work in a city that is their home 

(http://www.kosice2013.sk/, accessed 5.7.2014). 

The main reasons why Košice was awarded the ECC title were: 

- the wide participation of citizens and independent artists in creating projects and formulating 

a new vision and philosophy of urban renewal; 

- a well-developed European cultural cooperation and an intensive exchange of experience 

between the project team, artists and foreign partner cities from twelve countries; 

- the creation and operation of new suitable city spaces for the independent art scene; 

- the creation of a grant system for supporting independent artists, cultural organisations and 

new cultural production in the city; 

- having good cultural, transport and technical infrastructure; 

- having clear and transparent institutional and financial rules; 

- possessing personal and expert capacities experienced in organising big events and 

professional management structures; 

- the cultural heritage of Košice and the whole Eastern region of Slovakia. 

The European Commission also appreciated that support for the whole ECC project was 

coordinated by an association of legal entities called Coalition 2013+ founded in 2010. The 

coalition involved more than 40 members and includes institutions and organisation from the 

private, public and non-profit sectors actively contributing to the project’s implementation and 

its future sustainability. 

From 2008, Košice started to prepare the necessary infrastructure for realisation of 

activities related to European Capital of Culture. The investment activities were aimed at 

reconstruction of cultural and historical heritage of Košice with the use of modern information 

technologies. This includes the renovation and building the culturpark, Kunsthalle, city parks, 

http://www.kosice2013.sk/
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the building of cultural organisations and institutions. The noninvestment activities were based 

on the mix of cultural, dance, musical and literature events. They create the space for young 

artists, creative people and their performances. The most important projects were Escalator, 

Pilgrimate city, Resident program K.A.I.R., Terra Incognita, Pentapolitana, SPOTs. Košice 

cooperated in many activities with the France, namely the second European Capital of Culture 

2013 – Marseille. The platform for involving the foreign artists is established as an international 

residential programme K.A.I.R. It organised exchanges between artists with partners in several 

countries such as Ukraine, Moldova, France and Germany. Artists hold lectures, projections, 

seminars and they opened ateliers for the public.  

During the main project implementation (usually at least 6 years) till the year 2013 huge 

investments were made in culture. Altogether more than 71 million Euros were invested in 20 

capital investment projects in cultural and public infrastructure. Investments were made by the 

city of Košice (49,670,721.06 €), Košice self-governing region (11,979,931 €), Ministry of 

Culture (5,178,447 €) and NGOs projects (4,422,770€). Construction investment created 

directly and indirectly 771 new jobs (Ex-post Evaluation of the 2013 European Capitals of 

Culture, 2014). 

In 2013, 25 key events plus an additional 60 large scale events and around 300 

accompanying small scale events were organized within ECC. There was a significant increase 

in tourism, in 2013 with 151,512 visitors, including 67,141 international visitors. This was a 

17% increase comparing to previous year 2012 and a 31% increase comparing to 2009. The 

number of overnight stays (285,494) represented a 10% increase on 2012 and a 30% increase 

on 2009. During the critical ECC events the city’s accommodation capacity was 98% full (Ex-

post Evaluation of the 2013 European Capitals of Culture, 2014). 

With 500 events in 2014, it is a positive fact that the number of events organizedwas 

even higher. For comparison, in 2012 only 110 events were organised, and in 2010 and 2011, 

only 94 events. The ECC and the implementation of the Interface project had a very positive 

influence on the city’s image, the level of cooperation among sectors and stakeholders, the 

investments and financial flows, and the tourism and culture environment. 

Košice has an extensive cultural infrastructure, including theatres, museums, galleries, 

libraries, cultural houses, concert halls, local cultural centres, state philharmonic orchestra, 

culturpark etc. Construction of this infrastructure was included into the project activities within 

the “Košice Interface 2013”, the winning proposal of Košice in the competition European 

Capital of Culture (ECC) for 2013. The core of “Košice Interface 2013” was a long-term 

transformation of the city and its cultural, social and economic environment, characterized by 
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creativity, new ideas and projects in culture with aim to establish a favourable environment for 

culture and creativity. 

By the investments into the culture during ECC, Košice had achieved the great creative, 

cultural and sport infrastructure. The current accessible infrastructure includes seven theatres, 

three cinemas, cultural centre of Košice region, and cultural centre of Kasárne (Kulturpark), 

family centre Haliganda, State Philharmonic Košice, 9 museums, 12 galleries. There are six 

libraries (2 university libraries). In the surrounding of Košice is also a Zoo park. 

The sport facilities present 128 clubs in more than 55 kinds of sports in Košice. There are 

several athletics, floorball, tennis and football clubs, two winter sports facilities, a tennis 

complex and a tennis area, a golf areal, multi-sports complex, two city swimming pools and 

three beach swimming pools.31  

In the developed cultural infrastructure including the new digital technologies, we can 

identify some good examples of practice. One of them is a renovation of an old army barracks 

into a cultural centre - Kultur Park. The Kultur Park was established by the city with aim to 

create area for presentation and support of art and modern creative, authentic and experimental 

culture in cooperation with the partners involved into ECC 2013. The dominant partners were 

the University of P. J. Šafárik, the Slovak Academy of Science and the Technical University. 

The complex consists of 8 buildings, 3 main ones with the names from army terminology (Alfa, 

Beta, Gama). The cultural centre includes the premises for ateliers, workshops, studios, 

classrooms, two big multifunctional halls for concerts, theatre performances, lectures, 

conferences and two smaller halls for dancing and with special sound and video equipment. 

The part of the cultural centre areal is known as Steel Park (park of science). It is devoted to 

the interactive exhibition of steel production funded by the metallurgical company, U.S. Steel 

Košice – the largest steel producer in Central Europe. The exhibition offers visitors the chance 

for interactive play with the exhibits – operating an electromagnetic crane, operating a forklift 

platform or constructing a car on the production line using 3D technology. The target audience 

is children and youth.32  

The integration of citizens into the cultural and creative development is demonstrated 

by project SPOTs. It is a capital project oriented at rebuilding seven abandoned heat exchangers. 

However, the project supports directly the community life in all city districts, their participation 

at solving public issues and clustering in formal and non-formal groups. Each renovated heating 

                                                 
31 http://www.visitkosice.org/sk/sport/europske-mesto-sportu, cit. 8.5.2019. 
32 https://www.k13.sk/o-nas/centra/kasarne-kulturpark/; https://steelpark.sk/; cit. 27.3.2019. 

 

http://www.visitkosice.org/sk/sport/europske-mesto-sportu
https://www.k13.sk/o-nas/centra/kasarne-kulturpark/
https://steelpark.sk/
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exchangers has its specific utilization purpose to develop the creative ideas, cooperation, 

volunteering as well as experience exchange, education or just to use vocational time more 

effectively (http://www.spots.sk/sk/o-spots/o-projekte-spots/, cit. 9. 5. 2019). The heating 

exchanger Obrody provides the space for public educational lectures in cooperation with the 

Slovak Academy of Science and for exhibitions of artists in various fields. The heating 

exchanger Brigádnická is a seat of the amateur theatre “Divadlo nad vecou” and a training 

premise for the theatre group “Košické otvorené divadlo”. The realised events include concerts, 

music and dance workshops, photograph’s vernissages and exhibitions of Slovak and foreign 

artists. The heating exchanger Ľudová is an indoor sport facility for the skaters with special 

skating equipment but is also a place of graphite art school. The heating exchanger Jegorovo is 

oriented to services and events covering the generation gap between children and seniors, e.g. 

dance courses, common picnics, documentary films making, etc. The heating exchanger Štítová 

is an exhibition centre for young talents. It is a place of interactive lectures and workshops in 

arts and new media. The heating exchanger Važecká is a community centre for the local 

meetings, exhibitions, creative workshops or concerts. From one of these activities was 

established also the local fashion trade mark VYVA. The heating exchanger Wuppertálska is 

an eco-friendly space with community garden, botanical lectures, discussions about healthy life 

style and natural products (https://vymenniky.sk/, cit. 9. 5. 2019). 

To the new innovative projects belongs an event Art & Tech Days – a festival on media 

arts, technologies and digital culture. It presents a series of workshops, interactive installations, 

exhibitions, small art events, networking activities and an international conference. The aim is 

to motivate people to contribute to the better future through critical views and an open approach 

to new technologies and its active utilization. (https://www.atdays.sk ; cit. 9. 11. 2018). 

The newly implemented project in Košice is also the project Generation 2020 oriented 

at support of youth participation in the local and regional development; the project Creative 

Lenses looking for the suitable mechanism of operation for art and cultural institutions based 

on the knowledge and experience exchange; or the project CO. CREATE developing the 

methodology in co-design skill’s development with the foreign cooperation. 

(http://www.cike.sk/sk/projekt; cit. 15. 10. 2018). 

The strong orientation on new media in Košice is mirrored in the project Invisible hotel 

coordinated by Creative Industry Košice. The main idea of the project is to present city and its 

value as a hotel. It offers for rent 5 creative rooms with 5 stories. The rooms are in the partner 

hotels and demonstrates the story created by the artists, architects and designers. Each 

participant is a part of the interactive story and can influence the content or the genre of the 

http://www.spots.sk/sk/o-spots/o-projekte-spots/
https://vymenniky.sk/
http://www.cike.sk/sk/projekt
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story. Each room includes the selection of local products and entering tickets for the local 

attractions in a form of Welcome Pack. The rooms covers various topics – the first one is 

suitable for the lovers of street-art and muralism (Urban Flashbacks), the second one tales the 

story of Czech-Slovak film traditions and cinemas (Black and white room), the third one 

presents the local modern in history and in art (Košice modern), the fourth one is characterised 

by the biggest treasure of coins in Slovakia – Košice golden treasure connecting the past and 

presence (Golden treasure), the last Media Art Room creates the wall with the repertory of 

current Slovak artistis and presentation of local artist’s work as a parallel reality. The price for 

night in one of these rooms ranges from 65 Euro to 105 Euro. https://www.invisiblemag.sk/ 

invisible-hotel/, cit. 9. 5. 2019). 

The offer of traditional cultural, creative or sport events is very wide. Because of the 

progressive development of cultural and creative sectors in Košice, there can be identified many 

good examples how to exploit the creative and cultural potential as an inspiration for the other 

cities in Slovakia or Europe. One of them is a cultural event White night/ Nuit Blanche, 

regularly organized from 2010. It is an unique cultural project combining light shows, 

sculptures, animations, architectures, performances, etc. “It originally started in Paris in 2002 

and has been celebrated in Rome and other European capital cities. The event involves street 

performers and various artists performing throughout the whole night. Košice was the only city 

in Slovakia and neighbouring V4 countries that has the licence from Paris to organize this 

prestigious international arts project.” (Šebová, et. al., 2014).  Currently, it is the biggest and 

the most visited festival of modern art in the Slovak Republic. In 2018, it was spread also to 

Bratislava, which linked symbolically the east and west of the country. The event is organised 

usually in the first Saturday in October, the night before the Peace marathon in Košice. This 

combination of cultural and sport event is very attractive and enhance the increase of visit´s 

number significantly.33 

The most famous sport event in Košice is the International Peace Marathon, Europe’s 

second oldest and of the world’s oldest marathon organized since 1924. “It is a colourful festival 

of sport and fun, attracting roughly 10 000 participants from all over the world. All those 

running around the extensive historical centre of this city”34. Beside the classical marathon race, 

the event includes various disciplines for kids, for women even the boating marathon. The 

International Peace Marathon is traditionally organised first Sunday in October in combination 

with White Night. This weekend  in Košice is known as a golden one.  

                                                 
33 https://www.k13.sk/o-nas/centra/kasarne-kulturpark/; https://steelpark.sk/; cit. 27.3.2019. 
34 https://www.kosicemarathon.com/stories-of-nine-decades/?lang=en, cit. 9. 5. 2019. 

https://www.invisiblemag.sk/invisible-hotel/
https://www.invisiblemag.sk/invisible-hotel/
https://www.k13.sk/o-nas/centra/kasarne-kulturpark/
https://steelpark.sk/
https://www.kosicemarathon.com/stories-of-nine-decades/?lang=en
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Because of the title European City of Sport, many other sport events become popular in 

Košice, e.g. VSE city run, a sport even with charity aims; an obstacle race Tvrďák; the Run 

Slovakia, the first interactive rally race in Slovakia; the Balloon Fiesta; Ness City Triathlon; 

Košice Night Run etc. 

The traditions and city history is presented by the Days of Košice city, usually organised 

at the turn of April and May. The program of these days presents Košice as dance, musical and 

sport city with great gastronomy, education and charity. In 2019, these days are going to be 

organised for the 25th time and will celebrate also the 650th anniversary of delivering the first 

coat of arms to the city.  

With famous music events, there is the Košice Musical Spring (64th year in May 2019), 

the oldest international music festival in the city, organised by the State philharmonics Košice. 

Each year it is devoted to another musicians in cooperation with foreign artists. In autumn, the 

International Organ Festival of Ivan Sokol (in 2019 48th year), The International Jazz Festival 

(in 2019 24th year) as well as Jazz For Sale (series of concerts) are organised. The unusual 

festival is a Summer in the Park, multi-genre cultural event for visitors in all ages. The multi-

genre cultural event is also Matrioshka festival mirrored the absurdity of the totalitarian regime 

in Czechoslovakia during 1948 – 1989. 

The internationally famous Art Film Fest established in Trenčianske Teplice in 1993 but 

organised in Košice from 2016. It is the oldest international film festival in Slovakia organised 

without interruption presented, medium and short feature films as well as animated, 

documentary and experimental films.  

The representatives of folk art is the Cassovia Folk fest oriented towards the traditional 

Eastern-Slovak, Slovak, and also European culture and habits. For the theatre lovers, there is a 

Festival of Theaters from Middle Europe and the Night of Theaters with free entrance to 

theatres, cultural centres, performances and exceptional experience. The Sacred Art Festival, 

the only one in Slovakia presenting domestic and European sacred art in music, chant, fine art 

and literature. 

Košice provides gastronomical events as well. The winter festival of food in February 

presented the delicacies from the best chefs in the Slovak Republic. Košice Gurman Fest in 

June is a combination of good food offered in the city park with the concerts and culinary shows. 

The traditions in wine production is demonstrated by the Košice Wine Fest organised at the end 

of summer with selections of various domestic and foreign producers. The local breweries are 

presented at Košice Pivo fest in September. The special gastronomic event is a Soup festival 
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with the initial idea to deepen the tolerance, respect and esteem to the different nationalities, 

groups, communities and individuals.   

One of the most creative event in Košice is a festival USE THE C!TY (in June 2019 

11th year). It involves the citizens, artists, visitors to the interactive unusual architectural 

interventions into public spaces. In 2019 the festival will be oriented at painting the public space 

in synergy with theatre performances, concerts, fashion exhibition etc.  

The financial support of cultural and creative development in Košice is mainly the 

responsibility of the City of Košice. The funds for this purpose are incorporated into the 

program The city of culture and sport and are presented in table 16. 

 

Table 16 Expenses for the program - The city of culture and sport 2014 - 2021 

Expenses for the program - The city of culture and sport Year to year change 

Year Real current expenses Real capital expenses 

Real current 

expenses 

Real capital 

expenses 

2014                5 182 035,00 €              651 276,00 €      

2015                5 256 921,00 €           1 432 078,00 €  1,45% 119,89% 

2016                5 742 013,00 €           3 890 690,00 €  9,23% 171,68% 

2017                5 778 795,00 €              816 665,00 €  0,64% -79,01% 

2018                6 402 500,00 €              974 300,00 €  10,79% 19,30% 

2019 

(Approved 

Budget)                7 862 700,00 €           1 962 000,00 €  22,81% 101,38% 

2020 (Plan)              11 701 000,00 €           5 858 000,00 €  48,82% 198,57% 

2021 (Plan)              11 861 000,00 €           5 670 000,00 €  1,37% -3,21% 

Source: Budgets of Košice city, 2019. 

 

Table 16 shows that the current expenses for the development of cultural and sport in 

the city increase during the whole researched period. The development of capital expenses 

fluctuates. The current expenses are aimed at a donation system in culture (187 200€ in 2019), 

funding of Creative industry Košice, e.g., cultural, sport and spirit events (253 00€ in 2019), 

preservation of historical heritage (6 000€ in 2019), support of cultural institutions (5 711 500€ 

in 2019), tourism, sport infrastructure, support of youth sport and active life style. However, in 

the plans for 2019-2021 was included the organisation of European Youth Olympic Festival in 

2021, but the City of Košice refused to organise this event (it will be in Banská Bystrica).  

Presumably, the financial plan for 2019 and 2020, which is positive with higher investments in 

cultural and sport facilities, will not be followed. 

At the regional level, Košice is financially supporting the cultural and creative 

institutions in the Košice region (e.g. museums, galleries, Tabačka). At the national level, there 
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are available various grant schemes for the cultural and creative development (e. g. competition 

the City of Culture, Fund for the art support, Audiovisual fund, Integrated regional operational 

programme - Mobilising the creative potential in regions, etc.). 

In  Košice, there are seated two associations (Košice as a city is a member) based on the 

territorial clustering and exploitation of cultural and creative potential – the cluster Košice IT 

Valley and Visit Košice (destination management organisation). 

The cluster organisation Košice IT Valley for the region of Eastern Slovakia (53 

members) was established 6 March 2007. The vision of Košice IT Valley cluster is to create 

regional partnership of IT companies, education institutions and regional authorities that will 

contribute to extension and quality increase of educational programs; creation of broad portfolio 

of job opportunities for qualified work force and the elaboration of a common strategy 

necessary for achieving prosperity of the region of Eastern Slovakia and thus ensuring gradual 

increase of quality of life of its citizens. 

Visit Košice (destination management organisation) is a local tourism board enabling 

both locals and visitors a chance to get to know the capital of Eastern Slovakia via its beauties 

and mysteries. This organisation offers information about the town of Košice, about its history, 

monuments and so on. It mediates on various tourism information and services - different 

events, activities of art, culture (theatre, concerts, museums, and galleries), accommodation, 

traffic information, important emerging services (important phone numbers, hospitals and 

pharmacies information, recommendations for eating and drinking in Košice (restaurants 

(quality foods, traditional foods), cafés, bars, vinoteques (delicious Slovak wines). 

Nowadays, Košice city is a good example of a creative city in the Slovak Republic, 

where the great development was strongly supported by the participation in the competition 

European Capital of Culture. It can be an example of best practices also for foreign cities in all 

aspects of exploiting the creative potential (e.g. establish creative cluster, modern creative and 

cultural centre, interactive presentation in museums, modern types of various events, etc.).  

The investments during 5 years of preparation and the year of governing as European 

Capital of Culture create the suitable conditions (new public spaces, new traditions of culture 

events, leisure time infrastructure) in advance for the next local and regional development 

regarding new trends.  

Košice maps and exploits cultural and creative potential in its development based on the 

implementation of strategical documents:  program of economic and social development 2015-

2020, Strategy of cultural development 2014-2020 and Strategy for creative industries till 2020 

(Master plan for creative economy). This systematic approach in combination with quality 
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management and human resources are seen as a key driver of successful creative city 

development. 

It is evident also in all the projects realised in Košice after 2013. The umbrella of all realised 

activities is one institution Creative Industry Košice that cooperates with all relevant 

stakeholders, supports the participation of citizens and strongly highlights and respects the 

heritage and important intangibles of Košice. 

As the practice is documented, Košice looks for new or renew forms of exploitation of 

cultural and creative potential, what brings more and more visitors, tourists; developing new 

accompanying services and business activities; re-using the old premises; building image and 

city presentation, etc., so it is mirrored in the growth of local economy.   

We can summarize the main strengths of Košice as: 

- strategical approach to the utilization of creative and cultural potential (analysis, 

strategical documents, etc.), 

- strong human potential as a source of new ideas, as well as an implementer of changes 

including the professional coordinator – Creative Industry, in  civic participation and 

active involvement of citizen into the events and a very active third sector, 

- partnership of relevant stakeholders in cultural and creative industries, 

- diversification of the secondary and university education with high number of 

graduates, 

- developed networks associated stakeholders of private, public and non-profit sectors, 

- strong IT field from the stage of research and development to the stage of 

implementation, 

- well-developed hard infrastructure in the city, 

- diversified offer of cultural events, 

- stable financial support of the cultural and creative industries. 

To the weaknesses belong: 

- localisation of Košice in the Eastern part of Slovakia, 

- lack of qualified labour. 

The opportunities include: 

- new candidacy for the European Capital of Culture,  

- interdisciplinary projects for support of local development, 

- cross border cooperation, 

- the programmes of European Union (e.g. Creative Europe) or other international grant 

schemas, 
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- worldwide presentation of Košice as a “good example”. 

The potential threats contain: 

- seasonality in the tourist visits (preference of spring, summer, autumn) 

- localisation of Košice within the Slovak Republic, 

- high rate of Roma population with associated crime and lower level of safety, 

- weak purchasing power of the region, 

- the quality of hard infrastructure at the regional level. 

Based on the SWOT analysis the suitable recommended measures for the future 

development in culture and creative industries in Košice are: 

- the projects oriented at involving and educating the Roma population with orientation 

on their creative talent and its exploitation in creative and cultural industries, 

- activities oriented at awareness of the population in Košice region, border regions to 

make the culture more accessible, from the content and price point of view, 

- interdisciplinary oriented projects connected other kinds of industries from the region 

with the creative and cultural industries, 

- promotion of Košice by the state/regional/local government as a best practice in creative 

cities in national and international dimension. 
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5. HERITAGE AS A TOOL FOR CREATIVITY: THE CASE OF THE 

CITY OF TROYES 
 

The city of Troyes has its historical origins in the foundation, under Antiquity, of the 

city of Augustonona Tricassium, by the Gauls people of Les Tricasses. In the beginning of our 

era, this city was composed of about 6,000 inhabitants; by the 4th century, it had become one 

of the first 25 dioceses of Roman Gaul, thus affirming its religious vocation. In the Middle 

Ages, the city expanded under the influence of the Counts of Champagne, to the point of 

becoming one of the most populated cities - around 20,000 inhabitants - and the richest in 

France. During this period, the city strengthened its dual religious and commercial function: in 

the foreground, the city saw the development of sacred architecture, with the construction - or 

reconstruction - of many religious buildings (churches, basilica and cathedral), and the 

realization within them of major works (stained glass windows, sculptures, etc.); on the second 

level, the Counts of Champagne promote the prosperity of trade exchanges through the 

organisation of Champagne fairs, the city of Troyes then becoming, in the very heart of Europe, 

one of the major centres of international trade (Site Patrimonial Remarquable, Plan de 

Sauvegarde et de Mise en Valeur – PSMV, Ministère de la Culture-Ville de Troyes, 2017). 

After a period of decline in the 17th and 18th centuries, mainly due to the strengthening 

of the centralisation of state power (the population was reduced to 13,000 inhabitants), the city 

of Troyes found a new engine of development in the hosiery industry (production of stockings, 

socks, underwear), which began on an industrial scale in the 19th century. Becoming one of the 

textile capitals of France, the city then saw the emergence, in the first half of the 20th century 

in particular,  very large garment factories (the Mauchauffée company alone had 3,000 

workers). At the end of the 1960s, there were still 25,000 workers in this sector, or about one-

third of the city's population (Troyes, the city of thousands colours, Office du Tourisme de 

Troyes, 2019). Economic globalization and the rise of international competition since the 

1970s, particularly with the arrival of countries with low manufacturing costs, have nevertheless 

triggered a powerful spiral of deindustrialization that forces local politicians to seek new levers 

for territorial economic development; among its levers of creativity and attractiveness, culture 

and more particularly, heritage, have been a major issue. 
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5.1.  From deindustrialization to the identification of new levers of territorial 

attractiveness 

Prefecture of the department of Aube, the city of Troyes has 60 640 inhabitants in 2016, 

making it the 7th largest city in the Grand East region and the 90th largest in France in terms 

of population. Over the past fifty years, the city has lost a significant number of inhabitants, 

which still stood at 74 896 in 1968; however, since the beginning of the decade, it has managed 

to stabilize this decline, even recording an increase of more than 600 inhabitants since 2011 

(Table 16). A similar trend can be found in the Troyes Champagne Métropole conurbation, 

which includes 81 municipalities and 170 145 inhabitants around the city centre, with an 

increase, in 2016, of 3.3% compared to 2011 (National Institute of Statistics and Economic 

Studies). 

Table 17 Population trends in Troyes (1968-2016) 

Year 1968 1975 1982 1990 1999 2006 2011 2016 

Population 74 896 72 165 63 579 59 255 60 958 61 344 60 013 60 640 

Source: National Institute of Statistics and Economic Studies (INSEE) 

Economically, the employment area of Troyes has been deeply affected in the 

contemporary period by the effects of deindustrialization, with the loss of nearly 13 000 jobs 

between 1998 and 2014 (Bost, Messaoudi, 2017). The textile and clothing sector, despite the 

resistance of some large historical companies - such as Lacoste (the famous brand of polo shirts 

with a “green crocodile”) and Petit bateau, which still account for more than half of the sector's 

jobs - lost about 4 300 jobs during the 2000s (National Institute of Statistics and Economic 

Studies). However, the contemporary period has been marked by a number of company 

relocations, as illustrated by the return in 2010 of Le Coq sportif, a company specializing in 

sportswear, or the creation of distribution platforms and warehouses by historical companies in 

the sector, such as Lacoste and Petit bateau. However, this relocation movement in the textile 

sector has certain limits, since it mainly concerns assembly and distribution, with manufacturing 

remaining very large (between 70% and 90% in large companies) outside Europe. An imbalance 

also appears in the size of companies, with the smallest of them facing difficulties both in terms 

of their development and the lack of training in their field of activity (hosiery, dyeing, etc.) 

(Midena, 2019).  

This development is part of transformation of a predominantly industrial activity into a 

trade and services activity in the city, and, more broadly, in the employment area of the city of 
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Troyes. The table below shows the importance, in terms of employment volume, of the category 

“Trade, transport and miscellaneous services” in the city of Troyes (Table 18): 

 

Table 18 Jobs by sector of activity in the city of Troyes  

 Number of jobs 

(2016) 

Percentage rate 

(2016) 

Number of jobs 

(2011) 

Public administration, education,  

health, social work 

 

13 717 

 

43,5 % 

 

13 239 

Trade, transport, miscellaneous 

services 

 

12 809 

 

40,6 % 

 

13 322 

Industry 3 632 11,5 % 4 371 

Building construction 1 287 4,1 % 1 236 

Farming 102 0,3 % 113 

Total 31 547 100% 32 280 

Source: National institute of statistics and economic studies (INSEE) 

 

A similar observation could be made for the Troyes employment area, the category of 

“Trade, transport and miscellaneous services” constituting the largest employer in 2016, with 

47 092 jobs out of a total of 117 731 (National Institute of Statistics and Economic Studies, 

2019). In the textile sector, for example, this evolution is illustrated by the creation, in the 1990s, 

of "second generation" factory stores, known as "brand villages", located in (Marques Avenue 

in 1993) or around (MacArthurGlen in 1995) the city. This activity currently represents more 

than 1 000 jobs and attracts around 5 million visitors per year. 

The development of service activity in the local employment area has not made it 

possible to stem the effects of the deindustrialisation dynamic, which appear both in terms of 

the unemployment rate and the low median standard of living : for example, to use only recent 

data, the unemployment rate stood at 11% in the second quarter of 2019 in the Troyes 

employment area, against 8.5% at national level (L'Est Républicain, 8 October 2019, p. 6). 

Recent national statistics (Table 18) also show substantial differences between the 

unemployment rate in the Aube department – the highest in the "Grand Est" region – and in the 

Marne and Ardennes departments, where the other two French cities in our study (Reims and 

Sedan) are located: 
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Table 19 Unemployment rates in Q2 2019 

 Unemployment rate 

Department of Aube 10,6 % 

Department of Marne 7,9 % 

Department of Ardennes 9,8 % 

Region Grand Est 8,1 % 

National average 8,5 % 

Source: National Institute of Statistics and Economic Studies (INSEE), 2019. 

Moreover, of the seven urban centres with more than 100,000 inhabitants in the region 

(with Metz, Mulhouse, Nancy, Reims, Strasbourg and Thionville), Troyes remains the 

conurbation in which the median standard of living is the lowest. In this context, local 

politicians have been looking for new tools for territorial economic development. 

Faced with deindustrialization, the city has embarked on policies of innovation and 

diversification of its economy. Since the 1970s, the construction of higher education and skilled 

training provision has been a constant local priority, in collaboration with the State and 

economic actors (Chambers of commerce and industry). National statistics shows that overall, 

the population of the city of Troyes has a relatively higher number (+7.5% in 2016) of people 

with low or no qualifications compared to the national average and, although to a lesser extent, 

a lower number of people with a higher education qualification (-4.3% in 2016). However, these 

relative gaps tend to narrow at both extremes of the training spectrum compared to 2011: the 

share of non-graduates was 37% in 2016 compared to 40% in 2011, and that of higher education 

graduates was 24,8% in 2016 compared to 22.9% in 2011 (National institute of statistics and 

economic studies, 2019). 

The offer of higher education, which today concerns about 11,000 students (a significant 

number for a city of this size), has been structured around three main poles: the Campus des 

Comtes de Champagne, attached to the University of Reims, the Ecole Supérieure de 

Commerce (called Y Schools, it includes a Higher School of Design) and the University of 

Technology (only three such technological universities exist in France). The University of 

Technology participates, together with the Aube technopole, in the policy of diversifying the 

territory's economic activity, particularly with regard to the development of future technologies 

(robotics, digitisation) and the environment (green chemistry). More recently, the city's 

economic development policy has been reconfigured around an economic development agency 

called "Business Sud Champagne"; created in 2018, this agency has forged partnerships with 

the agglomerations of Chaumont and Sens, located in the neighbouring departments of Haute-

Marne and Yonne, by creating a metropolitan pole called "Bourgogne - Sud Champagne - 
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Portes de Paris". One of the main objectives of this cluster is to enable these medium-sized 

cities to reach a sufficient size to produce structuring effects in terms of economic development 

(Les Echos, 7 Novembre 2018, p. 37); at the same time, a territorial brand - "Troyes la 

Champagne" - has been developed for territorial marketing purposes and to promote synergies 

between territorial actors. 

The city of Troyes has many other attractiveness levers, including the low cost of land, 

which facilitates the establishment of companies, whose activities remain a reasonable distance 

from the Parisian capital thanks to the motorway transport networks. The recent announcement, 

in September 2018, of the establishment of a large Spanish multinational firm (Garnica) in the 

timber sector in the Troyes business park, based on an investment of 80 million euros by 2025, 

and the creation of more than 500 direct or induced jobs, seems to demonstrate the strategic 

nature of the city's location (Les Echos, 13 septembre 2018), as well as the recent investments 

in platforms or distribution warehouses for the historical brands (Lacoste and Petit bateau) 

mentioned above. In the same way, the low cost of housing in the city is a factor of 

attractiveness for residents (and especially students), with the cost per square metre for 

apartments amounting to 1,240 euros in Troyes in 2019, compared with 2,040 euros in Reims 

and 2,600 euros in Strasbourg (L'Est éclair, 26 March 2019). 

The city also has a particularly attractive natural environment, composed within the city, 

of numerous parks and watercourses (canal, banks of the Seine) undergoing rehabilitation and, 

on the outskirts, of the Regional Natural Park of the Orient Forest, one of the first regional 

natural parks in France created in 1970, composed of large lakes and promoting green tourism 

and links with cultural activities (Portet, 2015). Recent experiments aim in particular to develop 

tourism in rural areas: an incubator - the "Slow Tourism Lab" - has thus been created by the 

Aube County Council, the Aube technopole and the Y schools group, in particular to highlight 

the department's tourist assets (Champagne tourist route, large lakes in the Orient Forest Natural 

Park, cycle paths, including the 42 km long one linking the Natural Park to the Troyes 

conurbation...). Some events, such as the "Heritage Marathon", also attempt to establish 

connections between sports and cultural activities. 

Generally speaking, unlike the other departments of the former Champagne-Ardenne 

region, the Aube department is the one that has invested the most in the tourism sector, with an 

increase of 7% between 2011-2013 and 2014-2016, while investments have fallen by 12% on 

average in the former Champagne-Ardenne region as a whole (Table 20). The tourism sector is 

an important economic issue since it represents, in 2017, 11 600 jobs and 1.5 billion euros in 
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consumer spending in the former Champagne-Ardenne Region (Office régional du Tourisme 

de Champagne-Ardenne, 2018). 

 

Table 20 Investment in the tourism sector average 2014-2016 compared to the average 2011 -

2013 

 Average 2014-2016 / average 2011-2013 

AUBE + 7 % 

HAUTE-MARNE - 4 % 

MARNE - 18 % 

ARDENNES - 23 % 

Total: former Champagne-Ardenne 

Region 

- 12 % 

Source: Office régional du Tourisme de Champagne-Ardenne, 2018 

Finally, because of the history mentioned in the introduction to this text, Troyes benefits 

from a very rich built heritage (religious buildings, 16th century half-timbered houses), located 

in an extensive protected area, created in the 1960s, to which was added another protected area 

(ZPPAUP) aimed in particular at protecting the industrial heritage (Geppert, Lorenzi, 2013). In 

2009, the city of Troyes obtained the national label "City of art and history"; the same year, the 

city obtained the label "Memory of the World Register" from UNESCO for the documentary 

collection of the Cistercian Abbey of Clairvaux, kept at the Jacques Chirac Media Library 

(cultural facility inaugurated in 2002). The city can also rely, still on the heritage level, on a 

network of museums dedicated to fine arts (Musée Saint Loup), to the workers' and industrial 

heritage (Musée de l'outil et de la pensée ouvrière) or to modern art. In the latter case, the 

creation of the Modern Art Museum of the city of Troyes, inaugurated in 1982, was made 

possible by the donation six years earlier of 2000 works (paintings, drawings, sculptures, etc.) 

by Pierre and Denise Lévy, owners of one of the largest textile companies in the region ; this 

donation, which includes paintings by Courbet, Degas, Gauguin, Derain, Braque, Matisse, was 

considered in the 1970s as one of the most important legacies for national museums. 

In terms of creation and live performance, the city has centralized its programming 

around a structure, La Maison du Boulanger (which was the first timber-framed house to 

undergo extensive restoration). The city also has a theatre (the Théâtre de la Madeleine), a 

music festival (Les Nuits de Champagne) and an art centre (Passages); several cultural 

associations also work in the field of music, aimed at emerging bands ("L'Ame du Temple"), 

or in the cinema, to promote the diffusion of independent production (recent creation of a Short 

Film Festival, an independent cinema project…). In general, however, it is the heritage sector 

that has been the main driver of attractiveness and creativity for the city. 
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5.2.  Cultural and creative potential: the priority of heritage 

In terms of cultural and creative potential, the city of Troyes has chosen a strategy of 

specialisation around the heritage issue, which it has made one of the major challenges of its 

development and territorial attractiveness. From this point of view, the heritage policy of the 

city seems particularly interesting to analyse: if creative cities have frequently been analysed 

on the basis of their capacity to attract the creative classes, in the sense defined by Richard 

Florida, less frequent are the works that have examined, at the level of the different sectors of 

cultural policies, the creative dimension of public policies for territorial development. From this 

point of view, the interest of the case of Troyes lies first and foremost in the temporal continuity 

of the heritage policy undertaken and in its systematic logic, as shown by the example of the 

sector safeguarded, on the one hand, and of the contemporary political reconfiguration of 

museums, on the other. 

The establishment of a protected sector in Troyes was very early in the process: it took 

place as soon as the Malraux law was promulgated in the early 1960s. This heritage policy was 

continued and strengthened in the 1990s, with the result that the protected area, which today 

represents 10% of the municipality's area, is gradually being extended and is known by the 

inhabitants of Troyes as the "champagne cork" (Figure 3): 

 

Figure 3 The “champagne cork”, protected area  

Source: “Safeguard and Enhancement Plan” (PSMV), 2017, p. 9. 
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 The safeguarded sectors are subject to an exceptional procedure, governed by a 

"Safeguarding and Enhancement Plan"; within the City Hall of Troyes, a specialised department 

has been created to bring together all the skills necessary for the protection and enhancement 

of this area. One of the priorities of this heritage policy is the protection and enhancement of 

16th century half-timbered houses, built in particular following the great fire that struck the city 

in 1524. The first challenge of this heritage policy is to restore half-timbered houses, removing 

the plaster to restore the "half-timbered" and their original colour, based on the archival work 

carried out by the city. The illustration below (Figure 4) shows the situation of the buildings 

before and after restoration: 

 

Figure 4 Restoration of half-timbered houses 

Source: “Safeguard and Enhancement Plan” (PSMV), 2017 

The city’s officials describe such work, because of its meticulousness, as a form of 

“vertical archaeology”. As explained by one of the heads of the urban planning department of 

the city of Troyes: 

"In the urban planning department there is a department called the 

safeguarded sector, which was set up in 1997 and which therefore takes 

care of everything. That is to say, we see both land and urban planning, 

we are the ones who grant subsidies, so there is a very high degree of 

coherence because the subsidy is to make the regulations pass and go 

in the right direction, particularly with the OPAH, operations for 
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housing improvement. And so everything is managed by the same team 

of seven-eight people. A chief architect who takes care of this, two 

instructors, a grants officer, a documental historian and two assistants" 

- (Interview with the author, Urban Planning Department, October 

2018) 

But beyond this first fundamental restoration challenge, the city is also developing, in 

coordination with the State services - i.e. with the architect of the French buildings in charge of 

the Safeguarding and Enhancement Plan - forms of architecture inspired by half-timbered 

houses, in order to preserve the architectural unity of the protected area, while avoiding falling 

into the "pastiche". These architectures can thus take the form of interpretation (Figure 5), when 

it is a question of new architectures taking inspiration from half-timbered houses while 

proposing new realizations: 

 

 

Figure 5 “Interpretation” 

Source: “Safeguard and Enhancement Plan” (PSMV), 2017. 
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Another mode of intervention refers to the evocation, when it is a question of taking up 

some significant features, in a discreet way so as not to distort the old sequences:  

 

Figure 6 “Evocation” 

Source: “Safeguard and Enhancement Plan” (PSMV), 2017. 

Finally, imitation is another form of intervention, in the context of which new 

constructions reproduce the old ones (Figure 7). 

 

Figure 7 “Imitation” 

Source: “Safeguard and Enhancement Plan” (PSMV), 2017. 

The example of the protected sector is interesting in that it shows first of all the capacity 

of the actors to invent new procedures in their long-term interactions, as illustrated by the 

example of the different forms of architecture, in order to preserve the architectural coherence 
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of the "champagne cork". These experiences demonstrate the capacity for invention, through 

permanent negotiation between local and central actors, of a repertoire making it possible to 

develop, according to contexts, a range of historical restorations; they constitute one of the 

illustrations of “cultural policies creativity” that we mentioned above. 

What is also interesting in the case of Troyes is that the natural heritage has gradually 

been integrated and used as a tool for enriching and bringing coherence to the protected area. 

This is particularly the case of the implementation policy for water use, and in particular the 

canal built in the 19th century, which separates the champagne cork into two parts (the "body" 

and the "head") and had been covered. The policy adopted in this respect was to consider it as 

a tool for enhancing and bringing coherence to the protected area, in particular because it made 

it possible to bring together the “body” and “the head” of the “champagne cork”. The canal, 

long known as the canal “without water”, was uncovered, and considered as a real resource 

(Figure 8) ; it also allowed the creation of green spaces and the creation of walking areas around 

the main places (Figure 9). 

 

Figure 8 Rehabilitation of the canal  

Source: “Safeguard and Enhancement Plan” (PSMV), 2017. 
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Figure 9 The development of green spaces in the main square 

Source: “Safeguard and Enhancement Plan” (PSMV), 2017. 

 

Other projects are underway, particularly on the banks of the Seine. These policies 

combining cultural and natural heritage also appear in the frequent use of gardens and trees and 

in their association with built heritage. This is shown, for example, by the creation of the Juvenal 

Garden of the Ursins in the Renaissance style, which is placed at the heart of the pedestrian 

paths of the protected area, or by the systematic use of trees in the renovation of squares, as 

shown by the case of the square of Saint Pierre-Saint Paul Cathedral. 

The privilege granted to the heritage sector in territorial economic and tourist 

development also appears in the interest of local elected officials, albeit more recently, in the 

museum sector, which has been undergoing a global restructuring since the early 1990s. Since 

2013, the museums have been grouped and shared and are the subject of a €17.9 million 

investment plan, based on the rehabilitation of the Fine Arts Museum, the Museum of Modern 

Art and the “Stained Glass City”. The continuity of the use of heritage as a tool for territorial 

development is clearly reflected in the words of the Deputy Mayor for Culture, Marc Sebeyran: 

"The multifaceted restructuring of all museums by 2023 is an asset for the cultural, tourist and 

economic development of the territory" (Quotidien de l'art, n° 1685, 20 March 2019, p. 9). In 

the same way, the creation of a new museum dedicated to the history of hosiery - the future 

Maille Mode Marques museum - in an old industrial architectural complex completes this 

policy of development through heritage. The city of Troyes is part of the continuity of other 

creative city strategies that have tried, such as Limoges around the arts of fire and porcelain or 
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Saint-Etienne (Ambrosino, Guillon, Sagot-Duvauroux, 2016) around design (two cities 

belonging to the UNESCO network of creative cities), to articulate their territorial cultural 

development to the specificities of local economic history. 

The Fine Arts museum will also be enriched by a major recent archaeological discovery 

by INRAP, the State institution specialising in archaeological excavations, of a Celtic 5th 

century tomb in Lavau, on the outskirts of the city of Troyes (one of the most important 

discoveries of recent years), which the State has accepted for presentation and conservation in 

the renovated Fine Arts Museum. 

The effects of a creative strategy focused on heritage 

 The territorial development policy pursued by the city of Troyes has already produced 

a number of effects, symbolised in particular by the award of the label "Cities of art and history" 

in 2009. From its status as a "laboratory" in heritage matters, the city has become an example 

to follow in the course of the 2010's, as evidenced by the partnership requests that are 

manifesting themselves at the European level. Local managers have thus capitalised on 

recognised expertise in heritage matters, which is a support for the dissemination of good 

practices in Europe, as explained to us by a responsible of the Urban planning department: 

 "So we have already done two missions in Romania and I am already 

on my second mission in Bosnia and Herzegovina. So we are trying to 

export our work (…) and we have already made recommendations. And 

all this was done in agreement with the Ministry of Culture and the 

Ministry of Foreign Affairs, because we were still in contact with the 

Embassies, we even stayed in the embassies sometimes and so since 

2013 I have been on my third or fourth mission there, where we do 

conferences, explanations and we even received a Romanian delegation 

in 2015, where they spent two days. And France is trying to cooperate 

to be present in these countries. " - (Interview with the author, Urban 

Planning Department, Troyes, October 2018). 

 More recently, this expertise has been strengthened with the creation, in 2018, of a "Built 

Heritage Cluster 4.0", created by the Fédération française du bâtiment de l'Aube (Building 

French Federation), which wished to bring together its member companies, as well as the 

University Institute of Heritage Professions, attached to the University of Reims, and the EPF 

Engineering school in order to exchange information on practices relating to built heritage, 

particularly at conferences. This partnership was extended in 2019 to the United States, thanks 

to the signing of a cooperation charter with the American Federal Agency for Preservation 

Technology and Training (NCPTT), which was then in the process of setting up a global 
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network of experts in this sector (L'Est éclair, 23 October 2018). According to the Deputy 

Mayor of Culture, Marc Sebeyran : 

“We have here one of the most important protected sectors in France 

and renowned heritage restoration companies. We can organize school 

sites and carry out applied research on the use of new technologies in 

the restoration of buildings”. (Les Echos, November 7, 2018, p. 39) 

The benefits in terms of tourism also seem real: although we do not currently have 

precise figures for the city of Troyes in terms of economic benefits, we can nevertheless observe 

very significant developments in terms of tourist numbers. One of the indicators used at this 

level is the number of visitors to the Maison du Tourisme, located at the heart of the protected 

area: in five years, the number of visitors to this area has doubled, from 65 000 in 2012 to 123 

000 in 2017. In addition, the share of foreign tourists increased significantly over the same 

period, from 24.1% in 2007 to 32.6% in 2017 (L'Est éclair, 6 August 2018). New development 

potential lies in the opening in 2019 of new airlines, particularly to Spain from Vatry airport, 

located less than an hour from the city of Troyes. 

However, these various effects should not obscure the possible limits of this type of 

strategy, which selects certain cultural and creative sectors as levers for territorial economic 

development. In the case of the city of Troyes, which has chosen to specialize in heritage  - as 

other cities have focused on other sectors such as Angoulême, with comics and animated film 

(Gravari-Barbas, Veschambre, 2005) - one of the main risks lies in the imbalance between the 

concentration of resources on the heritage sector and their reduction in other cultural sectors. 

In terms of creation, for example, existing infrastructures appear to be undersized in the city of 

Troyes, according to Ministry of Culture officials (Interview with the author, Reims, September 

2019), compared to cultural structures in comparable cities: the case of the art centre, which has 

a budget half as large as its counterparts, illustrates this idea, as does the weak structuring of 

artistic networks, both nationally and internationally. In the same way, the failure of a project 

for a concert hall dedicated to contemporary music or the great weakness of the independent 

cinema offer are other signs of this imbalance, which associations are trying to overcome.  

In the field of creation, relations between the State and the city seem to be marked by 

greater mistrust than can be observed in the field of heritage, even though the centre-periphery 

partnership was for the latter sector, as we have seen, one of the keys to its development and 

innovation. While the effects of policies in the creation fields are sometimes considered less 

direct in terms of economic benefits – and the requirements of the State too high at the city level 

– the balance of cultural policies between the heritage and creation fields also responds to 
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fundamental issues defined by UNESCO, foremost among which is that of cultural diversity, 

as set out in the 2005 Convention on the protection and promotion of the diversity of cultural 

expressions. In a more constrained budgetary context, one of the possibilities to achieve this 

balance within the cultural policy sub-sectors, and to promote diversified creative strategies, 

could be to strengthen synergies with the surrounding cities, for example in the context of the 

new metropolitan pole, mentioned above, Bourgogne – Sud Champagne – Porte de Paris, which 

brings together the conurbations of Chaumont, Troyes and Sens. In terms of artistic creation, 

for example, the small town of Chaumont (22 000 inhabitants) has developed a very ambitious 

project for a National Design Centre (“Le Signe”), inaugurated in 2016 and recognised by the 

State, which could be a lever for new partnerships and a territorial balancing of the artistic offer. 
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6. CREATIVE CITY - BANSKÁ BYSTRICA 

Banská Bystrica is the sixth largest city in Slovakia, the regional capital and the cultural 

and economic center of central Slovakia. Banská Bystrica is situated in the northwest of the 

Banská Bystrica Region, in the Zvolenska Lowland, in the valley of the river Hron, between 

the Kremnické and Starohorské Mountains and Polana. The city of Banská Bystrica is also 

known as the "City under the Urpin". Urpin with a height of 510 m above sea level is in the 

cadastral area of Banská Bystrica, near the center. The city has 42 offices and various 

institutions of regional and district importance. Due to its central location, the city is the seat of 

some institutions with nation-wide competencies, such as the Financial Administration of the 

Slovak Republic, Slovak Post, Industrial Property Office of the Slovak Republic, Slovak 

Environment Agency, State Nature Conservancy of the Slovak Republic, Forests Slovakia. 

Most economically active inhabitants work in public administration, defense and in the 

education, retail and health sectors, that is, in the services sector. The renewed historical center, 

new modern construction and beautiful surrounding countryside offer a wide range of 

opportunities for sports, hiking and recreation. 

6.1. The contemporary region and city of Banská Bystrica 

The city of Banská Bystrica covers an area of 103.4 km2, with 76 434 inhabitants, in 

the middle of 2019 only 76 330 (Figure 10). The average age of the population is 43.2 years.  

 

Figure 10 The evolution of the number of citizens 

Source: https://egov.banskabystrica.sk/Default.aspx?NavigationState=880:0: 
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Figure 11 Number of citizens by age 

Source: https://egov.banskabystrica.sk/Default.aspx?NavigationState=920:0: 

 

In recent years, the number of inhabitants in the city has a decreasing tendency in terms 

of both population and younger generation. This  is caused by the desire for cheaper housing, 

better employment opportunities or education (Table 21). 

Table 21 Number of immigrants and emmigrants 

Towns Immigrants Emmigrants 

Years 2015 2016 2017 2015 2016 2017 

Towns in total 51 179 52 957 51 643 56 771 59 671 58 300 

Banská Bystrica 983 1 083 1 110 1 317 1 298 1 283 

Source: The Statistical Office of Slovak Republic, 2019. 

 

Banská Bystrica is a part of Banská Bystrica Region (BBSK) with an area of 9 454 km2 

is the largest among eight Slovak self-government regions. The number of inhabitants in the 

region is 649 788. The region consists of 13 districts, 516 municipalities and only 24 smaller 

towns. Nevertheless, the proportion of urban population is almost 53%. The region has a border 

with Hungary in the south of the territory. The advantages of this region are large reserves of 

raw materials, industry, availability of brownfield and green-field areas, tourism, mineral, 

thermal and medicinal water sources and a high level of education (Statistical Office of the 

Slovak Republic, 2018). The Banská Bystrica Region has several unique sites, such as warmest 

water area (Teplý vrch), the highest area of protected territories (almost 35%), the highest 

extinct volcano in Slovakia (Poľana), and 11 areas with geothermal waters. 

Thanks to the undeveloped transport infrastructure, the Banská Bystrica Region is one 

of the economically weakest regions in Slovakia. It can be divided into relatively rich north and 
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poor south. Regional GDP development has been the lowest in the long term. The next table 1 

shows an overview.  

The Banská Bystrica Region with the regional capital Banská Bystrica is for long term 

on the penultimate place in the ranking of GDP per capita assessment. Only the Prešov Region 

has a worse position. The Prešov Region as well as the Banská Bystrica Region lags behind 

other regions in labor productivity and foreign direct investment inflows.  

In 2017, the unemployment rate in Banská Bystrica Region, was 12.3%, the second 

worst in the Slovak Republic. The national average was 8.1%. In 2019, unemployment rate fell 

to 3.53%. (Statistical Office of the Slovak Republic, 2019; Table 22). 

Table 22 GDP and unemployment rate in BB region (comparison with national average) 

Data of 2017  Slovak average BB region 

Regional Gross Domestic Product per capita in euro 15 602 11 509 

Regional Gross Domestic Product per capita in PPP  22 860   16 862,7 

Unemployment rate 8,10% 12,3 % 

Source: The Statistical Office of Slovak Republic, 2019. 

The Banská Bystrica´s largest employers are from the service sector. There are more 

than 6,000 legal entities and more than 5,000 natural persons in the city (Table 23). The city 

provides all necessary public services. 

Table 23 Legal and natural persons in the cities/Banská Bystrica 

Towns            Legal persons in total           Of which enterprises 

 2015 2016 2017 2015 2016 2017 

Towns in total 164 209  180 287  193 676  155 123  169 117  174 922  

BB 5 569  6 075  6 803  5 172  5 597  6 105  

 Natural persons entrepreneurs in total Of which self-employed 

Towns in total 192 978  197 302  196 362  178 528  181 878  180 752  

BB 5 733  5 813  5 659  5 213  5 255  5 074  

Source: The Statistical Office of Slovak Republic, 2019. 

Despite the high unemployment in the region, unemployment in the city has been lower 

than the average for other cities in Slovakia in recent years. An overview is given in the next 

table. 

Table 24 Unemployment in towns 

Town/Persons Registered job applicants Job applicants per 1000 inhabitants 

 2015 2016 2017 2015 2016 2017 

Towns in total 146 755  120 120  82 774  50,3  41,1  28,3  

Banská Bystrica 3 483  2 783  1 979  44,1  35,4  25,2  

Source: The Statistical Office of Slovak Republic, 2019. 
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 Despite the slower economic development and population decline, the number of newly 

built houses and flats in the city is growing. Although real estate prices in Banská Bystrica have 

been rising for a long time, they represent only about 50% of the Slovak average. The year-on-

year change is around + 6% on average (Table 25). 

Table 25 Average price of properties in € per m2 

Year, quarter SR in total In region 

BA TT NR TN ZA BB KE PO 

2Q 2019 1 556 2 072 1 146 857 948 1 099 843 1 016 1 025 

1Q 2019 1 539 2 053 1 124 883 895 1 076 809 1 035 988 

2018 1 464 1 973 1 060 748 786 936 777 1 071 875 

2017 1 388 1 896 936 663 740 864 745 1 015 833 

Source: www.nbs.sk 
Legend: BA – Bratislava, TT – Trnava, NR – Nitra, TN – Trenčín, ZA – Žilina, BB –Banská Bystrica, KE – 

Košice, PO – Prešov. 

 

The weakness of the Banská Bystrica Region in general is the quality of transport 

infrastructure. An overview of the development of road transport infrastructure in the Banská 

Bystrica Region, compared with the SR, is presented in Table 25. A relatively good transport 

infrastructure is available in the city. There is a train station and a newly built bus station. Sliač 

Airport with regulated traffic is situated 11 km from the city. 

There is suburban transport and public transport, which is provided by bus and greener 

trolleybus transport. There is no network of bicycle paths in the town. There is a bypass in the 

direction of Brezno, Zvolen and Ružomberok. In terms of road conditions, the quality of 

transport infrastructure is poor, same as the connection of the city to the surrounding regions. 

The highway connects the city only in the direction of Bratislava. Transport to the north and 

the south of Slovakia, with access to Poland and Hungary, is provided by first class roads only. 

To the north without railway transport. These factors negatively affect the length of the 

transport and the frequency of the connections. 

 

Table 26 Length of roads as at Dec. 31. 2017 

Length of roads SR  2013 SR 2017 BBSK 2013 BBSK 2017 

Together 17 969,624  18 056,797 3 198,851 3 209,595 

Motorways and feeders      422,856      483,499 0 0 

Expressways and feeders      259,946      295,097    103,584    127,465  

1st class   3 291,115    3 310,940    638,943    640,891  

2nd class   3 617,049   3 610,045    607,859    601,894 

3rd class 10 378,658 10 357,216 1 848,465 1 839,345 

Source: The Statistical Office of Slovak Republic, 2019. 

http://www.nbs.sk/
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6.2.  Foundations for the creative city and creative solutions for its change 

The first written record of the existence of the Banská Bystrica dates from 1255. In 

Middle Ages it was an ideal area for founding a prosperous town. Two important trade routes 

crossed here. More over the area was rich in ores. The main source of income of the medieval 

town was mining. Banská Bystrica, together with the towns of Banská Štiavnica and Kremnica, 

was member of the exclusive trio of the richest central Slovakian mining towns. 

In 1495, the Thurzo-Fugger Society was established in Banská Bystrica. It was one of 

the largest and most modern early-capitalist enterprises in European mining and metallurgy. 

The economic structure of Banská Bystrica changed in the 18th century. Extraction of copper 

ore was replaced by extraction and processing of iron.  

In the mid-20th century, the town entered history. The second largest insurrection 

against the German Nazi regime during World War II. took place here. From August 29, 1944 

Banská Bystrica was the centre of the Slovak National Uprising (SNP). The Monument to the 

SNP and the open-air museum situated in the park near the town centre commemorate these 

events. 

The city of Banská Bystrica and the surrounding villages were the home and work place 

of many famous personalities not only of social but also cultural life. The city has a long 

tradition in crafts and mining, in the modern history of the textile industry and puppetry. 

The second half of the 20th century brought great changes for Banská Bystrica. It 

expanded to a modern central Slovakian metropolis and became the sixth biggest town of 

Slovakia. The city developed mainly energy, electrical, woodworking, clothing, construction, 

printing and food industry (brewery, canning, distillery), education and banking. In 1955, 

Banská Bystrica was one of the first towns in Slovakia to be declared an urban conservation 

area. After 1989, the city quickly adapted to the new territorial-administrative conditions and 

began to build on banking, education and tourism. With the foundation of Matej Bel University 

on 1 July 1992, Banská Bystrica has become one of the centers of higher education in Slovakia. 

Several interesting localities are located near the town. Špania Dolina is a conservation area of 

a rural settlement. The wooden church in Hronsek, which was included in the UNESCO World 

Heritage List in 2008, also deserves attention. Other monuments such as the manor house in 

Dolna Mičina and the castle in Slovenská Ľupča are also important. Rare sacral monuments are 

in the villages Čerín and Poniky. Near the city is also a national cultural monument Kaliste, 

which is an extended exhibition of the Museum of the Slovak National Uprising, Memorial 
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House of J. G. Tajovsky in Tajov, memorial rooms natives (in Tajov, Podkonice, Spaniel 

Valley), Slovak Ski Museum in Podkonice. 

Many municipalities have established municipal libraries, folk rooms that capture the 

everyday life of our ancestors in the form of historical tools or clothing. 

Thanks to its past, but also thanks to the background in the surrounding villages, the city 

is able to develop its cultural and creative potential. 

The Banská Bystrica Region has an average number of subjects operating in the cultural 

and creative industries (CCI). The number of employees in the creative sector in the region is 

constantly increasing (Figure 12). During the five-year period under review, the number of 

employees in the creative sector increased by more than 37% overall, what we can perceive as 

a positive phenomenon in connection with the development of the creative economy in the 

region. 

 
Figure 12 Development of the number of employees in the creative industries in Banská 

Bystrica Region 

Source: Majerová, 2017.   

 

In table 27, we show the average registered number of employees in culture, creative 

industries and tourism for the bulletin board in 2018. 

Table 27 Average number of registered employees in CCI and tourism in Banská Bystrica 

region  

2018 

 

Average registered number of employees 

Total Men Women 

Banská 

Bystrica 

Region 

Total 158 373 80 425 77 948 

Accommodation and food services 2 730 984 1 746 

Information and communication 2 534 1 754 780 

Professional, scientific, technical 

activities 

3 915 1 796 2 119 

Education 16 644 3 292 13 352 

Arts, entertainment and recreation 2 805 979 1 826 

Source: Statistical Office of Slovak republic, 2019 
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The number of CCI subjects in the Banská Bystrica Region is comparable with other 

regions in the Slovak Republic. Table 28 shows the percentage of subjects in CCI in individual 

regions of Slovakia (31.12.2016). The total number of cultural and creative subjects in Slovakia 

was 60,366. From the point of view of individual regions, the number of cultural and creative 

subjects is the most localized in the Bratislava Region with 37% of the total. In other regions, 

this distribution is relatively constant, about 9% in each region. 

Table 28 Share of subjects of cultural and creative industries in regions of SR 2016 

SK NACE BSK TTSK TSK NSK ZASK BBSK PSK KSK 
18 - Printing and reproduction of recording 

media  44% 8% 6% 9% 9% 6% 8% 9% 

58 – publishing activities 44% 8% 6% 8% 10% 6% 9% 10% 
59 – Productin of films, videos, tv programs, 

preparation and publishing of sound 

recording 58% 6% 6% 7% 6% 5% 4% 8% 
60 – activities for radio and television 

broadcasting 35% 11% 13% 13% 8% 3% 10% 8% 
62 – computer programming, consultancy 

and related services 38% 9% 8% 10% 10% 8% 8% 10% 

63 - information services 38% 8% 7% 11% 8% 10% 10% 7% 
71 - architectural and engineering activities, 

technical testing and analysis 30% 11% 9% 11% 11% 9% 10% 9% 

72 - scientific research and development 41% 8% 9% 10% 9% 9% 4% 11% 

73 - advertising and market research 44% 8% 7% 10% 8% 8% 7% 8% 

74 - other professional and technical activities 34% 9% 7% 9% 9% 15% 8% 9% 

90 - creative entertainment and art activities 34% 10% 5% 12% 10% 8% 9% 11% 
91 - activities of libraries, archives, museums 

and other cultural subjects 24% 7% 9% 7% 11% 14% 13% 15% 

 CCI in Total 37% 9% 8% 10% 9% 9% 8% 9% 

Source: Majerová, M. 2017.   

In terms of culture and creative industries, the state of the city and the surrounding 

municipalities, which together represent a district, is at a very good level. In terms of NACE, 

several types of cultural and creative industries are represented. Based on data from the 

Statistical Office (Table 29), we can see that in the Banská Bystrica district (data cannot be 

obtained for the city itself) in 2018 more than 9,000 inhabitants worked. They work most in 

education. 
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Table 29 Average number of registered employees in culture and creative industries and tourism 

in Banská Bystrica district 

2018 
Average registered number of employees 

Total Men Women 

Banská  Bystrica district Total 45 937 20 768 25 169 

 

Accommodation and food services 1 193 354 839 

Informations and communication 1 284 860 424 

Professional, scientific, technical activities 1 133 706 427 

Education 5 279 1 285 3 994 

Arts, entertainment and recreation 1 023 410 613 

Source: Statistical Office of Slovak Republic, 2019 

Based on available internal data provided by the Statistical Office (Table 30), 47 CCI 

subjects are located in the Banská Bystrica district.  

Table 30 Number of organizations, employees and wage conditions in the cultural and creative 

industries in the district of Banská Bystrica by SK NACE in 2015 

SK NACE, BB district 

Number of 

organizations 

Average 

registered 

number of 

employees in 

persons 

Average 

nominal 

monthly wage 

per person in 

EUR 

Printing and reproduction of recording 

media 
D D D 

Publishing activities 5 95 1 400 

Film production 0 - - 

Radio, television broadcasting activities D D D 

Computer programming 11 480 1 410 

Information Services D D D 

Architectural and engineering activities 12 751 1 294 

Scientific research and development 5 152 920 

Advertising and market research 8 106 633 

Other professional, scientific activities D D D 

Creative, art activities D D D 

Activities of libraries and archives, museums 

 and other cultural subjects 
6 306 870 

Source: Majerová, 2017.   
D - in place of the number means that the information cannot be published due to its confidential character, 

(-) - in place of the number means that the phenomenon did not occur 

 

In terms of the number of organizations in the district are most represented architectural 

and engineering activities with twelve organizations and computer programming with eleven 

orgnaizations. Two subclasses are most represented in terms of average registered number of 
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employees. Employees in the computer programming, publishing, architectural and engineering 

sectors achieve the highest average monthly nominal wage. From the cultural sectors, the only 

available data was for libraries and museums. 

There are approximately 17% of museums located in the Banská Bystrica Region, which 

is more than in the Bratislava Region, employing approximately 306 employees, with an 

average nominal monthly wage of EUR 870. Museums represent a certain competitive 

advantage in the city and the region thanks to the Museum of the Slovak National Uprising, 

which is a pioneer in the digitization of collection items. 

 

Tourism in the city 

Thanks to the natural and cultural-historical potential, tourism is developing in the 

region and the city. In terms of accommodation capacities, the Banská Bystrica Region had in 

2015, according to available data from the Statistical Office, 550 accommodation facilities, 

offering more than 22,000 beds. Prices for accommodation ranged from 8-80 EUR per night. 

Since 2015, the number of capacities has increased. An overview is given in the next tables 31, 

32. 

Table 31 Selected indicators of tourism  

SR / Area / Region 

(District) 
Year 

Accommodation 

establishments  

Beds in 

accommodation 

establishments   

Visitors  Overnight 

stays by 

visitors  

SR in total 2013 3 485 197 747 4 048 505 11 486 571 

SR in total 2014 3 318 190 595 3 727 710 10 900 434 

SR in total 2015 3 724 198 858 4 330 249 12 350 080 

SR in total 2016 3 489 192 218 5 023 629 14 138 420 

SR in total 2017 3 495 194 274 5 375 475 14 936 766 

BBSK 2013 494 21 115 400 251 1 335 415 

BBSK 2014 475 21 016 384 801 1 293 066 

BBSK 2015 550 22 206 448 568 1 397 260 

BBSK 2016 508 21 518 520 895 1 614 400 

BBSK 2017 516 21 587 569 164 1 680 911 

BBSK 2018 588 22 984 627 660 1 825 981 

B.Bystrica 2013 114 4 640 89 945 240 315 

B.Bystrica 2014 107 4 685 76 043 210 392 

B.Bystrica 2015 131 4 919 90 029 214 019 

B.Bystrica 2016 130 4 831 105 352 255 652 

B.Bystrica 2017 130 4 801 118 454 280 708 

Source: Statistical Office of Slovak Republic, 2019 
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As the data shows, the number of visitors as well as the number of capacities is 

increasing annually. Over the past 5 years, the number of overnight stays in the city has risen 

by more than 40 thousand and the number of visitors by less than 20 thousand. The most 

accommodated visitors are in hotels, where the number of visitors per number of beds is almost 

double that of the guest houses. The average number of overnight stays is 2 nights. The city of 

Banská Bystrica is far behind in comparison with other cities in the Slovak Republic. As shown 

in Table 32, the increase in the number of accommodation capacities in the city is minimal, and 

although the number of overnight stays has risen by more than 7000 over the past 3 years, the 

accommodation capacity is only used at 18%. The overview shows that the city of Banská 

Bystrica is stagnating in the development of tourism. 

Table 32 Comparison of development of selected characteristics of tourism in cities of SR 
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Bratislava 151 18 

676 

1 226 385 2 603 883 40 171 17 

418 

1 290 

056 

2 691 787 43 

Banská  

Bystrica 

38 1 574 48 437 94 273 18 40 1 842 52 916 101 907 18 

Košice 67 5 648 184 467 350 145 18 84 5 817 200 277 417 209 21 

Liptovský 

Mikuláš 

78 2 666 82 876 221 410 29 79 2 508 88 332 228 617 32 

Nitra 36 2 624 84 372 237 087 28 32 2 026 80 614 242 244 30 

Piešťany 39 4 327 106 666 619 262 42 40 4 693 116 813 667 624 43 

Poprad 40 1 991 91 248 198 638 32 47 1 888 84 473 177 896 30 

Trenčianske  

Teplice 

27 2 111 69 824 377 569 53 29 2 248 72 366 383 452 53 

Vysoké  

Tatry 

376 18 

583 

694 239 2 054 510 41 403 19 

043 

753 461 2 167 974 43 

Žilina 35 2 372 91 016 216 720 26 39 2 213 87 014 205 763 29 

Source: Statistical Office of Slovak Republic, 2019 

Catering capacities in the city are equally accessible to different population groups, 

whereas all kinds of catering services from fast food to quality restaurants. Tourism sales have 

been increasing since 2015 (Figure 13). 
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         total sales  sales of domestic visitors   sales of foreign visitors 

Figure 13 Sales of domestic and foreign visitors 2010-2017 in Banská Bystrica 

Source: Statistical Office of Slovak republic, 2019. 

 

Education and cultural training 

Combination of culture and education has its tradition in Banská Bystrica. In the middle 

of the 19th century, Slovak education and culture developed. The only higher grammar school 

for 5 Slovak regions had nationwide significance. The language of instruction was Slovak. The 

grammar school was taught by excellent Slovak and Czech professors. In the city of Banská 

Bystrica there were important Slovak scholars, writers, visual artists, music composers.  

Education is currently one of the most important employers in the region. There are 11 

public primary schools and 16 secondary schools in the city, with a focus on KPP 6. The 

administration of the Banská Bystrica Region includes the Ján Levoslav Bella Conservatory, a 

Joint School (ICT, Gastronomy). There is also a private Art Gymnasium. There are about 11 

leisure centers in the city, 3 folk art schools (J. Cikker Music School, J. Tatar Music School, A. 

Daška Music School), where the youth can engage in artistic activities. Tables 33 provides an 

overview of the development of the number of students in the region at the secondary shools. 

 

Table 33 Number of students in Banska Bystrica region in different type of secondary schools 

 2015/2016 2016/2017 2017/2018 

Number of secondary school students  23 637 23 116 22 872 

Conservatories 368 368 393 

Public 212 220 217 

Private  156 148 176 

Grammar School 7258 7138 7277 

Public  5868 5694 5783 

Private 394 393 417 

Church 996 1051 1077 

Secondary vocational school 16011 15610 15202 

Public  13900 13567 13337 

Private 2111 2043 1865 
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Source: http://www.cvtisr.sk 

There are 3 higher education institutions in the city - Matej Bel University, Academy of 

Arts and a Medical University. In Slovakia, there is relatively few universities or faculties 

focused on arts and culture: The Academy of Arts and the Faculty of Humanities and Natural 

Sciences (ICT) at UMB educates students for KPP. The Faculty of Education has accredited 

degree programs Teachers of Music Arts (Bc. And Mgr. Degree), School Music Ensembles 

(Bc. And Mgr. Degree), Teachers of Fine Arts (Bc. And Mgr. Degree) and doctoral studies in 

Didactics of Music Art and Didactics of visual arts. Artistic scientific activities at the Faculty 

of Education are covered by the Department of Music Culture and the Department of Art 

Culture with their teachers. Localization and activities of the Academy of Arts and Study 

Programs at the Pedagogical Faculty of the UMB gives the city of Banská Bystrica a 

competitive advantage in a relatively high concentration of artists compared to other Slovak 

cities. One of the most important tasks of these subjects is to awaken and build the relationship 

of young people to art, traditions, culture, whether in the form of dance, singing, theater or 

visual arts. The cultural potential of the city is complemented by the university folklore 

ensemble UMB Mladosť, choir.  

The cultural potential of the city Banská Bystrica is also complemented by various 

interest and artistic groups, associations or educational institutions. Students and especially 

graduates of individual creative fields, whether at secondary schools or universities, have the 

highest prospect of their participation in the creative industries market among all students at 

both levels of education. Due to demographic changes, the number of students at all types of 

schools is decreasing annually. Tables 34, 35 provide an overview of the development of the 

number of students in the region and city at various types of schools. 

Table 34 Number of students in secondary schools in Banská Bystrica 

Year 
Students in grammar schools 

2013 2014 2015 2016 2017 

Towns in total 76 538 74 811 73 596 72 093 73 706 

Banská Bystrica 2 496 2 410 2 407 2 499 2 564 

 Students in secondary vacational schools 

Towns in total 
152 

515  
146 126  142 185  138 379  134 654  

Banská Bystrica 4 430  4 186  4 101  4 086  4 051  

Source: Statistical Office of Slovak republic, 2019. 

 

 

http://www.cvtisr.sk/
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Table 35 Number of students at Universities in Banská Bystrica  

Number of university students 2017 2018 

UMB 6448 6655 

Academy of Arts 556   516 

Source: cvtisr.sk, 2019. 

Cultural and historical heritage 

According to the Monuments Board of the Slovak Republic, the Banská Bystrica Region 

is rich in historical, technical and cultural monuments. In total, there are more than 2,500 objects 

in the Banská Bystrica Region registered by the Monuments Board of the Slovak Republic. 

Most of them, 536 are registered in the district of Banská Bystrica, of which in the city of 

Banská Bystrica are 336 monuments. The city of Banská Bystrica was one of the first cities in 

Slovakia, declared in 1955 as an urban conservation area. Part of the urban conservation area 

is the city castle of Barbakan, the square SNP with the churches of Our Lady and St. Cross, the 

Old Town Hall, Matej's house and the remains of the city fortifications, the Marian Column and 

the leaning clock tower. The square is bordered by opulent burgher houses and churches with 

historical value. The SNP Memorial with the surrounding area was declared a national cultural 

monument in 1982. The culture of the city is completed by its architecture and other sacral and 

technical monuments. In the Tihanyi mansion in Radvaň, there are exhibitions of the natural 

science department of the Central Slovak Museum. The historical museums are in Thurzo's 

house on SNP Square. Rare artworks are preserved in three State Galleries.  

The historic train Pretoria runs around the city - it is an ideal form for visitors to see the 

historical sights of the city. Table 35 provides an overview of selected monuments in the Banská 

Bystrica district. The conditions of selected monuments in the Banská Bystrica Region shows 

Figure 14. In terms of ownership relations, almost one third of the monuments in Banská 

Bystrica are privately owned and one third are owned by the Church (Table 36). 

 

Table 36 List of selected monuments in the district of Banská Bystrica 

Districts Manor houses Folk houses Mansions Castle palaces Total 

Banská Bystrica 148 11 7 3 169 

Source: Tanóczkyová, 2016.  
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Figure 14 Condition of selected monuments in the Banská Bystrica Region 

Source: Tanóczkyová, 2016. 

Only about 53% of selected monuments in the Banská Bystrica Region are in good resp. 

satisfactory condition and similar situation is also in the city. Other monuments require recovery 

and restoration. The biggest problem in recovery is the lack of interest or lack of owners' funds 

and poor support from the state. 

In the district of Banská Bystrica is a lot of cultural institutions, founded by private 

entities, the Banská Bystrica Region, the city of Banská Bystrica or the Ministry of Culture of 

the Slovak Republic.  

The Ministry of Culture is the founder of the State Opera, the State Scientific Library 

(which also includes the Literary and Music Museum), the Regional Monuments Board, the 

SNP Museum and the ÚĽUV (headquarters of folkart production) with its center in Banská 

Bystrica. The founding competencies of the Banská Bystrica Region include the Puppet Theater 

at the Crossroads, the Dance Studio Theater, the Central Slovak Enlightenment Center, the 

Central Slovak Museum, the Central Slovak Gallery, and the Mikuláš Kováč Public Library.  

Among the subjects of culture of regional importance, we can also include the Regional 

Observatory and Planetarium of H. Hell. The city of Banská Bystrica is the founder of Divadlo 

z Pasáže, an interesting project for the integration of children with physical or mental 

disabilities. 

Table 37 Structure of monuments in Banská Bystrica by ownership 

Form of ownership Number of monuments % 

Allowance organisation 17 5% 

Budget organisation 8 2% 

Municipality - selfgovernment 45 13% 

Social organisation, politic party, OH 2 1% 

Private ownership of citizens 96 29% 

Ownership of church and church organizations 90 27% 

Limited Liability Company 33 10% 

Joint stock company 17 5% 
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Higher territorial unit 12 4% 

Ownership of foreign and domestic entities 1 0% 

Ownership of foreign entities 3 1% 

Foundation, interest association, fund, athletic 

clubs 4 1% 

Cooperative organisation  0% 

Agriculture Cooperative  1 0% 

State economic organization 4 1% 

Cooperative association 1 0% 

Production cooperative association 2 1% 

Total 336 100,00% 

Source: Register of monuments in the Slovak Republic, Monument Board of the Slovak 

Republic, 2019. 

 

Table 38 shows the most important cultural subjects in Banská Bystrica by founder. The 

table does not include amateur theaters, memorial rooms or museums. 

Table 38 Cultural institutions in Banská Bystrica 

Type of  

subject Name 

            

Founder                                   

 

Theater 

State Opera in BB 

Ministry of 

Culture 

Dance Studio in BB 

BB Higher 

Territorial Unit 

Puppet Theater on the Crossroads 

BB Higher 

Territorial Unit 

Municipal Theater - Theater from the Passage City of BB 

Theater at Greškov Private subject 

Garden - Center of Independent Culture Private subject 

Theater of the Academy of Arts 

Ministry of 

Culture 

Music and Theater Club - HaD Club Academy of Arts 

Harry Teater - Theater under the balcony Academy of Arts 

Museum 

Galery 

Central Slovak Museum in BB (Thurz House, Matej House, 

Tihányi Mansion) 

BB Higher 

Territorial Unit 

Central Slovakian Gallery in Banská Bystrica (Bethlen House, 

Villa Dominik Skutecký, Theater) 

BB Higher 

Territorial Unit 

Museum SNP in BB 

Ministry of 

Culture 

Literary and Music Museum at the State Scientific Library in 

BB 

Ministry of 

Culture 

Postal Museum of the Slovak Post in BB Slovak Post 

Information Center City of BB 

Stredoslovenské osvetové stredisko BBSK 

Regional Craft Center ÚĽUV in BB 

Ministry of 

Culture 

Regional Observatory and Planetarium of H. Hell 

BB Higher 

Territorial Unit 
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Museum of historical vehicles Private subject 

Folk Museum and Museum of Folk Architecture Private subject 

Cinema CineMax BB Private subject 

Library 

State Scientific Library 

Ministry of 

Culture 

Mikuláš Kováč Public Library 

BB Higher 

Territorial Unit 

Matej Bel University Library 

Ministry of 

Education 

Source: Majerová, M. 2017.   

The most important institutions with an impact on the development of the city include 

the State Opera, the SNP Museum and the State Scientific Library. The Puppet Theater at the 

Crossroad is a reference to Anton Anderle's barbarity. The State Opera ranks among the most 

significant Slovak theater ensembles. Table 39 shows data from the monitoring of selected 

indicators from 2012 to 2016. As we can see from the report, the number of visitors has been 

relatively balanced over the years, which means there is no new audience for operas. Since 

2001, it has been a part of the the State Scientific Library, Literary and Music Museum, which 

has expanded the activities of the library by collecting, literary-museum and music-museum. 

The Museum of the Slovak National Uprising plays an important role in the field of culture not 

only in the town of Banská Bystrica, but also has a nationwide scope with transnational reach. 

Its task is to purposefully collect, preserve, protect, professionally process and make available 

to the general public material monuments (collection items), archival collections and funds 

(written, visual and audio recordings), which are connected with the history of Slovak society 

1938–1945 with emphasis to documentation the anti-fascist and national liberation struggle and 

the SNP uprising. The museum documents post-war judicial political trials, rebel rehabilitation 

and current manifestations of neo-fascism, racial intolerance and intolerance. A great benefit of 

the SNP Museum for the Territory and Population is the provision of expert-methodological 

and advisory services to other museums in Slovakia, expert-methodical and advisory services 

for teachers. At present, the SNP Museum has 1,250 exhibits and annually carries out more 

than 100 events, attended by approximately 300,000 visitors per year. 

Table 39 Number of performances, visitors and revenues of the State Opera in BB 

  2012 2013 2014 2015 2016 Total 

Number of 

performances 

124 128 116 127 117 612 

Number of visitors 33 204 35 479 31 606 40 405 36 542 177236 

Revenues in Euro 190 861,65  200 001,27  173 050,54  215 657,54  187 386,62   

Source: Majerová, 2017.   
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There are many possibilities of art and life of artists, which are focused on singing 

(choirs, soloists, groups), dance (dance groups, ensembles, schools), music (folklore, brass, 

modern, classical, folk, coutry, jazz) in Banská Bystrica. The potential of traditional folk culture 

in the region and the city can be seen in the aforementioned history, which is closely linked to 

folklore, traditions and customs, and also in a number of folk artists, folk ensembles, folk music 

and folk groups. Folk culture continues thanks to the Central Slovak Museum, which includes 

the Museum of Folk Dance, the State Scientific Library, where we can find an interesting 

exhibition of folk musical instruments, commemorative rooms in the villages, which are 

devoted to the history of the village or traditional folk clothing and tools. The village of Špania 

dolina regularly organizes meetings and Banská Bystrica has established a folk craft workshop 

aimed at adopting various folk techniques, especially with the aim of preserving crafts and 

culture. Significant potential for the preservation and development of traditional folk culture is 

in folklore ensembles and folk music. In Banská Bystrica are 5 folklore groups for adults and 

more than 8 children's folklore groups. Almost all the folklore groups mentioned have their own 

folk music. In addition to folk music created by folk groups, there are also independent folk 

music (10 groups), as well as several heligons, bagpipers and fujarists. The interest in folk 

traditions is mostly seen for example, by an increase in the number of members of folklore 

groups, as well as an interest in performances by folklore groups (Majerová, 2017). Interest in 

folk culture is growing not only in the Banská Bystrica region in terms of the development of 

the number of members and the number of performances. Interest and awareness of our folklore 

is also increasing in the world, as folk groups represent us and our culture not only at home but 

also abroad at various competitions, events and festivals. A summary of cultural entities in 

Banská Bystrica is presented in Table 40. 

Table 40 Cultural subjects in the district and city Banská Bystrica 

Cultural subjects 

Number of the 

subjects Notes 

National cultural monuments 302 537 in the district 

Monument reservations 2 in the district 

Theaters 9 14 in the villages and shool of arts 

Museums and Galleries 11  6 in the villages 

Cinemas 1 

Summer cinemas -  Kino v bazéne, 

Amfiteáter 

Libraries 3  many others in the villages 

Children's choirs 3   

Youth Choirs 5   

College Choirs 2   
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Adult choirs 6  many others in the villages 

Dance schools, groups, ensembles 10  
Folklore files 5 At least 6 in the villages 

Children's folklore ensembles 8   

Folk music (even children) at FS 8   

Separate folk music 10   

Brass music 4  
Folk, country groups, individuals 6  
Underground band    

Soloists 5 and many others in district 

Folk producers 30 in the district 

Source: Majerová, 2017. 

There are 30 folk artists, who are involved in various folk crafts (Table 41). As stated 

by the Central Slovak Educational Center, most of them are retirement age and only a small 

part of them have an open livelihood in which they can expect a problem. 

Table 41 Folk producers in the district of Banská Bystrica 

Municipality Activity 

Banská Bystrica 

shepherd's whistler and whistles 

production of shepherd whips, caps, horns 

decorating Easter eggs and gingerbreads 

woodcarving 

wood dishes 

Hrochoť 

embroidery on the skin 

wood dugs, boils, spoons 

whistles 

smith 

Priechod 
special slovak hatchet 

whistles, fujars, wood dishes 

Strelníky 

potter 

wood dishes 

sewing secial type of men coats 

knitting back baskets 

Ponická Huta glass painting, wood dishes 

Ľubietová Easter eggs 

Badín 
manufacture of leather, shepherd pockets 

knitting back baskets 

Podkonice 

whistles, fujars, bagpipes 

small bells 

barrels, wood dishes 

Slovenská Ľupča 

bagpipes 

production of metal - buckles, blanciare 

potter 
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Selce 

manufacture of leather - sheepskin embroidered fur, gelding 

potter 

special slovak hatchet 

production of ceramics for furnaces 

Source: Majerová, 2017. 

The creative and cultural distance of the city also includes the media. In Banská 

Bystrica, an active radio and television studio RTVS, represented by SITA. Its headquarters are 

regional television Hronka and church Lumen.   

Cultural, sport and other important events 

The city is supposed to have over 100 historical events. In 2018, there were 178 events, 

including traditional events, in front of 123,408 spectators. Most important, organized by the 

city of Banská Bystrica. In cooperation with the city include e.g.: 

- ball (Banská Bystrica Charity Ball); 

- music events: choir festival of Viliam Figuš – Bystrý, International Dixieland Festival; 

summer music festival; music autumn in Banská Bystrica, Bystrická folk Haravara - 

festival of Banská Bystrica folklore ensembles, Hrajte že mi, hrajte, (Promenade 

concert); 

- historical events: Radvanský jarmok, Copper Path, City Days - concerts, presentation 

of cultural institutions in Banská Bystrica, Easter events - creative workshops, 

experiences, folklore; Mining festivals, SNP celebrations, 

- thematic events: St. Nicholas; Christmas markets and programs; New Year's Eve; New 

Year's Eve fireworks - celebration of the Slovak Republic, International Children's 

Day celebration, May 1, May, Cycling, Family Day, Church Night, Museum Night, 

International Cat Show, Fubaby, 

- gastronomic events: Opening of Bánoš, Gastrocup, Beer Fest, Vinšpacírka, Street 

Food BB, Closing of Bánoš, 

- theater events: performances of the Municipal Theater - Divadlo z Pasáže, the Puppet 

Festival, 

- film events: Ekotopfilm Envirofilm, Bažant cinematograph, BBCON, 

- Cultural Summer: June to August - Housing Party, Grand Retro Show, 

- dance events: international and acclaimed festival Outbreak Europe, 

- sporting events: Laskomerské singletraily, Mountains and city, Tourism for health and 

knowledge, Visegrad Cup, marathon, mini-marathon. 
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The most important cultural event in Banská Bystrica, based on traditions and folk 

culture, is the Radvan Fair. It is included in the representative list of intangible cultural heritage 

of Slovakia and this year will be held 362nd year. Part of Radvanský market is traditional craft 

market, wide range of fairy-tale gastronomic specialties and in recent years an ancient market 

that is reminiscent of the appearance of Radvanski's yoke in the past. 

The Department of Culture co-operates with many artistic capacities, experts, Banská 

Bystrica art schools (Academy of Arts, JLBell Conservatory, Matej Bel University, J. Cikker 

Elementary School and others) and cultural and art institutions in the city, as well as third sector. 

In addition to these, it is necessary to mention a number of institutions and entities that regularly 

prepare cultural programs for visitors to the city. These are museums, theaters, various bars or 

clubs that organize concerts, performances or various exhibitions. An interesting event is the 

Day of Culture and Art BBSK, which is associated with the award of the Flower of Culture and 

Art. The aim of this event is a moral-social appreciation of the work and exceptional creative 

achievements of the holders of culture and art in the field of artistic creation, interest-artistic 

activity, cultural-educational work, folk-artistic creation and protection of cultural heritage. 

The events that create the basic structure of the culture organized by the city take place 

largely in the central SNP Square (City Days, Radvan Fair, Easter, Christmas Events and others) 

and in the City Park or in the park below the SNP Memorial. For concerts, performances, 

educational events or exhibitions are used premises of the Workers' House. It is the only space 

owned by the city, which offers adequate social and especially technical background. In 2018, 

there were 100 events with almost 14 thousand people attending (e.g. graduation concerts of art 

school students, exhibitions, openings, competitions, etc.). 

Some of the more intimate events are organized in the historic Town Hall on SNP 

Square, Cikker Hall. Activities within the Cultural Summer are also carried out in Banská 

Bystrica housing estates in Fončorda, Radvan, Podlavice and Sásová. In recent years, the city 

has been used to organize cultural events in the Europa Shopping Center, an amphitheater with 

a capacity of 5,000 - 6,000 seats, which is in long-term lease (events - concerts, open-air cinema 

or Rockscape festival). There is space within the city of Podlavice House of Culture, which 

does not have the technical equipment and at the same time has high heating costs, which limits 

its use. Other premises located in the city can be used only by renting. As far as material 

facilities are concerned, there is no overlapped stage in the city, which could also bring 

financing from its lease to other entities. In addition, cultural events can take place in the winter 

stadium, which has a capacity of about 3,000 seats, in the auditorium of the Slovak Medical 

University, in the grand hall of Belian UMB, in the Chamber of the Central Slovak Educational 
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Center, or in the auditorium of A. Sládkovič Gymnasium. A number of cultural events are 

organized in the Garden - Center of Independent Culture. Exhibitions and various discussions 

are organized in the State Scientific Library and the SNP Museum. Concerts are organized in 

clubs such as Club 77, Jazz Club 12 HaD Club (Music and Theater), Piano Club, etc. 

This year a new space was added to the town - a private entity reconstructed the villa of 

L. Hudec, the famous architect born in Banská Bystrica. He was active in Shanghai from 1918 

to 1945 and responsible for some of the city's most notable structures. Currently, there is the 

Center of Architecture - Ladislav Hudec Center, commercial, gallery and networking space and 

further activities are planned. Another example of restoration and public use of a deteriorated 

town house is the establishment of a community - coworking center 365.labb by a bank. Former 

students of the J. G. Tajovský Grammar School created the Cinema project in the Pool in the 

unused space at the Gymnasium. Another interesting project is Literary Bastion. 

A special group for which the city organizes cultural events on its own or with the help 

of the BBSK, the Ministry of Social Affairs and Family, and for which it has special projects 

and grants, are disadvantaged groups such as seniors, cancer patients and people with 

disabilities (41 events). 

In the past, the city was a pioneer in nationwide events, such as films on the 

environment, mountains, tourism, which were gradually moved to Bratislava. 

The city's sports infrastructure is at a standard level. The following table 42 provides an 

overview of the devices. 

 

Table 42 Infrastructure of sport in Banská Bystrica 

Type of sport field Number 

Indoor sports facilities used for training purposes and organizing 

international events 

4 

Indoor sports halls 11 

Indoor swimming pools for the public 8 

Gym together 82 

- kindergarten  40 

- primary school 20 

- secondary school 22 

Fitness centers & gyms 15 

Open sports facilities for training purposes and organization of 

international events 

5 

Other open sports facilities 26 

Open sports facilities for winter sports 16 

Open sports facilities used for recreational sports 12 

Outdoor sports facilities near schools 54 

Together 233 
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Source: internal documents of Banská Bystrica, 2019. 

The city has a winter stadium, professional football and athletic fields, indoor swimming 

pool and four indoor pools, outside swimming pool, several tennis courts with year-round 

operation, badminton halls, bowling grounds, boulder hall, squash center, multifunctional and 

outdoor playgrounds, handball area diving bridges, paintball fields, shooting ranges, inline 

skating area, cycling and so on. In winter, the city is groomed for downhill and cross-country 

skiing. Near the city is a golf course. In the city parks, it is possible to see other physical 

activities - jogging, walking, parkour, yoga, etc. The Hron River provides opportunities for 

sport fishing, slalom, rafting, recreational running and cycling on the banks. The river's 

potential is minimally used in the city - there is a waterfront with a social and sports zone. The 

most important sporting events organized in Banská Bystrica include Banská Bystrica lath, O2 

Marathon BB, 24hour swimming cup, BB cup, SNP Grand Prix in figure skating, New Year's 

chess tournament, International Parkourists concentration. An overview of sports events is 

given in Table 43. 

Table 43 Overview of sports events of Banská Bystrica in 2014-2017 and their division 

according to periodicity 

Type of 

event/Year 
2014 % 2015 % 2016 % 2017 % 

Local and 

Regional 
26 66,67 26 57,78 14 45,16 221 79,50 

National 1 2,56 1 2,22 6 19,35 21 7,55 

International 12 30,77 18 40 13 41,94 36 12,95 

Total 39 100 45 100 31 100 278 100 

Source: Own processing according to calendar of Banská Bystrica city events and calendar of  

sport events of Banská Bystrica city. 

 

During the year 2021, the European Youth Olympic Festival will be organized by 

Banská Bystrica city. Its organization is related to the completion of some sports capacities and 

visibility of the city. 

 

Strategical development documents and financial support for the cultural and creative 

development 

The development of culture and creative industries in the city is ensured by these 

institutions: municipality Banská Bystrica - Culture Department, BBSK - Culture Department, 

Ministry of Culture - grant schemes, but also private entities, non-profit organizations, business 

entities, schools - UMB, AU, Conservatory J.L. Bella, ZUŠ J. Cikker and other subjects. 
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The City's basic strategic document The Economic and Social Development Program 

also includes the development of the cultural and creative industries and protetction of historical 

heritage of the city. The town has developed a document - Strategic Vision of the Culture 

Direction in Banská Bystrica for the period 2014–2020, but it should be said that the town's 

approach to the protection and support of cultural development is not always systematic. 

Culture in Banská Bystrica is financed from three sources - the local budget, the BBSK budget 

and the state budget through the Ministry of Culture of the Slovak Republic. The following 

tables 44, 45 provide an overview of the expenditure on sport and culture in the city. As is 

apparent from them, the expenditure on sport is significantly higher than the expenditure on 

culture. And the plan does not allow for significant change. 

 

Table 44 Culture expenditure in Banská Bystrica in Euro 

Culture Reality 2018 Budget 

Expenditure 2016 2017 Approved Expected 2019   2020 2021 

Current  423 348 425 993  524 820  530 831  568 482  543 881  543 881 

Capital 5 956  27 916  219 400  421 419 185 000 0 0 

Source: Program budget of Banská Bystrica for years 2019 – 2021, 2018, p. 65 

 

Table 45 Sport expenditure in Banská Bystrica in Euro 

Sport Reality 2018 Budget 

Expenditu

re 

2016 2017 Approved Expected 2019   2020 2021 

Current  1 537 540  1 918 948  2 252 100  2 313 100  2 222 500  1 245 

000 

1 

245 000   

Capital 55 725  304 544  504 772  570 580  360 720  0 0 

Source: Program budget of Banská Bystrica for years 2019 – 2021, 2018, p. 65 

 

Within the framework of culture, the BBSK funds 22 cultural institutions in the region, 

such as theaters, observatories, libraries, museums and galleries and educational centers of 

which it is the founder. The budgeted average number of employees is 442.8. The draft budget 

for 2019-21 for culture is presented in Table 46. Compared to previous years, there is an 

apparent increase in expenditure on cultural support, both at the city and in the BBSK level. 

 

Table 46 Budget current and capital expenditure on culture Banská Bystrica region in Euro 

Culture Reality 2018 Budget 

Expenditure 2016 2017 Approved Expected 2019   2020 2021 

Current 

expenditure 

5 758 

874   

6 124 

400 

6 315 000 6 335 000 

 

8 584 270   8 584 270   8 584 

270   

Source: Program budget of Banská Bystrica for years 2019 – 2021, 2018, p. 133. 
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Subsidies from the BBSK for sport and culture for the Banská Bystrica district were on 

average comparable with an annual increase of 25% on average (Table 47). 

 

Table 47 Office of BBSK  – allocated grants for Banská Bystrica district 

Year Sport (€) Culture (€) Total(€) 

2019 36 600 38 690 75 290 

2018 41 288 33 462 74 750 

2017 24 569 44 700 69 269 

2016 17 320 33 600 50 920 

Source: own processing according to data BBSK 

 

Further funding for culture comes from the Ministry of Culture, it is the National Fund 

- Art Support Fund. Culture is supported by grant schemes such as: National holding fund - 

SME support, Innovation fund, Direct support for farmers, Rural development program SR 

2014-2020, Operational program Fisheries 2014-2020, Integrated regional operational program 

2014- 2020, Cross-border Cooperation Programs 2014-2020 and so on.  Government has 

earmarked several million euros for the development of cultural and creative industries that 

may be applied for by local governments and private entities, NGOs, etc. during the past years. 

Within the announced calls, such as the Ministry of Culture of the Slovak Republic, the Ministry 

of Economy of the Slovak Republic and others. 

 

Use of digital technology for culture, training, sport, tourism  

Technology development can also be applied to culture. Themuseums, galleries and 

events in Banská Bystrica are not leaders, although there are several business entities operating 

in the city that are interested in technology useful in the field of culture. The exception is the 

SNP Museum, which has been involved in the national project “Digital Museum”, co-financed 

by EU funds under the Operational Program information of Society. The aim of the project was 

to qualified digitization of the most important museum collections of cultural heritage, 

including the completion of the digitization infrastructure at the national level. This project will 

ensure the permanent preservation of digital objects, improve the care of museum collections, 

create conditions for online access to visual objects of cultural heritage to the general public, 

etc. The project also includes the digitization of folk dances and knowledge of artistic 

production. To celebrate the 60th anniversary of the SNP Museum, the museum began using an 

application that is a virtual guide to the permanent exhibition of the SNP Museum, provides 

information on exhibits and openair museums, history of the SNP Museum, displays a map that 
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easily leads to selected information devices, etc. The application offers a bilingual version, 

which is a great advantage for foreign visitors. 

Banská Bystrica has created a similar mobile application - Visit Banská Bystrica, which 

provides information about the city, cultural monuments, leisure opportunities, accommodation 

and gastronomy. However, this app is missing a regular upgrade. 

Banská Bystrica tries to fulfill its strategic goals also through the intention of creating a 

creative center in Banská Bystrica. The idea of the center is innovative, unfortunately the chosen 

location and the overall strategy of implementation are not clear. 

 

Citizen consultation/participation in the political choices 

Citizens can also support the development of culture and creative industries in the city, 

either through community life, through a participatory budget, or by engaging in satisfaction 

surveys. These however, are not strategic activities andthey are negligible in terms of the city's 

development. According to  questionnaire respondents, about 60% are interested in cultural 

events in BB. 90% are satisfied with cultural events on offer. However, the respondent´s 

dissatisfaction with the spatial background of cultural events has increased. 

 

City networks, transfrontier and foreign territorial cooperations, branding 

Banská Bystrica is developing cooperation with 22 foriegn cities from Czech Republic, 

Hungaria, Poland, Italy, Monte Negro, Germany, United Kingdom, Israel, USA, Serbia, 

Greece, Romania, Bulgaria, Russia, Craotia, China, Finland, Ukraine (for example Hradec 

Králové, Zadar, Salgotarián, Durham, Jyväskylä, Shenyang, etc.). 

City regularly prepares activities for its presentation. Advertising and presentation 

platforms for promotion include modern, publicly monitored electronic and print channels: 

websites, facebook, billboards, interior stands, billboards, citylights, Pardon, Kam do mesta, 

Radničné news, SME attachments, flags on SNP square etc. 

 

Based on secondary sources, especially internal documents of the city Banská Bystrica, 

strategic vision of the city and primary data collection in the form of structured interviews with 

relevant stakeholders, we formulated the following conclusions.  

Culture is a public question. It is an indicator of the nation's maturity and quality of life 

of citizens. Cultural events must be part of socio-economic development. Neglecting the 

development of culture leads to serious damage to the functioning of both the social and 

economic systems. The systematic support of the development of local and regional culture 
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from public sources and the position of culture in social practice is not sufficiently ensured in 

Slovakia, despite many legislative changes in recent decades. Ensuring the cultural needs of the 

population will not be possible without significant public support. The prerequisite for the 

development of cultural values, amateur creation, folk culture and various leisure activities in 

the city is sufficient financial resources for their implementation, space and personnel 

background. Changes and cuts in funds will have a negative impact on staff reductions, reducing 

cultural supply, decreasing the usability and equipment of cultural facilities for cultural 

purposes, the state of technical equipment and the overall decline in the number of visitors to 

cultural facilities. 

Culture is a community and at the same time free creative "entrepreneurship" and its 

carriers are concrete actors (individuals and institutions) in the public space. Therefore, the state 

or self-government should not interfere as much as possible with its content and should not 

restrict natural competition and dynamism. 

Culture and creative industries are at a good level in Banská Bystrica. Personnel 

background is created, however, there is a lack of suitable spatial background and it is necessary 

to take care of the future of the personnel background. 

The following factors can be considered as strengths: 

- high professional level and practical experience of culture workers; 

- quality of person´s potential of employees and motivation for work; 

- tradition of folklore, choir and jazz in the city; 

- the support of the city for culture and leisure-time activities; 

- promotion via the urban media; 

- education of the new generation in the field of art education; 

- a wide variety of cultural offerings and cultural activities; 

- a number of actors in the field of culture; 

- the existence of a coherent system of art education in the city; 

- concentration of higher education in the city, grammar schools, secondary schools, 

vocational schools and primary schools; 

- exploiting the potential of pupils and students for their own creation; 

- providing discounted admission fees when attending cultural events for schools; 

- international city contacts, cooperation with twin cities; 

- famous history, traditions; 

- numerous national cultural monuments and landmarks; 

- attractive and quality events throughout the year; 
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- State Opera as a representative of high culture and not a common phenomenon in 

regional cities; 

- many public and private sector actors in the field of culture, successful representation 

of their own culture outside the city. 

The following factors can be considered as weaknesses: 

- alarming lack of space with larger hall capacity; 

- the house of culture is not working; 

- as the only county site we do not have a large capacity indoor space for cultural events, 

conferences; 

- high operating costs of obsolete premises; 

- insufficient and outdated technical equipment of the premises for cultural events; 

- architectural barriers to access for disabled users in these areas; 

- the inability to make any profit on the organization of leased premises events; 

- lack of coordination of events and institutions and mutual information. 

The following factors can be considered as possibilities: 

- available funds of the EU, the Ministry of Culture of the Slovak Republic, foundations 

and other entities supporting local culture, Eurofunds; 

- the development of the creative industry, its support from the EU; 

- internet communication; 

- the interest of families with young children in spending leisure time together with 

families; 

- possibilities for foreign cooperation. 

The following factors can be considered as threats: 

- the existence of seasonality in traffic; 

- poor social status of citizens in the region, low purchasing power; 

- the persistence of a lack of effective state support system for local culture; 

- development of so-called “mass” culture at the expense of traditional events 

development of so-called. “Mass” culture at the expense of traditional events; 

- insufficient state systemic support for culture due to lack of funding; 

- commercialization of culture; 

- lack of funds; 

- decreasing number of connections from other towns and destinations, which makes it 

impossible for visitors from the region to attend cultural events in Banská Bystrica; 
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- climate changes (winter and summer extremes - endangering seasonal outdoor 

activities); 

- lack of media interest in positive news; 

- fast pace of life, lack of time and energy to attend cultural events or engage actively in 

leisure activities; 

- offer of easy attractions (PCs, shopping centers), visits to shopping centers as a form of 

leisure for young people, families with children; 

- the share of public expenditures on culture from gross domestic product in the SR is 

decreasing. 

Suggestions: 

- to formulate a strategic vision and strategy for the development of culture through the 

participation of relevant stakeholders; 

- building a large-capacity multifunctional space for cultural, sporting and social events, 

which would increase the number and attendance of cultural events as well as visitors 

of city; 

- creating space for amateur artists on the territory of the city and its surroundings in 

Banská Bystrica, both in terms of space and in terms of possibilities of presentation of 

activities; 

- creation and presentation of a calendar of cultural events - city and surroundings, events 

of region; 

- creation of a publicly accessible database of cultural monuments, events, artists and 

other cultural operators; 

- the creation of a mobile app that contains not only lists but also short characteristics or 

draws attention to upcoming events; 

- the creation of a cultural and artistic center that would provide space for creativity, 

imagination for beginning artists, but would also be a chill-out zone for students; 

- organization of creative workshops, performances, exhibitions for all groups of 

inhabitants. 
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7. SEDAN, A STRATEGY FOR ENHANCING THE VALUE OF 

HERITAGE THAT IS CONSTRAINED BUT ORIGINAL AND 

PROMISING. 
 

Sedan, like many medium-sized cities in France, is suffering from the ups and downs of 

an economic, political and social environment that it does not have means to control or even 

anticipate. This lack of monitoring and capacity for action de facto limits the city's possibilities 

for strategic choices. Nevertheless, Sedan, by focusing its development policy on the 

enhancement of its heritage and tourism, by seeking all possible funding source and by 

involving the population, is pursuing an original strategy whose first effects are beginning to 

be felt.  

 

7.1. Sedan, little light has been shed on a particularly gloomy economic and 

social horizon 

 

Sedan is an Ardennes municipality whose name is attached to pages of French history 

that are not very glorious, which is not necessarily positive. From a notorious point of view, it 

would suffer more than one syndrome of the Alesia type: the places of defeat are rarely 

positively memorized. Nevertheless, this military past has left many traces, particularly in terms 

of buildings (castle, fortifications, urban organization,etc.) that the city's leaders have wanted 

to promote for more than 50 years without necessarily having a global strategy built. The city's 

alarming economic and social situation now forces them to be inventive, flexible and to accept 

partnerships that certainly limit their autonomy but allow them to receive funding to which they 

could not have been entitled alone. 

Sedan is part of an urban area of 30,501 inhabitants but the population of the central city 

is only 17,248 inhabitants. Since 1 January 2014, it has been a member of the Ardenne 

Métropole urban community (123,000 inhabitants), which is responsible for tourism in 

particular. Like the department of the Ardennes in which it is located and of which it is a sub-

prefecture, it is suffering a demographic decline but in a accentuated way (respectively - 2% 

and - 6% since 2000) and this despite a slightly positive natural surplus (0.1% between 2010 

and 2015). It has an ageing population (27.7% of the population is over 60 years old in 2016 

compared to 22.7% in 2011) and above all a working population with a sharp decline in 

employment (7088 in 2016 compared to 8036 in 2011). 
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Table 48 Population by major age groups 

 2016 % 2011 % 

Age 16 846 100,0 18 512 100,0 

0 - 14 years 2 787 16,5 3 500 18,9 

15 - 29 years 3 236 19,2 3 783 20,4 

30 - 44 years 2 782 16,5 3 209 17,3 

45 - 59 years 3 367 20,0 3 830 20,7 

60 - 74 years 2 954 17,5 2 512 13,6 

75 years + 1 719 10,2 1 677 9,1 

Sources: Insee, RP2011 et RP2016, exploitations principales, géographie au 01/01/2019. 

The high unemployment rate (29.7%), the collapse of local industries (textiles, brewing, 

metallurgy) and the decline in paid employment are the main causes. This is all the more so as 

the concentration of employment is high in Sedan, where nearly three-quarters of the employed 

labour force works in the area. The employment and income of the inhabitants are therefore 

strongly correlated with the activity of the city. 

Table 49 Employment and activity 

 2016 2011 

Number of jobs in the area 6 979 7 765 

Assets with a job residing in 

the area 

5 142 5 852 

Job concentration indicator * 135,7 132,7 

Activity rate among 15 years 

or more in % 

51,3 53,7 

 

*The employment concentration indicator is equal to the number of jobs in the zone per 100 

active employed in the area. 

Sources : Insee, RP2011 et RP2016, exploitations principales lieu de résidence et lieu de travail, 

géographie au 01/01/2019. 

 

71% of households are either workers, employees or pensioners (only 68.6% in 2011). 

They are the first to be affected by the economic crisis and the increase in prices on necessities   

(food, energy, housing, health, telephone).  As a result, the poverty rate is high (32.2%), 

especially for young people under 30 years of age where the rate is 50%. The median tax income 

is only 18,213 euros per household, making Sedan one of the poorest municipalities in France 

(31,060th place).  

The city suffers from a lack of attractiveness, which is shown in particular by the low 

mobility rate of the population (only 6% of the population lived in housing in another 

community in the last census!). It also suffers from a lack of economic dynamism. Business 

start-ups are down sharply, particularly for individual companies, which were half as low in 

2018 as in 2009. Public administrations in the broad sense (including social services) represent 
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more than half of the jobs in the city, which is therefore highly dependent on spatial planning 

policy and state and European subsidies. The face-to-face sector (public services, personal 

services, shops, restaurants) accounted for 87% of jobs on 1 January 2016. Each closure of a 

business in the city centre (five commercial establishments have recently closed in the city 

centre) is therefore felt very negatively and maintains the image of a commercial depression 

despite openings on the territory of the municipality (sixteen in recent years but mainly in peri-

urban areas). 

At the social level, the isolation of families is common. Almost one in two households 

(47.7%) consists of only one person, this proportion has increased by 10% in 5 years. The only 

good news at the demographic level is the decline in single-parent families (24.7% of families 

compared to 25.9% in 2011), which is also reflected at the household level (12.6% of 

households in 2016 compared to 14.6% in 2011). However, this good figure is explained more 

by a decline in the birth rate and the ageing of the population than by an improvement in the 

social climate. 

Sedan therefore appears to be a city excluded from the benefits of globalization. It is 

even suffering the negative sides due to strong deindustrialisation (the Ardennes steel industry 

in particular has not been able to resist competition from emerging countries). The knowledge 

economy does not benefit it either. It benefits the Ardennes in Charleville, where a university 

campus has recently been inaugurated, and at the regional level in Reims, the city where the 

university and the rectorate are based. Thus, enrolment rates remain low, as higher education is 

not present. The educational level of the working population is affected, with only 16.2% of the 

population having a higher education diploma. 

The state of housing is also alarming, with 62% of principal residences over 50 years of 

age and only 10% under 25 years of age. The social housing stock is large (37.8% of main 

dwellings) and relatively old. 68% of the dwellings are occupied by tenants. As a direct 

consequence of the economic crisis and the lack of attractiveness, the vacancy rate is increasing 

(13.2% in 2016 compared to 11.1 in 2011), which does not encourage private owners to 

undertake maintenance work or even social landlords to submit new housing construction 

projects in the city centre where administrative and technical constraints are high. In view of 

the dilapidated state of most housing, the cost of bringing it up to standard appears high, 

especially since the constraints linked to the preservation of heritage imply complex solutions 

and reduce the range of possible developments. In addition, given the lack of resources of many 

owner households (and the prospects for the Sedan real estate market), banks are reluctant to 
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grant loans. Without a comprehensive renovation plan, Sedan's city centre would be abandoned, 

precipitating the city's fall.   

Despite a relative notoriety due to history and more recently at the CSSA, a football 

club that has evolved at the highest professional level (2 French cups on its list of achievements) 

and although it has an important built and cultural heritage, Sedan must improve its image but 

also its infrastructures, particularly to consider basing its development on tourism. Here again, 

the constraints are significant. The city now has only 4 hotels with a capacity of 181 beds. It 

had a 100-spot campsite, managed by Ardennes Métropole and which, as part of a public 

delegation, had to be managed by the private sector. The lack of a takeover offer forced the 

municipality to transform it into a motorhome reception area (with capacity of 20 places) and a 

river stop. The revival of tourism requires infrastructures that are currently the only projects at 

best. Fortunately, with 48 establishments close to the city centre and the castle, the catering 

offer is more extensive. This strategy in a tense context therefore requires increasing the 

attractiveness of the city, improving its image and offering a quality welcome to tourists. 

This is why the city has embarked on an active approach to the conservation and 

enhancement of its heritage, with two major objectives: 

 raise awareness among residents of the value of their living environment and encourage 

quality tourism 

 introduce the young public to architecture, heritage and urban planning. 

Given the multiple threats facing the city, the strategy possible and chosen by the city 

councils to develop tourism is strongly constrained, especially since tourism has been the 

responsibility of the Ardennes Metropolitan Area since 1 January 2014. This limitation of the 

decision-making power of the Sedanese elected representatives, which could have appeared to 

be a brake, has in fact proved to be a project accelerator. The agglomeration council finances 

the projects by trying to distribute the sums in proportion to the number of inhabitants of the 

municipalities but taking into account their potentiality, particularly their economic potential. 

Sedanese elected officials are in the minority, obtaining their project depends on their ability to 

file one. Indeed, representing 15% of the urban area and a strong tourist potential due to the 

value of their heritage, both built and natural, they are guaranteed to obtain financing provided 

that their projects are well developed. Elected officials can now be creative. The agglomeration 

council acts both as a filter, retaining only the best projects and as an incentive to seek 

partnerships. Indeed, any additional funding increases the chances of obtaining board approval. 

This has multiplied the initiatives and reinforced the municipality's long-standing choice to 

safeguard and enhance its heritage. 
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7.2.  Sedan, an important and preserved cultural and natural heritage 

The city of Sedan has long had an active policy of preserving its heritage. In 1992, it 

created a protected area around its castle and the city centre. In 2000, it joined the national 

network of Cities and Countries of Art and History, under the aegis of the Ministry of Culture 

and the association Sites et Cités remarquables de France. To benefit from this label, a Heritage 

Department has been created and two routes through the city have been opened, one 

highlighting the historical heritage, the other  contemporary heritage. 

The first focuses on the built heritage located within the fortifications of the 17th century 

city and in particular the fortified castle, the largest in Europe, classified as a World Heritage 

Site, notably for the diversity of its repertoire of military architecture from the 15th to the 17th 

century. There are also closed islands around inner courtyards as well as numerous facades in 

the Louis XV and Louis XVI style due to the establishment in the 18th century of congregations 

and factories. 

The second route incorporates the urban consequences of two military events, the defeat 

of Sedan in 1870 and the breakthrough of Sedan in 1940. The first made it possible to free 

oneself from the constraints of the walls, the second by the bombardments suffered required the 

reconstruction of the Meuse riverside districts. The Elisabeth de Nassau and Turenne colleges, 

the synagogue, the temple, the botanical garden and the Caisse d'Epargne were built at the end 

of the 19th century. The so-called "combs" buildings, the Cultural Centre built in 2012, the 

media library and the amphitheatre of the Corne de Soissons, are resolutely in line with 

modernity and architectural creation.  Sedan has always been open to the notion of heritage. It 

is the first city to have adopted a safeguarding and enhancement plan that includes within its 

perimeter real estate complexes for reconstruction. It has also classified buildings that comply 

with the principles of the Modern Movement under strong protection under the PSMV, such as 

the so-called "Les Peignes" complex, designed by Jean Mailly, on the banks of the Meuse river. 

This complex has also been labelled as a 20th century heritage site. 

However, although located on the Meuse and close to the Semoy valley, the town of 

Sedans only sporadically enhances its aquatic potential. A "Sunday by the water" celebration 

has been held for 2 years now, organised by the Municipality, which places it in its 

communication under the sign of sustainable development, but the event remains very local. 

The creation of a river stopover should nevertheless develop this potential. This underlines the 

positive role played by the agglomeration council in orienting tourism policies and especially 

on the creativity of elected officials as well as their evolution and open-mindedness.  
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The adoption of the PSMV clearly shows that the strategy followed by the municipality 

and claimed in the official communication, whether in the Mayor's speeches or on the municipal 

site, retains only one track: "tourism and heritage enhancement". This idea is a constant feature 

of the sedanese elected representatives who already in 1997, proposed to host in the castle a 

European centre for the model and the reduced model, at a cost of 20 million francs. The current 

project adopted after a serious feasibility study is based on three pillars:  

- a project to preserve and enhance the heritage, integrating a landscape approach, particularly 

for the banks of the Meuse, with a view to developing river tourism. It is based on a rather 

modern vision of heritage, with an opening towards eco-tourism and above all the enhancement 

of activities as much as buildings from an industrial tourism perspective (Bazin, 2014). The 

Sedan heritage in all its dimensions represents an opportunity for the Ardennes city, a real 

development potential based on tourism. It is a gift from history that can compensate for the 

rather worrying news. However, the simple maintenance of this heritage, in view of the overall 

state of deterioration of the buildings in the city centre and the regulatory, technical and 

aesthetic constraints to be respected, represents an exorbitant cost for the budget of a small poor 

community. The use of external financing is therefore essential, particularly from the State for 

public buildings. The plan proposes both a diagnosis of the work to be carried out and a 

programming in several stages depending on the projects selected. - a residential project 

promoting "better living" in the city centre. The rehabilitation of the city centre must make it 

possible to improve the living conditions of the inhabitants so that the city really gains in 

attractiveness and can thus restore its image. For private buildings, intended for housing, and 

most often for rent, the cost of renovation, despite the subsidies, is insurmountable in view of 

the financial capacities of sedan owners and even the HLM offices. The PSMV has integrated 

this difficulty by taking it from the ground up. Since the additional cost is largely due to 

compliance with the standards for historic buildings, the PSMV in its regulations (and annexes) 

allows a number of flexibilities for housing or commercial projects. For example, obtaining 

permission to cover internal courtyards is greatly facilitated. The visible parts of the buildings 

must be preserved but improvements are possible to make it habitable. For buildings that have 

been constantly adapted over time to successive uses and comfort uses, without real 

authorisations, and which, as a result, no longer comply with the architectural standards in force 

for historic buildings, will not be forced to carry out work to bring them up to standard. 

According to the PSMV, this dynamic occupancy logic must, of course, continue. The objective 

is to avoid the impoverishment of the city centre. This choice to focus on the result rather than 

the process is a strong commitment of the PSMV. 



118 

 

- A commercial project that should enable the city centre to maintain its ability to provide the 

services to which the population is entitled but especially those expected by tourists, the final 

target of the project. With the national "Action Cœur de Ville" programme obtained in July 

2018, the pace of work and, above all, the obtaining of the necessary funding should accelerate. 

This plan, drawn up in consultation with the Villes de France association, local elected officials 

and economic actors, is the subject of an agreement from which Sedan has benefited in the 

former among 23 other medium-sized cities. By subsidising the municipalities, it should make 

it possible to support their work and, above all, to encourage those involved in housing, 

commerce and urban planning to reinvest in the city centres. The objective is to encourage the 

maintenance or establishment of activities in the heart of the city, in order to improve living 

conditions in medium-sized cities. Here again, the role of the agglomeration council in the 

preparation of the agreement was beneficial, Charleville and Sedan cooperated and were able 

to obtain funding for their respective renovation projects. For the Mayor of Sedan, "Action cœur 

de ville" will allow the city centre renovation project initiated in 2008 to continue until 2027. It 

constitutes "the last stone of the building of its revitalization operation". 

7.3. The Sedan heritage enhancement strategy, original and promising ideas and 

future paths 

The flagship project for the renovation and enhancement of Sedan's heritage focuses on 

the historic centre and its fortified castle, one of the largest medieval fortresses in Europe. For 

Didier Herbillon, Mayor of Sedan, "It is the symbol of the city built between its ramparts and 

the Meuse. It is more than a historical monument. The castle makes its mark on the city because 

it influences our urban renewal projects. The originality of the renovation project lies largely in 

its financial structure, combining private and public capital and, above all, public offerings. 

Indeed, the rehabilitation of the castle began in 2000 thanks to a public-private partnership 

bringing together the State, the region, the municipality, Europe, the Caisse des Dépôts, 

financial institutions such as the ANCV (Agence Nationale des Chèque Vacances) and private 

banks which have also contributed to the capital. To complete the 13 million euro budget, a 

SAS (simplified joint stock company) was created as well as a SCI (civil real estate company) 

law Malraux which allowed, true originality of the project, the acquisition by Sedanese and 

Ardennes for 300 000 € of shares (100 € per share), thus transforming this operation into a 

patrimonial citizen act. Proof of its success, this original arrangement should be renewed for 

other cultural projects, but above all this renovation made it possible to launch other renovation 

operations in the city centre in 2009, in particular a national programme for the requalification 
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of degraded old districts (PRQAD) and a planned operation for the improvement of housing - 

urban renewal (OPAH-RU). This civic aspect is also present in the future PSMV since the 

population is involved in the definition and implementation of renovation projects through 

consultation meetings.  

Today, the castle has a luxury hotel (4 stars) with 54 rooms. It is managed under a 30-

year long-term lease by two private companies, one hotel company (the Fabert store hotel 

company) and the SCI created for the occasion, the SCI du Château fort. The "Château et 

Compagnies" SEM manages, as a public service delegation for the city, the other profit centres 

of the château (bar, visits...). The gastronomic restaurant that has been set up there has been 

supported by elected representatives and private economic actors who have included it in a 

short circuit approach to promote territorial development. The benefits for the city and its 

inhabitants are very concrete, associations can benefit from the use of the site and residents 

from a free entrance to the various activities offered. Every year, the site attracts 200,000 

visitors, including business customers and tourists with high purchasing power who stay at the 

château hotel. Attendance has been accompanied by increased internationalisation, which 

contributes to the city's international influence. Cross-fertilization activities ensure the 

economic viability of the project, even in low season, through the organization of seminars, 

room rental and catering. The various activities have created 40 full-time equivalent jobs. For 

its part, the city finds a source of income there, through the taxes it collects. This success 

continues as visits to Sedan Castle have increased by 114% since the beginning of 2018, and 

by 5% in the two previous years. Opened in 2006, the hotel has an occupancy rate of nearly 

70% year-round, a record for the region, and generates €2 million in revenue. It is now a profit 

centre for the municipal budget. 

However, this project is based on a top-of-the-range positioning and therefore requires 

an effective policy to improve the heritage of the city centre. It is indeed difficult to hold back 

from targeting luxury tourism in an environment that is deteriorating and getting poorer! 

This first success in the policy of enhancing the heritage and creativity of Sedan's elected 

representatives calls for other development paths for the city, still in the field of tourism. In 

particular, the Community Council voted in favour of the project to create an international 

museum based on the concept of "Sedan, a name in history" presenting the military, industrial, 

cultural and social history of Sedan. This museum will allow to present to the public collections 

of more than 4000 pieces including 8 machines of  stitch carpet classified as Historical 

Monument.  
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In addition to the participation of the inhabitants, this development strategy is also based 

on a partnership policy. Sedan is part of its environment and plays a full role in territorial 

cooperation. For example, the creation of tourist passes allowing visitors to combine visits to 

the remarkable sites of the Ardennes department has made it possible to create synergies, 

particularly in terms of communication, between these different tourist structures. Thus 15,000 

tourist passes were made available free of charge to the public according to a simple principle: 

a purchased visit, a free visit to ten essential sites. Supported by the Comité de Développement 

du Tourisme des Ardennes, this pass has made it possible to establish partnerships between the 

Rimbaud Museum and the Maison des Ailleurs in Charleville-Mézières, the Musée de la 

Métallurgie, the Domaine de Vendresse and the Château-fort de Sedan. 

Sedan is also one of the first signatories of the Ardennes Pact, a state-led project with 

more than 700 partners, and aims to boost the department's development by promoting a 

bottom-up approach, project-based financing and flexible governance. The new skills of 

sedanese elected officials in project development should enable them to fully benefit from the 

financial spin-offs of this new tool. 

This desire to be part of a partnership approach, certainly constrained by the search for 

additional funding and especially synergy effects, crosses borders. Since 2016, Sedan has been 

participating with the Walloon region in two Interreg V European territorial cooperation 

programmes: the France Wallonie Vlaanderen programme and the Grande Région programme. 

In this context, actions promoting sustainable development and strengthening the attractiveness 

of territories located on either side of the Ardennes borders are supported. These programs have 

led to the creation of a Brand Ardennes, to which more than 500 partners have joined. Its 

objective is twofold: externally to promote Ardennes know-how, the art of living and the assets 

of the region in order to increase its notoriety and attractiveness, internally to restore the faith 

of the Ardennes people in their region.  

Sedan's participation in this territorial marketing operation (through Ardennes 

Métropole) is in line with the strategy of enhancing the value of its heritage, the primary 

objective of which is to make residents aware of the value of their heritage.  

Sedan's strategic approach can serve as an example. The city has been able to seize the 

few opportunities that presented themselves in its environment and rely on its heritage assets to 

propose a successful strategy for the moment. It has been able to negotiate effective partnerships 

and take advantage of regional, national and European policies to support rural territories and/or 

industrial restructuring to find funding for its projects built in consultation with the population 

and above all, be coherent.   
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8. BANSKÁ ŠTIAVNICA – SYNERGY OF WORLD HERITAGE AND 

PRESENT-DAY CREATIVITY 
 

The town of Banska Stiavnica, the oldest mining town in Slovakia, was established in 

the 13th century, although evidence of mining dates to the late Bronze Age. The property’s 

distinct form was created by the symbiosis of the industrial landscape and the urban 

environment resulting from its mineral wealth and consequent prosperity.  Large-scale mining 

started in Banska Stiavnica in the 12th century, profiting from its location in the middle of an 

immense caldera created by the collapse of an ancient volcano. From the 15th century on, the 

silver and gold mined here brought great wealth. For centuries, it had been the centre of mining 

and education in Europe.  The old medieval mining centre grew into a town with Renaissance 

palaces, churches in various architectural styles, elegant squares and castles. Over the centuries, 

the town was visited by many outstanding engineers and scientists who contributed to its fame. 

The city also was the seat of the principal Mining Academy in the Austro-Hungarian Empire. 

In the mid-19th century, mining had been declining and the town stagnated. As if by magic, the 

historic centre was not spoiled by modern times. The urban centre blends into the surrounding 

landscape, which contains vital relics of the former mining and metallurgical activities. The 

inscription of this site as a world heritage site took place in 1993. Since 11. December 1993 

Banska Stiavnica has been a UNESCO World Cultural Heritage site under the name: Historic 

Town of Banska Stiavnica and the Tech nical Monuments in its Vicinity. 

Figure 15 Town hall tower 

Source: M. Hronec, 2019. 
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8.1. Little Town in Challenging Environment 

Banska Stiavnica is a small town; it is a seat of a district. The population of the town 

and district has been gradually declining in recent years and numbered 10 666 in the city and 

16134 in the district in 2018.  

Figure 16 Population trends in Banská Štiavnica and the district 

Source: The Statistical Office of Slovak Republic, 2019. 

 

The age structure reflects an intensive aging population trend. Children under the age of 

14 accounted for 14% of the population and seniors aged 65 and over already 17%. It 

corresponds to the national situation, as the number and proportion of seniors in Slovakia for 

the first time ever exceeded the number and proportion of children in 2018.  

Although we observe a decreasing trend in the number of inhabitants with permanent 

residence in the city, on the contrary, a growing trend of residents who do not have a permanent 

residence but spend their weekends or live here, but they have not changed their permanent 

residence. 

Banská Štiavnica, located in Central Slovakia, sits in the middle of a caldera.  The town 

is located in the southern part of Central Slovakia in the protected landscape area Štiavnické 

vrchy.  Banská Štiavnica is situated about 170 km northeast of Bratislava (access by expressway 

D1 / R1), 45 km southwest of Banska Bystrica and 160 km north of Budapest.    

The town is constructed on a site of mineral exploitation. Its layout adapted to its 

difficult topography. The urban fabric is densest in the valley, around Trinity Square, and opens 
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up towards the edges. The houses, mostly belonging to miners, are constructed on different 

levels and spaced out along the streets. 

The town is an exceptional example of a medieval mining centre of major economic 

importance that pursued its mining activities until the Modern period and adopted a distinctive 

and characteristic form. With the end of the mining activities and the relocation of the Mining 

Academy, this city lost much of its raison d’être and as a result has become very vulnerable. 

The town has no preconditions for the emergence of large-scale industry, and houses are under 

a preservation order.  After 1990, many factories had been closed one by one. At present, there 

are only small and medium sized enterprises but tourism together with the fact that its genius 

loci attracting creative people, have a huge potential 

Banska Stiavnica is situated outside the main roads, in difficult terrain surrounded by 

hills. There are six access roads leading to Banská Štiavnica up steep ascents along narrow 

roads. With the exception of the southeast access, all access roads require a serpentine pass 

through the crest of a caldera with a total length of 17 to 22 km. The city is connected to the 

road network directly by the road I / 51 (connection to the expressway R1) or from the south 

direction from Hontianske Nemce   road I / 66 and future connection to expressways R3 and 

R7.  

There are direct bus connections between Banská Štiavnica and Bratislava, Zvolen, Žiar 

nad Hronom, and Žarnovica. City bus lines and taxis complement the suburban lines.   

From the northeast, there is a single-track railway line Hronská Dúbrava - Banská 

Štiavnica. The train connection between Banská Štiavnica and Hronská Dúbrava is quite 

romantic. The slower diesel train called Štiavnická Anča comes through beautiful landscapes 

and runs on the famous Track of Youth in the length of 20 km. The entrance to Štiavnica is 

accross the ridge of the caldera through a 1 194.5 m tunnel. The station is about 3 kilometres 

from the town centre. 

If travelling by plane, the nearest airports: Sliač, 32 km; Budapest, 143 km; Bratislava, 

173 km; and Vienna, 250 km.   

  The average price for sale of real estate outside the historic city centre is currently 1,000 

€/m2 and 2,000 € /m2 in the historic city centre. The average rental price is currently 10 € / m2. 

The prices are rising every year. Consequently, native people sell their residential property in 

the city centre and move to the housing estate and to the houses in the suburbs. 

The unemployment rate in the city reached 7.57% and was 1.30-percentage point lower 

than at the end of 2017. In the Banská Štiavnica district, the unemployment rate at the end of 

2018 was 6.49%. 
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Figure 17 Number of jobseekers in the town Banská Štiavnica in 2016-2018.  

Source: Správa o stave mesta Banská Štiavnica a činnosti samosprávy za rok 2018, 2019. 

 

In 2018, the downward trend in unemployment in the entire district continued as well 

as in Banská Štiavnica.  At the end of 2018, the structure of job seekers by educational 

attainment in Banská Štiavnica showed the prevalence of unemployed persons with specialised 

and vocational secondary education (apprentices)    

 

Figure 18 Structure of job seekers by the educational attainment in the town Banská Štiavnica 

at December 31, 2018.  

Source: Správa o stave mesta Banská Štiavnica a činnosti samosprávy za rok 2018, 2019. 
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8.2.  Creative and cultural potential and its exploitation 

Education and cultural training  

The town of Banská Štiavnica is considered a place with a long term educational 

tradition. In this context, a significant role is played the former Mining Academy in Banská 

Štiavnica – the oldest Technical University in the world. Nowadays building and developing 

the cultural and creative human potential in each city is based on a well-connected and 

functioning school system. In Banská Štiavnica, there are all types of schools starting with 

kindergartens and ending with universities. If we assume that the foundations of cultural 

awareness, relation to the history of the town and its uniqueness are already laid out in pre-

school children, three public and three private kindergartens perform this role.  Within the 

primary level of education, the importance of a Basic Art School with four disciplines (music, 

art, literary-drama and dance), which is studied by 377 pupils. It is the pupils of this school who 

regularly present their projects as part of important cultural events in the city and beyond.  

There is one grammar school in the city where 357 students study (whose specificity is 

bilingual study with emphasis on the English language) and four secondary vocational schools 

with 1032 students. The school with the longest history is the Secondary vocational school of 

forestry with two fields of study (forestry and landscape ecology) and unique for Slovakia – a 

falconry and canine park in the school headquarters in the Botanical Garden. The Secondary 

Industrial School of Samuel Mikovíni educates professionals in study programs of conservation 

and restoration, promotional art, promotional graphics, clothing design, graphic and spatial 

design. These, as well as other study programs, build not only on cultural heritage and its 

preservation, but also on traditions and art that are typical for this region. The Saint Francis of 

Assisi Vocational School focuses on the training in computer science, programming and 

robotics in the area of services and crafts. Tourism specialists are mainly trained by the 

Secondary School of Services and Forestry and the private Hotel Academy.  

In Banská Štiavnica, a city with significant historical and cultural characteristics, the 

role of universities in its territory is of great importance. Specifically, there are three higher 

education institutions focusing on art, architecture and sustainable development. The first is the 

Jan Albrecht Music and Art Academy (HUAJA), which provides bachelor and master programs 

in the field of musical art.  During the year, HUAJA organizes several artistic and scientific 

events not only in B. Štiavnica, but also abroad and its focus is a unique university in Slovakia. 

The second university is a detached office of the Slovak Technical University in Bratislava, 

Faculty of Architecture. In Banská Štiavnica, it operates as an educational and research centre; 
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in its activities it uses the unique potential of historical Banská Štiavnica. This office has a 

significant share in the preparation and implementation of the revitalization of the Banská 

Štiavnica Calvary. The third university workplace is the UNESCO Department for Ecological 

Awareness and Sustainable Development, which is an integral part of the Faculty of Ecology 

and Environmental Sciences of the Technical University in Zvolen. The Department guarantees 

the cross-disciplinary study programme entitled „Environmental Management“ that integrates 

knowledge from natural, technical and social sciences. The programme is offered for students 

on site, as well as for distance learning students. UNESCO Department provides both the 

environmental management education and follow up cross-section courses for other study 

programmes. At the same time, the Department gives specific activities focusing on ecological 

awareness. Its main programme has been focused on ecological minimum – a system of 

ecological knowledge for different members of society that can develop their ecological 

awareness. The UNESCO Department is a part of the the international UNESCO-Chairs 

network. 

The interaction between the diverse high schools and universities, their fields and 

specializations, activities of experts and the training for sustainable, cultural, or 

multidimensional development of the city and its surroundings present a strength and 

comparative advantage of the area. 

 

Structure of historical monuments   

The Historic Town of Banská Štiavnica and the Technical Monuments in its Vicinity is 

an outstanding example of an important mining settlement that has developed since the Middle 

Ages. The property’s distinct form was created by the symbiosis of the industrial landscape and 

the urban environment resulting from its mineral wealth and consequent prosperity. 

Banská Štiavnica's historic architecture and engineering works have been well-

preserved. There are 360 sites of  historical artin thecentre of the town – urban reservation area, 

304 of which are registered as national cultural monuments. They include various kinds of 

monuments as churches, castles, bourgeois houses, miner´s houses, monasteries, calvary,  

factories, university building, etc. Almost half of the monuments presented the bourgeois 

houses (151 items).  The barouque style    is the most prevailing with  (88 objects – 29%),   

followed by the renaissance style (89 objects - 29%).   More than 40 per cent of monuments are 

in the hand of citizens, 32% of monuments are owned by the public sector – state and  local 

government 
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Among historical monuments extensive complex of technical works, connected with 

mining and processing of polymetallic ores, can be found in the town and in its vicinity. 

Surviving components include shafts, tunnels, mining towers, a knocking tower, and 

a sophisticated water management system. The system of artificially built water reservoirs – 

ponds and collecting ditches – built in the 16th century and developed in the 18th century, 

served the needs of the mining industry and provided fresh drinking water for the town. It was 

the most modern work of its type until the 19th century. After this time, the exhaustion of 

mineral resources has led to decline in the historic urban structure, the water management 

system, and much of the mining infrastructure. 

The property‘s protection is legislatively secured by the provisions of the Act No. 

49/2002 Coll. on the protection of monuments and historic sites that refers to the protection of 

all cultural monuments and protected areas in the World Heritage property (Town Conservation 

Reserve of Banská Štiavnica, Town Conservation Reserve of Štiavnické Bane and Protected 

Historic Zone of Hodruša – Hámre). Technical monuments in the surrounding area are protected 

as national cultural monuments. The Slovak Republic has adopted the special Act No. 100/2001 

Coll. on the protection and development of the town of Banská Štiavnica that refers to the whole 

World Heritage property.  

 

 

Figure 19 Artistic interpretation of Salamander in town centre 

Source: Hronec, M., 2019.  

 

Structure of natural protected area   

The whole area of the district Banska Štiavnica falls under the protected landscape area 

Štiavnicke vrchy. 
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The Protected Landscape Area Štiavnické Vrchy provides protection to the property’s 

natural surroundings and forms a buffer zone of 62,128 ha under the provisions of the Act No. 

543/2002 Coll. on the protection of nature and landscape. Some parts of the area are included 

in the Natura 2000 network. In the city and the surrounding area, there are especially protected 

areas with higher level of protection such as protected area of botanical garden, natural 

reservation Kamenny jarok, protected area Arboretum Kysihybeľ, etc.   

Additional protection tools include the urban planning documentation containing 

specific provisions to be respected in conducting all activities in the property. On a regular 

basis, the Outstanding Universal Value of the property is assessed and monitored, and measures 

for avoiding identified threats are taken. 

The property‘s management is conducted by the Town of Banská Štiavnica in 

cooperation with the municipalities situated within the property, the Regional Monuments 

Board Banská Bystrica, the office in Banská Štiavnica and the Direction of the Protected 

Landscape Area Štiavnické Vrchy. There is a relatively complicated management system 

reflecting the property’s complexity. The management plan aims to create an efficient and 

coherent system of property management involving all relevant stakeholders and enhancing the 

public awareness of the property’s values and protection. 

Geological structure and the subsequent modification of the landscape due to the mining 

activity makes the area of Banská Štiavnica region a unique destination not only in Slovakia, 

but also in the world. Also this is why the first geopark in Slovakia was created  here. The 

establishment of the Banská Štiavnica Geopark, a territory with an interesting and varied 

geological structure, dates back to 2000. It spreads over an area of 206 km2 nuclear territory 

and 601 km2 protective territory.  It is located on the territory of the district of Banská Štiavnica. 

The Protected Landscape Area of Štiavnické vrchy interfere with its territory. Within the 

geopark, three information centres, two heritage drifts, four educational footpaths and a 

geological exposition are in operation. (Banska Stiavnica Geopark, 2019) 

 

Cultural and creative institutional and alternative structures  

There are several standard and other cultural and creative institutions in Banská 

Štiavnica. The standard/municipal institutions include, in particular, Municipal Cultural Centre, 

Cinema Akademik and Municipal Library. The City Cultural Centre has an important meeting  

function, its premises are mainly used by third sector organizations for cultural and social 

activities. Akademik cinema is one of the most visited cultural buildings. Thanks to the stability 

of the projection offerings, visitors can choose from a wide range of different genres and titles. 
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Beside its main activity, the library regularly prepares and co-organizes different events. In 

2018, there was a total of 93 events, of which 65 were educational (especially for children and 

youth) and 28 were cultural and social events. 

Given the size of the city,  the number of civic associations registered in its territory is 

exceptional. In 2018, there were 165 civic associations in the city, 26 of which aim at develop 

the region and tourism, 31 sports and 28   art and culture. Active groups in culture include 

Štokovec - a space for culture, implementing a diverse spectrum of contemporary art activities, 

especially in the railway station, (residences, exhibitions, workshops, symposiums, etc.). 

Famous cultural bodies are the Brewery ERB with theatre performances and concerts, Banská 

Štiavnica - Hodruša Mining Association focusing on traditional events related to mining and 

cafes- Art Café, Trotuar Café, Divná Pani, Spojár, Libresso and Archangel with regular cultural 

events, especially musically focus. The summer festival Sitnoblues near Počúvadlo Lake has 

maintains its popularity since 2008. 

The project Creative workshops of Terra Permonia, which has attracted public interest 

since its inception, has been operating successfully for several years. An important element on 

the cultural map of the city is also the Schemnitz gallery dedicated to contemporary Slovak art 

Cultural and sport events 

In the city, all public services that are in the responsibility of the local government are 

fully provided, e.g. local communications, waste disposal, public greenery maintenance, 

primary schools, pre-school facilities, health and social services facilities, cultural facilities, 

leisure facilities, etc. The city is characterized by a large number of small shops, restaurants, 

cafes, etc.  Banska Stiavnica is famous for its stylish cafés and pubs the quality and quantity of 

which exceed the standard of small towns. 

Culture found its place in the town. It is a backdrop of film and music festivals, craft 

markets and workshops. Štiavnica has a soul of an artist. The historic centre of the town often 

revives by the atmosphere of the Middle Ages.  Traditionally a medieval craft fair, fire show, 

historical fencers are part of events. 

The rich and diverse offering,(not only) cultural but also other events in the city and its 

surroundings attracts visitors. These events are unique and target different age and interest 

groups. The municipality itself acts as a coordinator and supporter of many events through its 

specialized departments and their action plans. 

Cultural and creativity services are provided year-round or seasonally (especially in 

summer) by the municipality in partnership with the private and non-profit sectors. A distinctive 
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policy of the municipality in recent years is to attract and engage more domestic people into the 

activities they have carried out and to transfer the town's history to the present days through 

non-traditional activities focusing on children and youth (various exhibitions, competitions, 

theatre performances). Traditional and sought-after events include Living Chess, Forgotten 

Crafts and Salamander Days, which end the cultural summer in Banská Štiavnica.  

A traditional town festival, Salamander Days, celebrates miners, geologists, 

metallurgists and oil workers; it is a celebration of the rich history and traditions of the city. 

This tradition was launched by students of the Mining Academy. Originally, Salamander was a 

serious and formal procession of the Academy of Mining students on special occasions, such 

as the first descent into the mine, mining celebration, the funeral of a professor or student, the 

graduates’ farewell to Banská Štiavnica and the like. It took place always after dark in the light 

of mining lamps and torches. The core of the salamander procession consisted of students from 

the Mining Academy. Since the 1990s, Salamander Days have been held annually, and in the 

second week of September in addition to the historic Salamander procession, they are full of 

music, traditional fairs and other entertainment. Today, Salamander Days is a town festival with 

music of various genres, children's events (theatres, falcons, animation programs, swordsmen, 

etc.), exhibitions, procession itself, markets and other programs 

Academic events  in Banska Štiavnica has become one of the traditional activities. The 

12th year of this event (in 2018) was attended by academic officials and students of 11 

succession universities/faculties of Mining and Forestry Academy.    

Sporting entertainment matters to the local inhabitants, as well as visitors.They are 

supported by a relatively diverse infrastructure and its gradual renewal. These include, in 

particular: urban baths-swimming pool, a football stadium with a running track, 2 

multifunctional playgrounds, cycling and cross-country trails, 15 sports clubs (athletic, 

swimming, football, chess, etc.), Resort – ski in Hodruša-Hámre usable year-round, or Sklené 

Teplice spa, wellness Vyhne - hotel Sitno and hotel Termál. 

Especially in the months of July - September, the visit rate of cultural and sporting 

events in Banská Štiavnica is very high, which place demands on providing sufficient and 

quality accommodation, catering, information and parking services 

Of particular importance for the development of creative potential for Banská Štiavnica 

is the title the City of Culture. Banská Štiavnica was awarded this title as the first city in 

Slovakia thanks to a well-developed and attractive project called „Banská Štiavnica 2019: 

Renovation !of identity. The implementation of the project is supported by a grant of € 

286,925.00. The aim of the project is to increase the active involvement of the population of 
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Banská Štiavnica in precisely specified artistic and cultural activities. The project also includes 

innovative technological solutions and a new type of cultural infrastructure, Numerous 

activities that are carried out in Banská Štiavnica in accordance with the intention of the City 

of Culture 2019, the project clearly prove that the city is able to awaken the interest of culture, 

especially among the domestic population, and directly participate in the development of the 

cultural potential of the city. 

Use of digital technology for culture, training, sport, tourist 

The internet portal banskastiavnica.travel has been the main source of information for 

the visitor and the marketing tool. The portal has about 800 subpages that are updated on a 

monthly basis. The site was visited by 135,318 people in 2018, 80 per cent of visitors were new. 

In addition to this site there are different sites dealing with regular cultural and creative activities 

such as vlnoplocha.sk – The Czechoslovak Theatre festival in Banská Štiavnica, stiavnicavino 

– wine festival, terrapermonia.sk – training workshops, etc. 

A special project called The Story of Banska Stiavnica presents interesting chapters 

from the history of the mining town in the form of a multimedia presentation.  By telling the 

true stories, the presentation introduces the city's ups and downs, the social status and rebellion 

of miners, the life of the Mining Academy students, the alchemists and the witches' stories, as 

well as the traditional Stiavnica themes of the volcano, mysteries, or technical inventions. 

Multimedia presentation consists of pictures, photographs and archive documents, texts and 

animations in Slovak, English and Hungarian languages. Besides the internet, the story along 

with other with comprehensive tourist information is presented via touch screens that have been 

installed in the historic centre. 

The visitors can download the application Smart Guide. Smart Guide offers walk of 

about an hour that includes the best sights in town with audio commentary, routes on map and 

photos.  

Financing of culture, citizens consultation and local media  

The town's budget is not big one with expenditure reaching 9 462 938 euros in 2018. 

Within the program budget 335 774 € was spent in program Culture (Table 50) and 217 745 € 

in program Sport (Table 51). However, support and direct funding for creative activities is 

hidden also in other sub-programs such as Promotion and marketing, Citizen services, 

Education, etc.  
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Table 50 Expenditure in program Culture   

Source: Final account of Banská Štiavnica municipality 2018, 2019. 

 

Table 51 Expenditure in program Sport   

Source: Final account of Banská Štiavnica municipality 2018, 2019. 

The municipality of Banská Štiavnica implements the participative decision-making 

process through various communication channels, namely the website of the city, the official 

municipal board, meetings with the citizens, public presentations of documents and investment 

plans of the municipality. Citizens have the opportunity to comment on the proposals of the 

generally binding regulations of the city, the town's zoning plan and amendments to it, strategic 

documents and others. The municipality supports the activities of the citizens, respectively 

various groupings of citizens through subsidies from the municipal budget.  

Another form of local government communication with citizens are local media – local 

news and local TV.  Štiavnica news brings information about activities of the municipality of 

Banská Štiavnica, as well as information about social, cultural and sport events in the town   and 

its surroundings. VIO TV has been established in the partnership of Banská Štiavnica 

municipality and the company PO-MA. Operator VIO - Television Banská Štiavnica is 

implementing a project of production and broadcasting of visual reports about the life in Banská 

Štiavnica called Štiavnica magazine.  

 

City networks, trans frontier and foreign territorial cooperation 

The town of Banská Štiavnica currently has six partner cities: Ptuj (SI), Hünenberg 

(CH), Sopron (HU), Tatabánya (HU), Olsztynek (PL) and Moravská Třebová (CZ). It is also a 

member of the Organization of World Heritage Cities. It participates in or organizes 

international youth education projects in the world heritage. At present, this is a project of four 

partner cities (Banska Stiavnica, Budapest, Krakow) focused on primary school pupils. Another 

project is  aimed at secondary school students in which the cities of Banska Stiavnica, Krakow, 

Subprogram  € 

Municipal cultural events 134 035 

Grants to support culture 4 750 

Cultural infrastructure 133 074 

Repair and maintenance of cultural monuments 63 915 

Subprogram  € 

Sport events 4 485 

Grants to support sport 24 000 

Sport infrastructure  189 260 
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Budapest and Riga are involved. The project has been implemented this year at the end of May 

in Banská Štiavnica. The drawing contest for children from the World Heritage cities has been 

organised by the Municipality of Banská Štiavnica since 1995. The drawing contest is inspired 

by the inscription of the Historic Town of Banská Štiavnica and the Technical Monuments in 

its Vicinity to the UNESCO World Heritage List in 1993. Every year they received an average 

of 2000 works from all over the world 

In the past, the city was involved in the ViTo, Joyneet international projects. Currently, 

the ECHOES project is being launched to exploit the potential of Europe's cultural heritage and 

to engage disadvantaged groups in its conservation and conservation. 

Banská Štiavnica participates in the World Heritage Journeys of the European Union 

project implemented in partnership with National Geographic and convening together 34 World 

Heritage sites in the European Union. The project integrates UNESCO recognised outstanding 

cultural heritage into a consumer friendly platform and series of thematic routes for sustainable 

tourism development across Europe. These sites are divided into four different thematic 

itineraries - Royal Europe, Ancient Europe, Underground Europe and Romantic Europe.  

 

Influence of the label UNESCO world heritage site  

Adding Banska Stiavnica to the UNESCO’s World Heritage List was an important 

milestone in the development of the town. Protection of monuments played an important role, 

as it preserved the Banska Stiavnica’s original appearance.  The town of Banská Štiavnica as a 

world heritage site is currently the most popular tourist destination among Slovaks. At the same 

time, it is the oldest mining town in Slovakia and is rightly considered the most beautiful city 

in Slovakia. As a world heritage site and city with a unique atmosphere attracts many creative 

souls, visitors and tourists. The city's potential is huge because the city and the surrounding area 

offer “something from everything”.   When deciding on funds from the state budget or the EU 

funds it is usually taken into account that the city is a world heritage site and therefore requires 

extra attention and care. The influence of UNESCO label has been reflected also in the adoption 

of a special law on Banská Štiavnica no. 100/2002 Coll. 

 

New trends in local development based on creativity and culture. 

Banska Stiavnica has been “resurrected” several times. Every time it was the result of 

resourcefulness, creativity and enormous commitment of local people. Nowadays, websites 

describe  Banska Stiavnica as a centre of European mining and education, captivating city, 

backdrop for film, music festivals, craft markets and workshops, a city where culture has 
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become established, a city with an artistic soul, a city with the historic centre untouched by 

modern times, a city set in a picturesque country where there is always something going on.  

Banska Stiavnica is firmly anchored amongst established tourist destinations of 

Slovakia. It is a city that Slovaks call a TOP city tourist destination. No other city of similar 

size has such an offer of cultural events, touristic events, and promotional marketing activities. 

Tourism has become a key economic sector in the city and region. It continues progressing for 

several years. The annual increase in the number of visitors and visitors of the city in recent 

years is estimated between 15 and 20%; in the last six years, their number has doubled.  

 

Figure 20 The number of visitors and overnight stays in Banska Štiavnica  

Source: Banská Štiavnica, 2019.  

 

As a result of tourism development, the overall growth of the city, the gradual renovation 

of buildings, the increase in business incomes and the confidence of investors in the 

development. From the development of the city also benefits the region. Thanks to the occupied 

accommodation facilities in the city, visitors are moving to the countryside, which is also 

beneficial in the supply sector. 

However, tourism development brings with it increasing problems with the total number 

of visitors in the season threatening a gradual loss of atmosphere and the city identity. The 

increasing popularity of the city is followed by the change of a typical city visitor, who is 

representative of the middle and upper middle class. This group is more numerous and more 

solvent than the previous discoverers tourists.  It has been reflected in the growth of prices for 

accommodation and services, especially in cafes and so on. Another consequence is a 

significant increase in sales of tourism accommodation and services, as well as property prices, 
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which also reach record levels among comparable cities in Slovakia. The new target group is 

more solvent and robust, but at the same time shallower and less sensitive to values.   

The main current problems are transport and parking of domestic and visitors. The city 

needs traffic control, circuit traffic and unidirectional streets, building parking lots (park and 

ride system), and corresponding public transport. Another problem is the capacity and quality 

of services provided, especially catering. One of the reasons for this is the lack of quality staff 

in services, the other predominance of supply demand and lack of competition.  

An important role of city cultural policy is maintaining authenticity, sustaining 

traditions, but also lively city centre. This is not implemented by tourists, but by its citizens and 

the corresponding housing policy. Building on these discussed issues, the major themes that 

have emerged indicated existing strengths, weaknesses, opportunities and threats, which can be 

summarised as follows: 

Strengths 

- geographical location of the town - the town of Banská Štiavnica is located in a unique 

mixture of natural landscapes of high ecological, natural and historical value,  

- the symbiosis of the town with the landscape, incorporating the town into the 

countryside, 

- cultural, historical, technical  monuments,   

- the presence of unique technical monuments – tajchs, 

- attractive urban spaces with quality natural backgrounds and recreational sites attract 

creative workforce and tourists, 

- the  accessibility of the town from several directions through I to III class roads,  

- the region's wealth made accessible and interpreted through museums and galleries,  

- a large number of traditional cultural events and festivals,  

- the adequate network of pre-school facilities  and elementary schools,  

- well-built and diversified network of secondary schools,  

- built-up sports infrastructure,  

- the existence of 22 water reservoirs usable for sport-recreational activities,  

- long-term extensive water supply system with quality drinking water sources, 

- high potential for the development of various types of tourism,  

- concentration of production activities, operating and storage facilities in one locality in 

the southern part of the town, 

- the diversity of non-profit organizations working with the municipality,  
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- engagement of eminent persons affecting the positive image of the town in the past and 

present, 

- municipal  policies aimed to preserving traditions and identity of the town. 

Weaknesses 

- poor transport infrastructure and insufficient quality of access roads to the town, 

unresolved parking in the town and near water reservoirs,  

- poor technical condition and capacity of utilities,  

- structure and quality of catering services,  

- bad technical state of many historical buildings and objects, 

- slow pace of restoration and reconstruction of historical buildings, 

- short stay of tourists - low number of overnight stays, 

- low citizen's interest in the life of the town. 

Opportunities 

- growing application of ICT in public administration and for the development of the 

creative industry,  

- membership in the international network of UNESCO cities, 

- growing  interest in cultural and cognitive tourism,  

- expansion of civic activities at national level, 

- use of the EU funds. 

Threats 

- slowing economic growth of the state and the consequent harder availability of subsidies 

because of increased regional and worldwide competition in the profile area of B. 

Štiavnica (mining tradition, tourism), places offering the same resp. similar products, 

- deteriorating  state of the environment due to excessive economic activity in other parts 

of the region, radicalization of environmental changes at local and global level (floods, 

windstorms, warming, climate change), 

- unfavourable demographic development and outflow of skilled and talented people for 

better job opportunities,  

- shift of youth priorities to consumer lifestyle,  

- changes in the perception of traditional values (decline in interest in some values and 

traditions), 

- new labour market demands,  

- administrative barriers to renewal and investment. 
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CONCLUSIONS 

This book presents the case studies of three Slovak and three French cities aimed at 

researching the issue of creative and cultural potential identification and its exploitation in the 

sustainable development. 

In the Slovak Republic, the mapping and exploiting creative and cultural potential are 

still underdeveloped issues at the local level. The strategic support is defined at the national 

level, however, there miss some interconnection with the regional and local level, not only in 

the strategic framework, but also in implementing relevant actions. There are absent the 

recommended methodology for cities, what to research and how to do it, especially in the field 

of creative potential. With mapping and exploiting of cultural potential as a core of creative 

potential, attention is given in the bigger cities or cities with special or dominant cultural 

heritage (e. g. UNESCO heritage). It is usually included in the plan of economic and social 

development (Banská Bystrica) or in own documents – strategy of culture (e. g. Košice, Banská 

Bystrica). The weakness is that the documents are not often reviewed annually and updated 

regularly. We identified the gaps in the mapping and exploiting of creative potential in cities as 

well as in the lack of relevant data at the local level. 

Except Košice and Bratislava, it is almost impossible to find the special document 

devoted to this issue at the local level. More often, it is partially included into the plan of 

economic and social development. But there absent, usually dataanalysis is only oriented to 

businesses and creative employers) and the importance is given to the recommended actions. 

So their real implementation is questionable, if it does not reflect the current state of art in the 

research field.  

From the deeply researched cities in the Slovakia, the best example is the city of Košice, 

where there has been great development as a creative city and was strongly supported by the 

participation in the competition European Capital of Culture. It can be an example of best 

practices also for other Slovak cities in all aspects of exploiting the creative potential (e.g. 

establish creative cluster, modern creative and cultural centre, interactive presentation in 

museums, modern types of various events). Banská Štiavnica, a city rich in UNESCO cultural 

heritage, elaborates on quality cultural strategical documentation with dominant interest in 

protection and care about UNESCO heritage as well as other important monuments (churches, 

mansion houses etc.). However, it spends also a big part of the municipal budget even in the 

case of special funds from UNESCO. Moreover, the municipality is very limited in restoration 

process of locality by the rules of Monuments Board of Slovak Republic. There are some 
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attempts to implement also smart solution in culture, but only in private exhibitions (House of 

Marina) yet. In Banská Bystrica, some special documents are absent in the cultural or creative 

sectors in the city. It is included in the plan of economic and social development (more cultural 

sector as creative). The activities in exploiting of creative potential coordinated by cities is 

absent even though in the city has three Slovak universities that cover various fields of creative 

jobs. Predominance of activities in exploitation of creative potential are realised independently 

from the city based on the voluntary principles (e. g. community centre Garden, co-working 

centres). The utilisation of smart technologies within the culture is at the low level except the 

Museum of Slovak National Uprising but there are also absent a bit more interactive 

presentation with 3D projection that bring more authentic experience for visitors. There is a 

great space for development based on creative potential but the cooperation of all stakeholders 

from public, private and non-profit sector is necessary, as well as between the local, regional 

and national government.  

Based on the experience in French cities, we recommend to cities to develop the 

connections between culture and environment and the participation of the citizens for a better 

quality of life and education, social inclusion and attractiveness for sustainable development 

and tourism. For this they have to elaborate co-constructed schemes or plans with the 

professional actors, the associations and the citizens. Digital tools and games are very good at 

expanding the cultural practices for heritage and landscape visits or events for accustomed 

people with some cultural, economic and/or touristic applications, but they can also promote 

education, especially for young and disadvantaged people if they are accompanied by 

mediation. Cities, agglomeration, conurbation and metropolis could develop a local 21 agenda 

in relation with culture such as advocated by the Global Network of Cities, Local and Regional 

Governments (UCLG). Culture was adoption of the fourth pillar of sustainable development 

since 2004 in a forum in Barcelona but it still should be developed in public policies as 

advocated by this worldwide network. The website http://www.agenda21culture.net/ contains 

lots of other examples of great interest that can fit with the specificities of Slovak cities and the 

organization has updated their framework to fit with the 17 sustainable development goals of 

the 2030 Agenda adopted by the United Nations in 2015 (https://sustainable 

development.un.org/?menu=1300) and in 2019 by UNESCO (https://whc.unesco.org/ 

en/culture2030indicators). 

As an inspiration (Reims, Troyes and Sedan) different examples of French creative cities 

could be mentioned, but two urban trajectories appear particularly interesting in the literature: 

the cases of Nantes and Saint-Etienne. Nantes is a city in western France, with a population of 

http://www.agenda21culture.net/
https://sustainabledevelopment.un.org/?menu=1300
https://sustainabledevelopment.un.org/?menu=1300
https://whc.unesco.org/en/culture2030indicators
https://whc.unesco.org/en/culture2030indicators
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about 300,000 (900,000 for the entire urban area); Saint-Etienne is an eastern city with a 

population of about 170,000 (and 520,000 for the entire urban area). These are two cities, 

strongly affected by deindustrialization, which have built their creative city strategies very 

gradually, drawing on their local cultural resources.  

From the end of the 1980s, the city of Nantes, marked by industrial decline (shipping 

industry), focused its development strategy on a multitude of cultural projects (Folles journées 

festival, Royal de Luxe street performing art company, Biennale de l'Estuaire contemporary art 

festival). Developed under the mandate of Socialist Mayor Jean-Marc Ayrault, this strategy is 

based on numerous international partnerships that are gradually making Nantes a form of 

"cultural hub"; it is being extended, following the city's integration into the European Centre 

for Creative Economy (ECCE), by the creation of a cluster, whose ambition is to develop 

cultural, economic and social activities while strengthening the city's tourist appeal. This 

cluster, located on the "Ile de Nantes", has a dual function of production and cultural and 

creative attractiveness. According to Ambrosino, Guillot and Sagot-Duvauroux (2016) over the 

past 25 years, stakeholders in Nantes have thus been successful in fostering the creative 

awakening of a provincial city which was until then visited by few tourists, by basing their 

approach on an original tourism-oriented narrative in which the urban atmosphere plays as 

important role as heritage resources. As far as the city of Nantes is concerned, it may be recalled 

that it has become a particularly attractive destination for cultural and creative industries: a 

study carried out by the urban planning agency of the Nantes region in 2014 showed that these 

sectors accounted for around 36,600 jobs, or 9% of the city's employment, up 15% in five years, 

making Nantes the second French city for the growth of creative jobs (AURAN, Les industries 

culturelles et créatives en région Pays de la Loire, 2014) ; the city also organizes events, such 

as Web2days, which are very popular for start-ups and digital players. The city of Nantes has 

also joined the ECIA (European Creative Industries Alliance). From the tourist point of view, 

the "Machines" of the Island of Nantes attract around 500,000 visitors per year. 

The city of Saint-Etienne has also been deeply affected by industrial deindustrialisation 

(metallurgy, coal mines, etc.); it has also structured its development strategy in a progressive 

way, since the 1980s, based on a creative activity: design. Following initial contacts between 

the School of Fine Arts and the industrial world, the city's development plan aims to bring 

systematically together designers, architects and artists. A Design Biennale was then organized 

by the Director of the School of Fine Arts in 1998; according to Ambrosino, Guillon and Sagot-

Duvauroux (2016) The Biennale had several aims: to strengthen local skills in design, to support 

the local production system, urban marketing and promoting Saint-Etienne as a destination for 
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tourists. It was the first step in bringing tourism and cultural industries closer ». Finally, a 

cultural facility bringing together all design skills is created - the Cité du design - before the 

city obtains, in 2010, the label of creative city from the UNESCO network for design. 

In Saint-Etienne, the International Design Biennale attracted more than 200,000 visitors 

in 2015 and the Protourisme research firm estimated the economic benefit for the city's 

merchants at around 3.3 million euros. However, the share of jobs strictly related to the design 

sector seems more difficult to assess: it is estimated to be around 2% of paid jobs. As geographer 

Camille Mortelette (2014) points out, the creation of companies in this sector is growing 

rapidly, particularly since the 2000s, and some companies, such as Thales Angenieux, are able 

to take advantage of this new creative ecosystem; however, companies in the sector are 

generally small (or even very small) and their sustainability appears difficult to achieve.  

These two cities have been able to overcome their constraints and lack of natural 

heritage assets in order to design development strategies that are based not on existing tourism 

or on a new iconic building as was the case in Bilbao, but rather on an image or an ambience 

supported by a narrative rooted in the city’s history which allows it to renew itself  (Ambrosino, 

Guillon, Sagot-Duvauroux, 2016). 

As far as smart technologies are concerned, there is a whole series of digital technology 

practices in many cities and in cultural practices that tend to reconfigure the field of cultural 

policies. One of the most advanced local authorities in this respect is the city of Lyon (513,000 

inhabitants, 2,300,000 for the urban area), which has been participating in UNESCO's network 

of creative cities for the digital arts since 2008. The city of Lyon has adopted a transversal 

approach in this area: as the Deputy Mayor of Lyon points out, its main objective is to "carry 

out innovative projects highlighting the impact of digital technology on cultural policies" 

(programmes for the digitisation of almost all the printed collections of the Lyon public library, 

creation of a free digital dance video library, considered as a tool for artistic education, creation 

of a shared digital space at the École des Beaux Arts dedicated to the capture of movements, 

3D modelling, augmented reality, space open to students, artists and amateurs); secondly, the 

city "must allow the development of major events integrating digital cultures (Nuits sonores, 

Fête des Lumières)"; thirdly, the city "supports the development of the digital arts scene at the 

local level (Mirage festival)".– (Réseau des villes créatives Unesco, Rapport périodique 

d’actiités, janvier 2017).  

The presented case studies as well as best practice examples can be a source of ideas 

and innovative approach to the development in the Slovak cities rich in cultural and creative 
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potential (e. g. Martin, Nitra, Žilina) as well as for all other cities that want to be more succesful 

in their development.  

Moreover, the presented research and its results indicate and open also the next potential 

areas that should be deeper explored. Firstly, the data, especially in Slovakia, are not available 

in adequate structure and quality. That is why there should be paid more attention to the 

statistics on creative and cultural potential at the local level, the data collection methodology 

and its evidence. The second potential research area is a financing of cultural and creative 

industries at the local level and its mutual interactions with the regional and national level of 

governance. The third group of research questions should be aimed at quantification of benefits 

(economic, social, environmental) of exploitation of creative and cultural potential at various 

territorial level. In reseach of all identified areas the international dimension could be very 

helpful and inspirative, what confirms also this publication. 
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